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USA  TODAY  was  launched  in  September,  1 982. 

From  the  very  beginning, 

readers  realized  tnis  was  a  special  newspaper, 

one  that  was  quick  instead  of  slow, 

interesting  instead  of  dull, 

visual  instead  of  verbal. 

We're  now  the  3rd  largest  newspaper  in  the  USA 
(and  closing  in  on  #2) 

and  the  fastest-growing  new  newspaper  ever. 

Our  5  million  readers  are  a  superb, 

select  audience  for  advertisers; 

they  respond  and  they  react  day  in  and  day  out. 

And  fully  85%  of  our  readers 

read  us  at  home  or  in  the  office. 
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Discovering  China 
Discovering  us. 
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Seattle  s  location  on  the  map  makes  it  the  nation  s  most  im¬ 
portant  gateway  to  the  Far  East.  With  rapid  growth  of  trade, 
travel  and  diplomatic  ties  with  China,  there  is  a  great  deal  of  in¬ 
terest  in  the  Northwest  in  the  People’s  Republic.  But  there  are 
distance,  language,  cultural  and  diplomatic  barriers  to  reporting 
about  the  country. 

To  find  out  more  about  life  in  China  today  —  and  to  offer 
Chinese  journalists  an  opportunity  to  find  out  more  about  life 
here  —  the  Seattle  Post-Intelligencer  and  China  Daily,  the 
country’s  only  English-language  daily,  developed  an  unusual 
exchange  prograrn.  A  P-l  reporter  would  visit  China  as  a  guest  of 
China  Daily;  two  China  Daily  editors  would  come  to  Seattle,  as 
guests  of  the  P-l. 

And  so,  a  few  months  ago,  China  Daily  invited  the  P-I’s  Jack 
Swanson  to  spend  five  weeks  in  the  People’s  Republic.  He 
traveled  thousands  of  miles  inside  China;  interviewed  hundreds 
of  people  and  visited  places  Western  journalists  hadn’t  seen  in 
decades.  Swanson’s  trip  resulted  in  an  impressive  10-page 
special  news  section  depicting  life  in  China  today. 

This  month,  two  China  Daily  editors  will  complete  10  weeks  of 
work  in  the  P-I’s  Seattle  newsroom.  Day  News  Editor  Yao 
Jingtang  and  Wire  Editor  Fan  Xianyi  have  been  learning  about 
news  operations  on  a  daily  newspaper  in  the  U.S.,  about 
newsroom  computers,  budgets,  production,  procedures  and,  of 
course,  life  in  the  United  States. 

In  an  era  of  expanding  ties  between  the  U.S.  and  China,  two 
newspapers,  worlds  apart  in  more  ways  than  one,  have  made  an 
extra  effort  to  learn  more  about  one  another.  We  think  the 
experience  was  good  for  us,  for  the  editors  of  China  Daily,  and 
for  our  readers. 

Every  morning  half  a  million  of  them  turn  to  the  Seattle  Post- 
Intelligencer  to  find  out  what  in  their  world’s  going  on. 
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Seattle  }5aj5t-3ttteUt$ettcer 

The  Voice  of  the  Northwest  since  1863 
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the  £ree  press 
dev^q>s,the  paramoant 
point  is  i^hether  the 
ioiimalist,  like  the 
scientist  or  sdiolw, 
puts  truth  in  the  fir^ 
{dace  or  in  the  secondT 


-V\felter  Lippmann 

We  salute  America’s  free  press  during  National  Newspaper  Week,  October  7-13. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


SUNCOAST  ^85:  REFLECT  ON 
FLORIDA’S  TOP  POPULATION 

The  vitality  of  a  market  made  for  this  moment. 

You  see  it  reflected  in  new  high  rises  that  dot  the 
West  Florida  landscape.  You  see  it  mirrored  in 
the  growth  statistics  that  show  St.  Petersburg- 
Tampa-Clearwater  is  now  Florida’s  most  populous 
metropolitan  area.  Brightest  of  all,  you  see  it  shining 
throu^  in  the  smiles  of  the  2.()-million  residents 
who  make  Florida’s  Suncoast  their  home. 

This  is  the  picture  of  prosperity  that  materializes  in 
Suncoast  ’85,  the  Market  Growth  Report  prepared  by 
the  St.  Petersburg  Times  and  Evening  Independent, 
the  area’s  dominant  advertising  media. 

Suncoast  ’85  shows  that  the  demographers’ 
predictions  have  finally  come  true:  in  1 984 
St.  Petersburg-Tampa-Clearwater  has  become 
Florida’s  largest  and  the  Southeast’s  second  largest 
metro  market  in  terms  of  population,  households 
and  effective  buying  income. 

The  Times  marked  its  Centennial  year  in  1984  by 
winning  the  World’s  Best  of  Show  in  Kodak’s  “Run 
for  the  MoneV’  color  reproduction  contest  and  by 
being  named  one  of  the  nation’s  ten  best  newspapers 
by  Time  magazine.  The  Times  and  Independent 
Market  Growth  Report,  Suncoast  ’84,  also  won 
recognition  in  Sales  and  Marketing  Management’s 
Selling  with  Data  contest.  It  was  the  third  time  in 
four  years  that  the  Times-Independent  market 
report  has  been  so  distinguished. 

We  invite  you  to  reflect  on  the  market  growth 
documented  in  Suncoast  ’85.  For  a  copy,  contact: 
Advertising  Department,  St.  Petersburg  Times  and 
Independent,  P.O.  Box  1 121,  St.  F^etersburg,  FL 
33731  (813)  893-8249. 

Evening  Independent 
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OCTOBER 

14-17— Institute  of  Newspaper  Controllers  and  Finance 

Officers,  Hotel  Vancouver,  British  Columbia,  Canada. 

14-17— Southern  Newspaper  Publishers  Association,  Annual 

Convention,  Boca  Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

14-17— International  Newspaper  Promotion  Association 

Central  Regional  Conference,  Hyatt  Regency,  Milwaukee. 

14- 17— Graph  Expo  84  East,  New  York  Coliseum,  New  York  City. 

16- 18— Washington  Journalism  Center,  Conference  for 

Journalists,  Education  in  America:  Promises  and  Problems,  Watergate 
Hotel,  Washington,  D.C.. 

17- 20 — National  Association  of  Advertising  Publishers, 

Fall  Conference,  Marriott's  Camelback  Inn,  Scottsdale,  Ariz. 

18- 20— New  England  Society  of  Newspaper  Editors,  Annual 

Convention,  Sheraton  Inn,  South  Portland,  Maine. 

19- 24 — Northeast  Classified  Advertising  Manager  Association: 

Oct.  19-21,  Telephone  Sales  Supervisors  Conference.  Oct.  21-24, 
Sales  Conference  for  CAMS.  Both  at  Biltmore  Plaza,  Providence,  R.l. 

20- 23 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

21- 24 — International  Newspaper  Promotion  Association, 

Southern  Region  Conference,  Marriott  Hotel,  Charlotte,  N.C. 

24— New  Jersey  AP  Managing  Editors,  Annual  Meeting, 

Golden  Nugget  Hotel  and  Casino,  Atlantic  City. 

25-26 — New  England  Newspaper  Advertising  Executives, 

Association,  Fall  Meeting,  Biltmore  Plaza,  Providence,  R.l. 

25-27— Florida  Newspaper  Advertising  and  Marketing  Executives. 

Sales  Conference,  Holiday  Inn,  Cocoa  Beach. 

25- 28— Graphic  Arts  Technical  Foundation,  Annual  Fall 

Meeting,  Rancho  Bernardo  Inn,  San  Diego. 

26- 27— Kentucky  Associated  Press  Editors,  Marriott  Hotel 

Lexington. 

29/11-1— Inter  American  Press  Association,  General  Assembly, 

Century  Plaza  Hotel,  Los  Angeles. 

30 — Yankee  Quill  Awards  Dinner,  New  England  Chapter. 

Society  of  Professional  Journalists,  Sheraton-T ara,  Framingham,  Mass. 
30/11-2— Audit  Bureau  of  Circulation,  Royal  York  Hotel, 

Toronto. 

31/11-2— Suburban  Newspapers  of  America,  Advertising 

Conference,  Waldorf  Astoria,  New  York. 

NOVEMBER 

12- 17— Society  of  Professional  Journalists,  Sigma  Delta 

Chi,  Annual  Convention,  Hyatt  Regency,  Indianapolis. 

13- 15— Washington  Journalism  Center,  Conference  for 

Journalists,  Drugs  in  America:  Criminal  and  Social  Issues,  Watergate 
Hotel,  Washington,  D.C. 

15- 16 — Pacific  Northwest  Daily  Newspaper  Editorial  Writers 

Conference,  Airport  Sheraton,  Portland. 

27 — Washington  Journalism  Center,  What  We  know  and  Don't 
Know  About  the  Weather,  Watergate  Hotel,  Washington,  D.C. 

27- 30— Associated  Press  Managing  Editors  Conference 

Hyatt  Regency,  Miami. 

DECEMBER 

11-13 — Washington  Journalism  Center.  Conference  for  Journalists, 
The  Economic  Outlook  tor  1985,  Watergate  Hotel,  Washington,  D.C. 

Seminars/ Workshops/Clinics 

OCTOBER 

14- 19 — The  Poynter  Institute  for  Media  Studies,  Public. 

Arithmetric  and  Writing  for  Working  Journalists,  St.  Petersburg,  Fla. 

18- 24 — Newspaper  Research  Council:  Annual  Workshop, 

Oct.  18-20;  Fall  Seminar,  Oct.  21-24;  Marriott  Hotel,  Des  Moines. 

19- 20— California  Newspaper  Publishers  Association.  Annual 

Berkeley  Workshop,  Berkeley  Marriot  on  the  Marino. 

21-31— American  Press  Institute,  Circulation  Managers, 

Reston,  Va. 

24-26 — Supervisory  Management  Circulation  Seminar, 

Sponsored  by  International  Circulation  Managers  Association  and 
Interstate  Circulation  Managers  Association,  Americana  Host 
Harrisburg,  Pa. 
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Rockwell  International 


.where  science  gets  down  to  business 


GOSS  PROCESSING  SYSTEMS: 
SINGLE-SOURCE  SUPPLIER- 

SINGLE-COPY  ACCOUNTABILITY 


PRECISION  ROUnNG 
FORPRODUa 
CUSIDMZATION. 


Discrete  copy  control-it’s  yours  with  sophisticated, 
computerguided  GPS  Single  Gripper  technology.  A 
centrally  located  operator  can  direct  products  or  series 
of  products  to  any  desired  location  for  customized 
inserts  or  supplements,  labeling,  or  any  other  type  of 
special  handling. 

Advanced  GPS  systems  provide  outstanding  produc' 
tivity,  too-compatible  with  press  outputs  of  up  to 
80,0(X)  cph  and  accommodating  from  four  to  160  broad' 
sheet  pages.  The  virtual  elimination  of  product  marking 
can  significantly  increase  salable  copies. 

GPS  Single  Gripper  Conveyor  Systems  can  save  space 
by  eliminating  the  need  for  long  tie'lines.  They  require  a 
minimum  of  maintenance.  Above  all,  through  single' 
copy  control,  they  offer  important  advantages  for  exist' 
ing  and  future  technological  innovation. 

For  more  information,  contact  Goss  Processing 
Systems,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Ave., 

Chicago,  IL  60650. 312'656'8600. 
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LeVs  not  overdo  it! 

E&P  has  been  second  to  none  in  warning  news  people  that  the 
arrogance,  intolerance  and  insensitivity  to  criticism  of  some  editors 
and  reporters  has  alienated  their  readers  and  damaged  their  credibil¬ 
ity.  We  frequently  have  given  our  views  editorially  on  that  subject  as 
well  as  prominent  display  to  speakers  within  and  without  the  profes¬ 
sion  who  have  been  saying  the  same  thing. 

Our  news  coverage  of  the  speakers  at  last  week’s  99th  annual 
convention  of  the  National  Newspaper  Association  at  Reno,  Nev.,  is 
another  example.  Once  again,  executives  of  newspapers  large  and 
small  have  warned  their  associates  to  beware  of  this  evil  in  their 
midst. 

By  now  we  believe  everyone  in  the  news  business  has  been  alerted 
except  a  small  few  who  haven’t  been  listening  and  never  will  listen  to 
criticism  or  advice  of  any  kind  anyway. 

At  this  point  it  seems  the  newspaper  business  may  be  in  the 
position  of  overkill — of  repeating  the  warning  to  itself  so  much  that 
readers  are  accepting  it  as  fact  regardless  of  the  degree  of  truth 
therein.  Newspaper  editors  have  always  been  willing  to  give  lavish 
space  to  any  derogatory  comment  about  their  business  and  little  if 
any  space  to  complimentary  remarks. 

The  record  of  self-examination  by  newspaper  people  over  recent 
years  is  well  documented,  especially  in  the  pages  of  E&P.  They  have 
been  made  aware  of  their  problems  with  their  readers,  even  if  they 
hadn’t  found  it  out  by  themselves,  and  most  of  them  have  taken  steps 
to  improve  their  news  reporting  as  well  as  their  relations  with  the 
public.  The  arrogant  few  who  remain  probably  won’t  ever  change 
their  stripes.  Unfortunately,  they  will  be  cited  by  the  critics  as  the 
norm. 

We  think  it  is  time  for  editors  to  become  more  positive  about  their 
busines^.  They  should  be  more  eager  to  defend  their  performance  in 
positive  terms  rather  than  always  accepting  negative  comments 
without  rebuttal. 

One  speaker  at  the  Reno  meeting  said  that  in  the  political  climate 
today  “the  press  is  being  made  a  scapegoat  and  people  love  and  need  a 
scapegoat.”  Newspaper  people  should  not  take  it  lying  down.  They 
should  speak  up  and  defend  their  medium  and  their  profession.  If 
they  don’t  do  it,  no  one  is  going  to  do  it  for  them.  There  is  plenty  to  be 
proud  of  in  the  newspaper  business.  Why  don’t  they  say  so? 

E&P  moves  to  new  headquarters 

As  most  of  our  readers  are  now  aware.  Editor  &  Publisher  moved 
its  headquarters  offices  in  New  York  City  last  weekend.  We  have  had 
our  share  of  snafus  including  computers  and  word  processors  that 
wouldn’t  work  because  the  electrical  outlets  carried  no  power.  The 
most  irritating  and  damaging  problem  involved  the  telephone  com¬ 
pany  switchover  from  one  exchange  to  another.  For  more  than  24 
hours  unsuspecting  callers  to  our  old  number  were  told  it  had  been 
disconnected  without  giving  the  new  number.  It  was  as  if  E&P  had 
gone  out  of  business  and  faded  away.  The  publication  of  this  issue 
demonstrates  we  have  not. 

The  E&P  staff  hopes  its  readers  and  advertisers  will  make  al¬ 
lowances  for  the  temporary  difficulties  we  have  encountered  in  the 
move  which  might  show  up  in  the  service  usually  provided  by  our  news, 
advertising  and  circulation  departments. 
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Microfilmed  copies  of  Editor  &  Publisher  are  available  from: 
University  Microfilms  International,  300  North  Zaeb  Road, 
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WC1 R4EJ,  England.  Copies  of  E&P  are  available  on  micro¬ 
fiche  from  Micro  Photo  Division,  Bell  &  Howell.  Ok)  Mans¬ 
field  Rd.,  Wooster,  Ohio  44691. 
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Letters  to  the  Editor 


He’s  appalled  at ‘news  friends’  of  Reagan 


Most  daily  newspapers  in  the 
United  States,  come  presidential 
election  time,  have  chosen  to  support 
the  Republican  party  candidate.  Edi¬ 
tor  &  Publisher  has  kept  score  on  that 
practice  for  decades.  It  is,  of  course,  a 
privilege  of  newspaper  ownership  for 
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are  correct  and  complete. 


Ferdinand  C.  Teubner,  Publisher 


the  publisher  to  indicate  his  or  her 
preference,  regardless  of  reasoning  or 
motivation.  The  voting  public  has  not 
always  accepted  the  general 
recommendation. 

So  long  as  such  recommendation  is 
confined  to  the  editorial  pages,  it  is 
justifiable  and  acceptable,  provided  it 
also  is  honest.  If  such  advocacy  carr¬ 
ies  over  to  the  news  columns,  howev¬ 
er,  or  excessively  even  to  the  op-ed 
page,  as  it  often  has  done,  becomes 
ethically  indefensible.  It  is  then  neith¬ 
er  objective  nor  responsible.  It  does 
nothing  to  support  the  concept  of  de¬ 
mocracy  or  concern  for  the  public 
welfare. 

Now,  unfortunately,  it  appears  that 
the  press  may  be  about  to  go  off 
course,  as  never  before.  This  is  sug¬ 
gested  by  the  lead  story  in  Editor  & 
Publisher  of  September  8,  headed 
“Publishers  to  work  for  Reagan.”  It 
reports  that  “Newspaper  friends  of 
Reagan-Bush” — probably  most  pub¬ 
lishers,  again,  falling  into  line — 
are  invited  to  become  outright  politic¬ 
al  flacks  by  joining  to  provide  material 
that  “can  be  used  as  the  basis  for 


newspaper  articles  and  editorials  in 
support  of  the  GOP  ticket.” 

Anything  would  be  acceptable,  pre¬ 
sumably,  even  lies,  in  .aid  of  the  re- 
election  of  an  “accomplished  and 
popular  president.”  What  area  of 
accomplishment  is  left  to  the 
imagination,  and  popularity  is  in  no 
way  equated  with  wisdom  or  com¬ 
petence. 

It  is  bad  enough  to  have  pressure 
groups  and  self-serving  individuals 
working  from  the  outside  to  control 
and  distort  the  content  of  press.  But  it 
would  seem  worse  to  have  a  fifth  col¬ 
umn  working  from  within.  George 
Measer,  former  president  of  the 
National  Newspaper  Association, 
sponsoring  this  effort,  could  be 
likened  to  a  Pied  Piper  leacling  a  repul¬ 
sive  infestation  of  termites  or  rats  to 
feed  upon  the  very  substance  of  the 
press,  shaking  its  integrity  and  credi- 
bilty  and  thereby  undermining  a  pillar 
of  democracy  itself.  Such  men  should 
be  read  out  of  the  business. 

ROBERT  W.  DESMOND 

(314  Ricardo  Place 
La  Jolla,  Calif.  92037) 


Scripps  school  is  at  Ohio  University 


We  in  journalism  education  are 
grateful  for  the  contributions  made  to 
it  by  the  individuals  and  institutions 
of  Scripps-Howard. 

But  in  your  Sept.  22  editorial, 
names  relating  to  two  of  those  contri¬ 
butions  were  misplaced. 

The  E.  W.  Scripps  School  of  Jour¬ 
nalism  is  at  Ohio  University,  Athens, 
Ohio.  The  recently  dedicated  Roy  W. 


Howard  Archive  is  at  Indiana  Univer¬ 
sity,  Bloomington,  Ind. 

The  Scripps  family  is  closely  con¬ 
nected  to  Ohio;  the  Howards  have  had 
close  ties  to  Indiana. 

Cortland  Anderson 
(Director,  E.  W.  Scripps  School  of 
Journalism,  Ohio  University) 
Richard  G.  Gray 
(Dean,  School  of  Journalism 
Indiana  University) 
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atThe  International  Desisn  Market/Chicaso 


For  more  information  about  Carieton  Varney  and  his  illustrated  column  “Mexjr 
Family  Decorator"  call  collect:  in  New  Vork,  Dan  Barber  or  Chuck  Weiss  (212) 
972-1070;  in  Los  Angeles,  Paul  Finch  (213)  852-1579. 
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If  you  HAVEN’T  DISCOVERED 
PARADE’S  “YOUNG  COLUMBUS”  PROMOTION, 
DON’T  MISS  THE  BOAT  THIS  YEAR. 


JL  his  year’s  winning  IZ-to-l?  year-olds  — 
chosen  by  Parade’s  distributing  newspapers  for 
good  citizenship  and  all-around  performance 
—  will  be  the  guests  of  Parade  and  those  news¬ 
papers  for  a  ten-day  adventure  to  England  and 
Scotland,  complete  with  every  opportunity  for 
cultural  exchange. 

UY 

JLoung  Columbus”  is  a 
great  way  to  launch  young  peo- 
pie  on  a  successful  life  journey; 
it  can  be  your  ticket  to  bigger 
subscription  sales. . .  and  a  lot 
jbk  of  good  feelings  all  around. 


GET  ON  BOARD 
TODAY! 


Contact  Karen  Mangaracina,  Manager, 
Newspaper  Promotion  and  Public  Rela¬ 
tions,  Parade  Magazine,  750  Third  Ave¬ 
nue,  New  York,  N.Y.  10017 
(212)  573-7022 


A 

JlTL  proven  circulation  booster  since  1956,  Parade’s  “Young  Columbus”  newscarrier  program  is  the 
moving  force  that’s  generated  800,000  new  starts  in  the  past  four  years  alone. 


fl 

JL#ut  even  greater  rewards  await  newspapers  participating  in 
Parade’s  popular,  prestigious,  youth-centered  program.  Like  com¬ 
munity  good  will,  carrier  enthusiasm,  and  multiple  opportunities 
for  image-building  public  relations.  “Young  Columbus”  also  offers 
the  ideal  incentive  to  excellence  for  an  in-school  Newspaper  in 
Education  program. 


October  6,  1984 
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Credibility  questioned 

Pulitzer  Prize  winning  editor  says  newspapers  have  ^rown 
‘fat,  lazy,  self-satisfied,  arrogant  and  insensitive  to  criticism’ 


By  M.  L.  Stein 

Newspaper  credibility  was  exam¬ 
ined  and  found  wanting  recently  by  a 
series  of  speakers  ranging  from  the 
head  of  the  nation’s  largest  media 
chain  to  the  editor  of  a  2,200-circula¬ 
tion  Georgia  weekly. 

Their  views  were  generally  sup¬ 
ported  by  the  results  of  a  survey 
showing,  among  other  things,  that 
readers  believe  news  stories  are  slant¬ 
ed  to  agree  with  a  paper’s  political 
endorsements. 

The  presentations  took  place  at  the 
99th  annual  convention  of  the  Nation¬ 
al  Newspaper  Association  in  Reno, 
Nev.  Sept.  26-29.  Its  theme  was 
“credibility.” 

Gannett  chairman  and  CEO  Allen 
H.  Neuharth  warned  of  a  “rising  tide 
of  public  opinion  that  feels  the  press 
is  distorting  the  public’s  view  of  life 
...  by  overemphasizing  the  nega¬ 
tive  and  ignoring  the  positive.” 

Neuharth  said  there  also  is  a  per¬ 
ception  of  a  “constant  negative  tone 
that  is  getting  the  public  down  on  the 
press  and  paves  the  way  for  dema¬ 
gogues  on  the  left  and  right  to  rally 
people  against  the  press  to  further 
their  own  causes.” 

He  noted  that  research  for  Gannett 
and  USA  Today  indicates  readers  want 
good  news  along  with  the  bad  in  an 
“easy-to-absorb  fashion.” 

“And  they  want  it  on  their  terms, 
rather  than  ours,”  he  added.  “What 
some  readers  think  we  have  lost  is  our 
sense  of  balance  or  perspective  and  we 
are  in  danger  of  losing  our  credibility.  ’  ’ 

Over  concentration  by  newspa¬ 
pers  on  profits  rather  than  quality 
content  is  losing  them  readers  and 
credibility,  according  to  Albert 
Scardino,  the  Pultizer-Prize  win¬ 
ning  editor  of  the  weekly  Georgia 
Gazette  in  Savannah. 

He  asserted  that  a  Georgia  newspa¬ 
per  chain’s  ad  salespersons  earn  an 
average  of  $25,000  a  year,  but  adver¬ 
tised  for  a  reporter  to  start  at  $150  a 
week. 

“Which  side  of  those  newspapers 
will  attract  the  best  people?”  he  asked. 

Scardino  also  derided  newspapers 


that  carry  columnists  such  as  Patrick 
Buchanan  or  James  Kilpatrick  to  rep¬ 
resent  the  right  and  Jack  Anderson 
and  Art  Buchwald,  the  left  “as  if  they 
somehow  represent  the  opposite  ends 
of  the  political  spectrum.” 

The  speaker  contrasted  today’s 
newspapers  with  what  he  called  the 
“golden  age  of  American  journalism 
when  sales  depended  on  style  and 
forcefulness  of  expression.” 


Scardino  contended 
today’s  managers  do  not 
understand  the  news 
process  and  are 
insensitive  to  the 
tensions  dividing  the 
news  and  business  sides 
of  their  papers. 


“Today,”  he  continued,  “we  sell 
our  readers — first  to  advertisers,  and 
then  to  our  publishers.  This  evolution 
from  a  period  when  revenues  came 
from  readers  to  the  present  when  they 
come  from  the  sale  of  ads  or  the  sale 
of  the  whole  company,  has  caused  a 
change  in  character  of  management .  ’  ’ 

Scardino  contended  today’s  man¬ 
agers  do  not  understand  the  news  pro¬ 
cess  and  are  insensitive  to  the  ten¬ 
sions  dividing  the  news  and  business 
sides  of  their  papers. 

“It’s  the  job  of  the  news  side  to  tell 
both  sides.  It  is  the  job  of  the  business 
office  to  sell  one  side,”  he  declared. 

Comparing  the  plight  of  newpapers 
to  the  problems  that  beset  the  auto  and 
steel  industries  in  recent  years,  Scar¬ 
dino  charged  that  “We’ve  grown  fat, 
lazy,  self-satisfied,  arrogant,  intoler¬ 
ant  and  extremely  insensitive  to  criti¬ 
cism.  We  can  do  no  wrong.  If  we 
make  a  mistake  one  year,  we  just  raise 
the  rates  the  next  to  compensate  just 
the  way  those  two  basic  industries  did 
20  years  ago.” 

The  small-town  editor-owner,  who 
has  won  the  Pulitzer  for  his  editorials 
attacking  the  racial  status  quo  in  his 
community,  said  later  the  Gazette  re¬ 
cently  has  begun  making  a  profit  as  are 


two  other  newspapers  purchased  by  him 
and  his  wife,  who  serves  as  publisher. 

In  another  panel,  NNA  delegates, 
most  of  whom  represent  weeklies  and 
small  dailies,  were  told  of  what  can 
happen  to  editors  and  publishers  who 
live  up  to  the  traditions  of  crusading 
American  journalism. 

When  his  10,000-circulation  Lake 
City  (Fla.)  Reporter  investigated  lo¬ 
cal  corruption,  bribery  and  prostitu¬ 
tion,  death  threats  were  made  against 
his  wife  and  son,  the  windows  of  the 
newspaper  were  shot  out  and  he  “got 
the  hell  beaten  out  of  me”  while  cov¬ 
ering  an  election,  publisher  Don  L. 
Caldwell  related. 

In  addition  he  was  called  a  “liberal 
and  a  communist”  and  received  no 
community  support  despite  the  at¬ 
tacks  against  him  and  the  newspaper. 

“But  we  went  from  2,000  to 
10,000  circulation  because  we’re  a 
good  newspaper  and  the  strongest 
moral  force  in  the  community,” 
Caldwell  stated. 

A  similar  account  of  the  risks  fear¬ 
less  newspapers  run  was  told  by  Rich¬ 
ard  McCord,  a  former  Newsday  re¬ 
porter  and  editor,  who  moved  to  New 
Mexico  in  1974  and  founded  the 
weekly  Santa  Fe  Reporter. 

The  stereotype  of  the  newspaper 
editor  is  that  of  a  tough  individual 
who  “lets  the  chips  fall  where  they 
may  and  make  the  world  a  better 
place,”  McCord  said. 

The  truth  is  that  community  editors 
taking  strong  positions  are  likely  to 
lose  friends,  advertisers,  be  publicly 
denounced,  attacked  on  the  street,  see 
their  bank  accounts  dwindle,  be  la¬ 
beled  anti-business  or  anti-real  estate 
and  have  troubles  in  their  home  life, 
McCord  said. 

Further  concern  about  newspaper 
credibility  was  expressed  by  Jean  Otto, 
Rocky  Mountain  News  editorial  page 
editor,  who  said  her  contact  with 
judges  through  an  ASNE  committee  re¬ 
vealed  that  members  of  the  judiciary 
are  among  the  “most  hostile  and  vigor¬ 
ous  critics  of  press  performance,”  par¬ 
ticularly  the  smaller  newspapers. 

Otto,  former  president  of  the  Soci- 
(Continued  on  page  26) 


Reaching  the  Hispanic  reader 

LA/s  La  Opinion  has  grown  from  a  14-page,  25,000  circuiation 
daiiy  in  1977  to  a  36-page,  60,000  circuiation  paper  today 


By  M.L.  Stein 

How  effective  are  metro  dailies  in 
meeting  the  information  needs  of 
Hispanic  readers? 

Not  very,  and  this  largely  accounts 
for  the  rapid  growth  of  La  Opinion,  a 
Spanish-language  daily  in  Los 
Angeles,  according  to  its  managing 
editor,  Sergio  Munoz. 

He  asserted  the  seven-day  paper 
has  gone  from  a  paid  circulation  of 
25,000  and  14  pages  in  1977  to  60,000 
and  an  average  of  36  pages  in  three 
sections  today. 

“Actually,  there  has  been  too  much 
growth  in  too  short  a  time,”  Munoz,  a 
bearded  veteran  of  Mexico  City  dail¬ 
ies,  declared.  “We  are  still  working 
on  improving  our  editorial  product.” 

One  of  La  Opinion’s  major  pro¬ 
blems,  he  explained,  is  to  find  ways  to 
tap  what  he  contends  is  a  potential 
circulation  of  350,000  that  would 
include  the  San  Francisco  Bay  Area 
and  San  Diego. 

As  it  is,  Munoz  went  on,  the  paper 
sells  1,000  copies  in  the  two  areas 
now.  The  great  bulk  of  its  distribution 
is  street  sales,  with  no  home  delivery 
and  only  about  3,500  copies  mailed. 

Munoz,  who  is  writing  a  doctoral 
dissertation  on  his  paper,  disclosed 
that  La  Opinion  is  examining  ways  to 
collect  thousands  of  additional  Span¬ 
ish  readers,  the  bulk  of  whom  have 
poured  into  California  in  recent  years 
from  Mexico,  El  Salvador,  Nicar¬ 
agua,  Honduras,  Columbia  and  Peru. 

But  the  paper’s  own  surveys  have 
shown  that  the  majority  of  its  current 
readers  are  middle  class,  educated 
and  bilingual,  Munoz  said. 

“At  this  point  we  are  not  doing  very 
well  in  reaching  second  and  third 
generation  Mexican-Americans  but 
their  fathers  and  mothers  are  reading 
us,”  he  elaborated. 

Still,  La  Opinion  is  after  a  broader 
Hispanic  audience,  which  it  is  trying 
to  reach  by  providing  editorial  con¬ 
tent  not  regularly  available  in  the  En¬ 
glish-language  press,  Munoz  stated. 

Studies  have  indicated  that  Hispa- 
nics  are  the  fastest  growing  minority 
in  the  U.S. 

La  Opinion’s  publisher,  Ignacio  E. 
Lozano  Jr.,  said,  “The  paper  is  put 
out  by  Hispanics  for  Hispanics.  The 
Spanish-speaking  community  is  a 
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long  way  from  entering  the  American 
mainstream.  We  cover  things  not 
covered  by  the  mainstream  press 
such  as  columns  devoted  to  legal 
advice  for  Hispanics,  where  to  go  for 
public  services  and  generally  how  the 
system  works.” 

La  Opinion  news  stories  often  tend 
to  be  tilted  toward  Hispanic  interests, 
although  Munoz  claimed  the  publica- 

“We’re  dealing  with  a 
cosmopolitan  community 
and  we  want  the  paper  to 
reflect  that,”  Munoz 
stated. 

tion  also  serves  as  a  general  interest 
newspaper,  covering  news,  society, 
business  and  sports. 

Staff  reporter  Roger  Rivero  recent¬ 
ly  wrote  a  six-part  series  on  alleged 
real  estate  ripoffs  of  Los  Angeles 
Mexicans,  who  are  being  sold  homes 
to  which  they  don’t  have  title. 

However,  Rivero,  who  previously 
worked  for  a  Mexico  City  English- 
language  daly,  noted  La  Opinion  got 
the  idea  from  a  Los  Angeles  Times 
single  story. 


“I  discussed  it  with  the  editors  and 
we  thought  we  ought  to  do  our  own 
story,”  he  recalled. 

Rivero  said  he  uncovered  a  great 
deal  of  new  information  which  may 
lead  to  legal  action  against  certain  real 
estate  firms. 

La  Opinion  was  founded  as  a  daily 
in  1926  by  Lozano’s  father,  who  came 
to  Los  Angeles  from  San  Antonio, 
Texas,  where  he  had  owned  a  small 
paper.  The  paper  is  now  published  in  a 
modern,  recenlty  refurbished  build¬ 
ing  in  the  city’s  downtown  garment 
district.  Because  of  La  Opinion’s 
rapid  development  it  has  outgrown 
the  structure  and  has  had  to  rent  adja¬ 
cent  buildings  for  its  circulation 
department,  newsprint  storage  and 
mailroom.  The  paper  is  produced  on 
Goss  presses  on  the  premises. 

The  36  editorial  staffers  work  in  a 
completely  computerized  newsroom 
next  to  an  up-to-date  photo  lab,  paste¬ 
up  room  and  art  department.  The 
paper  has  a  total  of  180  employees, 
including  44  in  advertising.  The  ad- 
news  break  is  reported  to  be  55%  to 
45%. 

Munoz  said  workers  recently  voted 
down  a  Teamsters’  effort  to  organize 
the  paper. 

Among  the  daily’s  services  are  AP, 
UPI,  English  and  Spanish  wires; 
Excelsior  in  Mexico  City,  Spain’s 
EFE,  West  Germany’s  DPA,  Italy’s 
ANSA  and  the  City  News  Service  of 
Los  Angeles. 

Lozano,  57,  a  Notre  Dame  Univer¬ 
sity  journalism  graduate,  said  report¬ 
ers  are  sent  occasionally  on  special 
assignments  to  Latin  America  but  the 
paper  maintains  no  bureaus  there. 

The  publisher,  who  came  up  entire¬ 
ly  on  the  business  side,  is  highly  vis¬ 
ible  in  Los  Angeles  affairs. 

Formerly  United  States  ambassa¬ 
dor  to  El  Salvador  (1976-77),  Lozano 
holds  directorships  in  the  Bankamer- 
ica  Corp.,  Pacific  Lighting  Co.  and 
Walt  Disney  Productions.  He  also  is 
on  a  number  of  boards,  including  the 
California  Economic  Development 
Corp.,  Greater  Los  Angeles  Visitors 
and  Convention  Bureau,  World 
Affairs  Council,  the  Mexican- 
American  Legal  Defense  and  Educa¬ 
tional  Fund  and  the  Los  Angeles 
Philharmonic  Association. 
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La  Opinion’s  pubiisher, 
ignacio  E.  Lozano  Jr., 
said,  “The  paper  is  put 
out  by  Hispanics  for 
Hispanics.  The 
Spanish-speaking 
community  is  a  iong  way 
from  entering  the 
American  mainstream.” 


Ignacio  Lozano,  Jr. 

Lo  Opinion's  publisher 

He  also  is  a  member  of  several  jour¬ 
nalistic  groups,  including  the  Inter 
American  Press  Association  of  which 
he  is  a  chairman  of  the  executive  com¬ 
mittee. 

Lozano  dismissed  any  idea  that  his 
affiliations  may  present  a  conflict  of 
interest  in  terms  of  news  coverage. 

"I  never  suggest  to  the  editorial 
staff  that  they  write  or  don’t  write 
about  anything  with  which  1  am 
associated,”  he  said.  “If  I  have  the 
opportunity  to  serve  in  the  communi¬ 
ty,  that  outweighs  any  possible  con¬ 
flict  of  interest  since  we  are  not  well 
represented  there.” 

Lozano  affirmed,  however,  that  he 
does  play  a  strong  role  in  daily  selec¬ 
tion  of  editorials,  a  fact  brought  out  by 
Munoz  and  editorial  page  editor 
Estela  Herrera,  a  native  of  Argentina. 

The  publisher  asserted  La  Opinion 
is  politically  independent  but  added, 
“We  seem  to  support  more 
Democrats  than  Republicans  because 


that  is  the  tilt  of  our  community  as  a 
whole.” 

Lozano,  an  outspoken  man,  said 
the  paper,  which  is  entirely  family 
owned,  is  profitable. 

“If  it  weren’t  we  wouldn’t  be 
here,”  he  continued. 

Lozano’s  son,  Jose,  is  assistant 
publisher,  and  his  daughter,  Leticia, 
is  editor. 

Munoz  maintained  it  was  virtually 
impossible  to  determine  the  total 
number  of  Latinos  in  the  region 
because  of  undocumented  aliens, 
mostly  from  Mexico. 

He  said  the  newspaper  figures  there 
is  an  established  population  of  about 
two  million. 

“In  any  case,  we  get  lots  of  phone 
calls  when  we  take  any  position  on  El 
Salvador,  Nicaragua  or  any  other 
Latin  American  country,”  he  related. 
“There  is  one  section  of  Los  Angeles 
that  is  called  Little  Central  America 
because  it  has  so  many  Salvadorans, 
Nicaraguans  and  Hondurans.” 


News  offices 
of  Lo  Opinion 

The  managing  editor  contended 
that  La  Opinion’s  appeal  lies  in  its  feel 
for  what  concerns  Latinos,  an 
approach  lacking  in  most  metro  dal- 
ies. 

“They  (Latinos)  live  here  but  in 
spirit  they  live  in  Latin  America,”  he 
observed.  “They  live  in  Spanish,  they 
read  Spanish,  they  watch  Spanish  TV 
and  they  have  close  ties  to  their  coun¬ 
try  of  origin.  We  think  we  provide  a 
better  portrait  of  all  that.” 

La  Opinion  publishes  a  strong  Sun¬ 
day  paper  containing  news,  entertain¬ 
ment  and  culture  sections  plus  a  once- 
a-month  home  section.  La  Revista, 
pitched  toward  a  middle-class  reader- 
ship. 

The  culture  section.  La  Com- 
unidad,  examines  trends  in  art. 
theatre,  film  and  dance,  but  also  fea¬ 
tures  essays  by  such  prominent  Lati¬ 
no  writers  as  Octavio  Paz. 

“We’re  dealing  with  a  cosmopoli¬ 
tan  community  and  we  want  the  paper 
to  reflect  that,”  Munoz  stated. 


Guild  gets  good  response  to  voter  drive 


The  Newspaper  Guild  reported 
“good”  reaction  to  its  nationwide 
voter  registration  drive  for  its  mem¬ 
bers. 

The  voter  registration  campaign  re¬ 
sulted  from  a  resolution  last  June  at 
the  Guild’s  annual  convention  in 
Puerto  Rico  which  called  for  a  “con¬ 
certed  effort  to  identify  and  contact 
members  not  registered”  as  well  as 
another  campaign  to  urge  Guild  mem¬ 
bers  to  vote. 

“Virtually  all  locals  are  taking 
part,”  said  Harry  S.  Culver,  coordin¬ 


ator  of  the  registration  drive .  ‘  ‘  People 
are  making  use  of  telephone  banks, 
one-on-one  polling  of  members,  bul¬ 
letin  board  notices,  newsletters  and 
their  local  newspapers  to  spread  the 
word.” 

In  August  the  Guild  mailed  all  lo¬ 
cals  a  packet  containing  “sugges¬ 
tions”  on  registration  campaigns  and 
computer  printouts  of  their  members 
not  listed  as  registered.  However,  the 
printouts  had  numerous  errors. 

For  that  reason.  Culver  said,  the 
locals  were  concentrating  on  register¬ 


ing  everyone  and  not  just  those  named 
on  the  printouts. 

According  to  the  Guild  Reporter, 
registration  drives  are  either  in  place 
or  planned  for  newspapers  across  the 
country.  The  Wire  Service  Guild  also 
posted  registration  notices  on  the  bul¬ 
letin  boards  in  the  newsrooms  for  the 
Associated  Press  and  United  Press  In¬ 
ternational. 

The  registration  notice  at  UPI’s 
Washington  offices  was  put  up  under 
a  poster  reading,  “Caution,  this  elec¬ 
tion  may  be  hazardous  to  your 
health,”  the  Reporter  stated. 
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Relying  on  polls 

Congressman  tells  AP  editors  that  reliance  on  polls  for 
political  stories  may  mislead  readers  and  jeopardize  credibility 


By  M.L.  Stein 

Reporters  and  editors  who  rely  on  polls  for  political 
stories  may  be  misleading  readers  and  jeopardizing  their 
own  credibility,  a  U.S.  Congressman  told  a  an  Associated 
Press  group  recently. 

Congressman  John  S.  McCain  (R.  Ariz.)  suggested  that 
both  politicians  and  the  media  are  becoming  over¬ 
dependent  on  polls  and  that  Journalists  are  using  them  as  a 
substitute  for  gathering  the  facts  themselves. 

Speaking  to  the  AP  Association  of  California-Arizona- 
Hawaii-Nevada(APACAHN)  in  Oakland,  Calif.,  Sept.  14, 
McCain  said:  “For  politicians,  are  polls  a  way  to  avoid 


“Unless  you  understand  what  a  poll 
can  tell  you  and,  equally  important,  what 
a  poll  cannot  tell  you,  the  results  can  be 
misinterpreted . . . 


finding  first  hand  what  people  are  thinking  .  .  .  For  jour¬ 
nalists,  are  polls  an  easier  alternative  to  spending  long 
days  on  a  political  story,  talking  to  a  variety  of  people? 

“Do  polling  numbers  alone  dictate  the  analysis  of  a 
political  race  and  tell  reporters  who  the  winners  and  losers 
are  going  to  be?” 

According  to  McCain,  polls  fall  into  three  categories: 
accurate,  inaccurate  and  those  that  are  technically  correct 
in  terms  of  data  for  a  certain  period  but  may  be  mis¬ 
interpreted  by  the  public. 

It’s  the  third  group  that  worries  McCain,  a  former  Navy 
flyer  who  spent  six  years  in  a  Hanoi  POW  camp  after  being 
shot  down  during  the  Vietnam  war. 

The  Congressman  urged  the  APACAHN  editors  and 
publishers  to  make  sure  reporters  place  poll  results  in  a 
correct  context. 

“Unless  you  understand  what  a  poll  can  tell  you  and, 
equally  important,  what  a  poll  cannot  tell  you,  the  results 
can  be  misinterpreted.  And  that  misinterpretation,  if  given 
widespread  exposure,  can  influence  the  outcome  of  a  po¬ 
litical  contest,”  the  speaker  contended. 

In  his  own  campaign,  McCain  recalled,  polls  by  candi¬ 
dates,  party  organizations  and  the  media  showed  him 
behind  three  other  candidates  in  the  Republican  primary. 
However,  his  own  private  poll  revealed  him  doing  much 
better  and  he  won  the  primary  and  the  election,  he  added. 

McCain,  who  is  expected  to  run  for  Arizona  Senator 
Barry  Goldwater’s  seat  when  Goldwater  retires,  sug¬ 
gested  the  answer  to  the  problem  is  to  accept  what  he 
termed  the  “limitations  of  survey  research." 

“A  set  of  numbers  from  some  pollster  is  not  carved  in 
stone,”  he  declared. 

He  advised  that  reporters  with  access  to  polls 
understand  such  governing  factors  as  the  timing  of  the 
survey,  number  of  interviews,  question  wording,  sample 


selection  and  identification  of  “likely  voters.” 

“If  I  were  a  publisher,  an  editor  or  reporter,  I  would  be 
very  reluctant  to  publish  any  polls  provided  by  candidates, 
given  that  the  motive  has  to  be  one  of  self  interest,” 
McCain  said. 

He  also  recommended  that  publishers  “think  long  and 
hard”  about  polls  they  commission  for  their  newspapers. 

“For  example,”  he  explained,  “of  what  value  is  it  to  the 
public  to  read  about  which  candidate  in  a  given  race  is 
ahead  or  behind  some  eight  or  ten  weeks  prior  to  an 
election,  long  before  the  majority  of  voters  receive 
information  about  the  candidates  and  make  up  their  minds 
on  how  to  vote?” 

Political  reporters,  he  noted,  may  find  this  information 
helpful  in  tracking  a  campaign,  but  premature  release  of 
the  results  could  mislead  the  public  and  possibly  redirect 
the  natural  course  of  the  campaign. 

Still,  McCain  said  he  expects  politicians,  including  him¬ 
self,  and  the  media  to  continue  to  rely  on  polls. 

“Public  opinion  polls  are  good  and  are  here  to  stay,”  he 
remarked.  “The  challenge  for  us  all  is  to  appreciate  and 
understand  the  role  that  survey  research  can  play  .  .  .  and 
not  regard  it  as  the  sole  determinant  of  the  contest.” 

Writing  coaches  speak 

In  another  APACAHN  session,  two  newspaper  writing 
coaches  contended  there  is  value  in  such  service  if  certain 
ground  rules  are  observed. 

Jim  Patten,  a  University  of  Arizona  journalism  pro¬ 
fessor  and  former  newspaperman,  who  has  coached  at  the 
Arizona  Republic/Phoenix  Gazette,  El  Paso  (Tex.)  Times 
and  Omaha  (Neb.)  World  Herald,  said  reporters  there 
“really  liked  the  attention.” 


“And  that  misinterpretation,  if  given 
widespread  exposure,  can  infiuence  the 
outcome  of  a  poUticai  contest ...” 


But  he  recommended  that  coaching  should  be  on  a 
voluntary  basis  only. 

“If  you  carry  them  in  kicking  and  screaming  it  won’t 
work,”  Patten  warned. 

According  to  Patten,  everyone  needs  editing,  including 
himself. 

“I  tell  people  I’m  coaching  that  the  situation  could  be 
reversed  —  that  they  could  be  editing  me,”  he  related. 

His  technique,  he  disclosed,  is  to  give  the  reporter 
“positive  reinforcement”  as  well  as  criticism.  “I  look  for 
the  good  things  (in  their  writing)  as  well,”  he  explained. 

Patten  said  he  promises  a  reporter  confidentiality  but 
also  makes  it  clear  that,  as  a  writing  coach,  he  has  no 
authority  to  get  the  individual  a  raise  or  to  have  him  or  her 
fired. 

The  professor  claimed  a  coach  can  be  more  effective 
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than  an  editor  in  correcting  writing  faults  because  the  latter 
usually  does  not  have  the  time  to  tutor  the  reporter. 

“All  1  have  is  time,”  Patten  said. 

The  coach  asserted  that  “many  writing  problems  are 
reading  problems,”  noting  that  many  reporters  have  not 
read  enough  and  some  don’t  even  read  their  own  newspap¬ 
ers. 

Jim  Hayes,  who  teaches  journalism  at  California 
Polytechnic  University,  said  the  use  by  newspapers  of 
writing  coaches  is  “an  idea  whose  time  has  come.” 

He  maintained  that  staffers  with  writing  problems  need 
a  “face-to-face  relationship.” 

Reporters  with  whom  he  has  worked,  he  went  on,  want 
that  kind  of  coaching  and  that  providing  it  is  a  managerial 
responsibility. 

Hayes,  who  has  coached  at  John  P.  Scripps  Newspapers 
and  others,  said  readers  want  to  see  good  writing  in  news¬ 
papers. 

“Writing  can  be  glowing  and  beautiful  but  there  are 
natural  lengths  for  stories,”  he  observed.  “Letting  a  story 
run  until  readers  scream  is  not  the  way  to  do  it.” 

Hayes,  whose  newspaper  experience  includes  the  San 


Francisco  Chronicle  and  Washinf(ton  Star,  said  he  takes 
pains  when  coaching  to  avoid  cozy  relationships  with  edi¬ 
tors  and  publishers. 

“If  I  were  a  publisher,  an  editor  or 
reporter,  I  would  be  very  reluctant  to 
publish  any  polls  provided  by 
candidates,  given  that  the  motive  has  to 
be  one  of  self  interest,”  McCain  said. 


“I  don’t  want  to  have  lunch  with  you  and  I  really  don't 
want  reporters  to  see  me  with  you,”  he  remarked,  stress¬ 
ing  that  reporters  must  feel  that  he  is  completely  objective 
in  his  assessment  of  their  work. 

Hayes  said  he  has  worked  with  reporters  from  entry 
level  to  15-year  veterans. 

Presiding  at  the  two-day  conference  was  APACAHN 
president  F.  A1  Totter,  publisher  of  the  San  Gabriel  Valley 
(Calif.)  Tribune,  and  John  Brewer  and  Marty  Thompson, 
respective  AP  bureau  chiefs  in  Los  Angeles  and  San  Fran¬ 
cisco. 


Indian  community  outraged  by  New  Mexico  daily 


By  Mark  Fitzgerald 

For  four  months,  the  New  Mexican  of  Santa  Fe  had 
negotiated  a  settlement  with  an  indian  community  which 
sued  when  when  a  photographer  of  the  paper  took  pictures 
of  a  tribal  dance  from  a  low-flying  airplane. 

The  ink  was  barely  dry  on  the  settlement  agreement, 
however,  when  the  Indians  returned  to  court  —  outraged 
by  what  they  say  was  an  evasive  apology  statement  and  a 
demeaning  news  story  reporting  the  settlement  printed  in 
Sept.  18  editions  of  the  New  Mexican. 


‘There  was  no  reason  for  it,  the  case 
was  ended  ...the  articie  was  a  cheap 
shot  —  and  a  very  mean  one,”  he  added. 


“I  was  astonished  by  what  1  read,”  Richard  W,  Hughes, 
an  attorney  for  the  community,  the  Pueblo  of  Santo 
Domingo,  told  E&P. 

“There  was  no  reason  for  it,  the  case  was  ended  ...  the 
article  was  a  cheap  shot  —  and  a  very  mean  one,”  he 
added. 

The  Pueblo  first  brought  their  charges  against  the  paper 
in  February,  after  the  newspaper  printed  two  photographs 
of  tribal  dances  taken  by  staff  photographer  Michael  Hel¬ 
ler  who  later  testified  in  a  deposition  that  he  happened 
upon  the  ceremony  while  flying. 

Like  several  other  Pueblos,  ancient  settlements  in  New 
Mexico,  Santo  Domingo  prohibits  picture-taking,  sketch¬ 
ing  or  recording  of  their  ceremonies. 

The  Indians  also  complained  that  the  paper  referred  to 
the  dances  as  a  “powwow,”  which  they  said  is  an  offen¬ 
sive  term. 

However,  the  pueblo  agreed  to  drop  the  suit  after  reach¬ 
ing  a  wide-ranging  settlement  in  which  the  paper  agreed, 
among  other  things,  to  apologize  in  print,  destroy  the 
pictures  and  negatives,  assign  a  reporter  “at  least  part- 
time”  to  Indian  affairs,  hire  an  Indian  summer  intern,  and 
“at  its  discretion”  make  free  advertising  space  available 
for  the  Pueblo’s  commercial  ventures. 

But  the  New  Mexican’s  story  and  apology  wrecked  the 
settlement,  the  Indians  charge. 


In  a  30-page  memorandum  to  the  U.S.  District  Court 
Santiago  E.  Campos,  the  Santo  Domingo  pueblo  com¬ 
plained  that  the  newspaper  “totally  undermined  any 
possibility  of  accomodation  in  the  near  future  by  its 
intentionally  destructive  actions.” 

Pueblo  officials  reiterated  the  complaint  at  a  Sept.  26 
press  conference  in  Albequerque. 

The  apology  was  inadequate,  the  court  paper  states. 

“Nowhere  does  The  New  Mexican  apologize  'for  taking 
the  photographs  .  .  .  ’as  it  had  agreed  to  do  only  four  days 
before,”  lawyer  Scott  E.  Borg  wrote.  Heller’s  apology, 
published  as  a  letter  to  the  editor,  was  acceptable,  the 
lawyer  wrote. 

Borg  seemed  most  upset,  however,  at  the  72-column- 
inch  story,  “Santo  Domingo  Dismisses  New  Mexican 
Suit”  by  editor  Larry  K.  Sanders,  which  ran  in  the  paper’s 
news  section. 

The  story,  he  wrote,  ‘‘consisted  mainly  of  selected  ref¬ 
erences  from  depositions  in  the  case,  in  an  apparent  effort 
to  disparage  and  ridicule  the  Pueblo’s  position  in  the 
case,” 

‘‘For  the  paper  to  publish  this  article  after  the  case  has 
been  settled  in  what  can  only  be  seen  as  a  calculated, 
carefully  planned  trick,  is  appalling,”  the  document 
states. 


“I  believe  who  is  right  or  wrong  in  this 
case  shouid  be  decided  by  Judge 
Campos  and  not  tried  in  the  media,” 
Vann’s  statement  read  in  part. 


In  his  memorandum,  Borg  charged  that  the  New  Mex¬ 
ican  used  out  of  context  the  words  of  pueblo  officials  with 
“imperfect  understanding  of  English.” 

In  one  long  paragraph,  the  paper  reported  on  testimony 
by  Pueblo  Governor  Ramon  C.  Garcia  who  said  one  objec¬ 
tion  he  had  to  photography  of  the  Pueblo  was  that  “Rus¬ 
sian  spies”  wanted  to  photograph  the  Pueblo  and  ‘‘blow 
.  ,  .  up”  a  nearby  dam. 

(Continued  on  page  19) 
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An  inside  iook  at  government  press  officers 

Year-long  study  by  Stephen  Hess  generally  exonerates  press 
officers  from  the  contention  that  they  manipulate  the  press 


By  James  E.  Roper 

A  year-long  study  by  Stephen 
Hess,  a  senior  fellow  at  the  Brookings 
Institution  in  Washington,  D.C., 
generally  exonerates  federal  press 
spokespersons  from  charges  that  they 
manage,  manipulate  or  control  the 
news. 

Hess  says  the  press  officers  are  too 
busy  with  other  matters  or  are  too 
uninformed  to  be  consistent  political 
I  advocates. 

I  His  findings  are  published  in  “The 


Still,  he  said,  press 
officers  tend  to  shout  the 
good  news  and  whisper 
the  bad  news  and 
sometimes  give 
incomplete  or  evasive 
answers  without  actually 
lying. 


Government/Press  Connection,”  one 
of  a  series  of  books  Hess  is  writing  on 
news  operations  in  the  nation's 
capital. 

Hess,  after  receiving  security  clear¬ 
ance,  spent  12  months  in  1981-82  sit¬ 
ting  in  behind  the  scenes  on  press 
operations  at  the  White  House,  State 
Department,  Pentagon,  Transporta¬ 
tion  Department  and  the  Food  and 
Drug  Administration. 

“The  most  frequent  and  serious 
charge  against  press  officers  —  that 
they  manage,  manipulate  or  control 
the  news  —  I  found  inaccurate,”  Hess 
concluded.  “They  are  simply  not 
skillful  enough  or  large  enough  to 
manipulate  the  news  .  .  . 

“The  hypothetical  time  sheet  of  the 
press  officers  I  observed  might  have 
the  following  allocation:  responding 
to  reporters’  inquiries.  509f;  keeping 
informed  and  working  on  agency 
business,  25%;  and  initiating  materi¬ 
als  and  events,  25%  ...  1  observed 
no  press  officer,  outside  of  the  White 
House,  who  spent  most  of  his  time 
staging  events  or  initiating  material 
even  as  innocuous  as  handouts.” 

Said  Hess:  “To  serve  effectively  as 
an  honest  advocate  for  a  political 
executive  and  his  policies,  a  press 


secretary  must  be  ‘in  the  loop,’  Wash¬ 
ington  parlance  for  being  included  in 
the  inner  circle  where  alternative  ac¬ 
tions  are  debated,  decisions  con¬ 
cluded  and  plans  formulated.” 

Hess  judged  that  only  one  out  of 
five  press  officers  he  observed  was 
“in  the  loop.” 

Still,  he  said,  press  officers  tend  to 
shout  the  good  news  and  whisper  the 
bad  news  and  sometimes  give 
incomplete  or  evasive  answers  with¬ 
out  actually  lying. 

Reporters,  he  said,  generally 
understand  what  the  press  spokes¬ 
men  are  doing  and  are  not  deceived. 

Different  press  offices  have  differ¬ 
ent  goals. 

Hess  said  the  White  House  is  a  po¬ 
litical  post  that  aims  to  get  its  story  on 
the  evening  network  television  news 
programs. 

The  Pentagon,  too,  is  eager  to  get 
its  story  out  for  its  own  reasons.  The 
State  Department,  however,  tries  to 
stay  off  the  front  pages. 

Most  press  officers  feel  that  they 
are  reacting  to  reporters’  judgment  of 
what  is  news,  and  reporters  feel  they 
are  reacting  to  the  press  officers’ 
agendas. 

But,  Hess  found,  “The  typical  gov¬ 
ernment  agency  initiates  very  few 
events,  especially  when  compared 
with  the  daily  menu  of  congressional 
hearings  .  .  .  There  is  one  significant 
exception  to  the  modest  behavior, 
however;  the  White  House  is 
expected  to  put  on  a  daily  show. 

“Tv  clearly  dominates  the  thinking 
and  planning  of  the  White  House 


Reporters,  he  said, 
generally  understand 
what  the  press 
spokesmen  are  doing 
and  are  not  deceived. 


press  office,”  Hess  concluded.  “The 
beat  now  focuses  on  one  story  a  day 
because  the  networks  are  not  going  to 
use  more  than  one  major  White  House 
story  on  their  nightly  news  programs. 
Thus,  the  contest  between  the  press 
office  and  the  pressroom  is  largely 
over  what  events  will  rise  to  the  top 
each  day.” 


Throughout  government,  Hess  felt, 
press  officers  are  aware  that  only  so 
much  news  can  get  on  the  air  or  into 
print  and  tend  to  regulate  the  flow  of 
news  so  that  an  agency’s  stories  do 
not  have  to  compete  among  them¬ 
selves  for  attention.  He  thought  this 
was  helpful. 

He  saw  press  officers  respond  most 
quickly  to  inquiries  from  reporters 
representing  the  top  media  -  the  wire 
services,  broadcasting  networks,  the 
New  York  Times,  Washington  Post, 


He  found  the  White 
House  “news  summary”  a 
factual,  balanced  report 
on  newspaper  and  tv 
handling  of  news  of 
interest  to  the  White 
House  —  including 
digests  of  major 
columnists,  friendly  or 
hostile. 


Wall  Street  Journal  and  Time,  News¬ 
week  and  other  national  news  maga¬ 
zines,  sometimes  on  the  basis  of  the 
imminence  of  deadlines. 

Lesser  news  outlets  —  especially 
those  that  did  not  cover  an  agency 
regularly  and  did  not  have  inside  con¬ 
tacts  —  found  the  press  offices 
invaluable  for  occasional  stories: 
“The  press  office  stands  out  like  the 
golden  arch  of  a  fast-food  restaurant 
—  no  gourmet  meal,  but  easy  to  lo¬ 
cate,  affordable,  and,  if  you  know 
what  to  buy,  it  may  even  meet  mini¬ 
mum  nutritional  needs.” 

At  each  of  the  agencies  that  Hess 
studied,  there  is  an  early-morning 
news  summary  or  set  of  press  clip¬ 
pings  that  is  distributed  to  senior  offi¬ 
cials  and  some  of  the  lower-ranking 
offices. 

He  found  the  White  House  “news 
summary”  a  factual,  balanced  report 
on  newspaper  and  tv  handling  of  news 
of  interest  to  the  White  House  — 
including  digests  of  major  columnists, 
friendly  or  hostile. 

The  Pentagon’s  clipping  service, 
including  military  journals  and 
(Continued  on  page  19) 
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Austerity  Program 

Wall  Street  Journal  implements  program  to  improve  product 
and  trim  expenses  to  meet  competitive  challenge 


Citing  increased  competition  from 
national  newspapers  and  local  busi¬ 
ness  pages,  the  Wall  Street  Journal 
has  implemented  an  austerity  pro¬ 
gram  and  taken  steps  to  improve  what 
its  editors  believe  are  weaknesses  in 
its  news  coverage,  according  to  an  in¬ 
ternal  staff  memo  obtained  by  Editor 
&  Publisher. 

The  memo,  by  Georgette  Jasen,  the 
Journal’s  New  York  bureau  chief, 
said  the  “message”  from  managing 
editor  Norman  Pearlstine  and  Dow 
Jones  chairman  Warren  Phillips  at  a 
recent  editors/bureau  managers’ 
meeting  in  Durango,  Colo.,  “is  that 
the  paper  is  better  than  ever,  but  that 
it’s  going  to  have  to  improve  in  the 
face  of  growing  competition.” 

The  competition  cited  by  Jasen  in¬ 
cluded  USA  Today,  the  national  edi¬ 
tion  of  the  New  York  Times,  “im¬ 
proved  local  business  pages,”  and  the 
proliferation  of  business  magazines. 

Jasen  said  the  Journal’s  circulation 
is  down  3%  from  a  year  ago. 

Dow  Jones  also  expects  1985  to  be 
“a  tougher  year”  than  this  one, 
“which  means  a  variety  of  measures 
to  hold  down  costs,”  Jasen  said. 

The  cost-cutting  measures  include 
“few  merit  raises,  except  in  cases  of 
serious  salary  inequities,”  business 
class  travel  replacing  first  class,  and  a 
company-wide  hiring  freeze  except  in 
cases  of  “critical  jobs”  and  minority 
recruitment.  Jasen  said  the  Journal 
plans  to  keep  editorial  staffing  at  cur¬ 
rent  levels  but  that  editors  “will  be 
evaluating  the  performance  of  new 
hires.” 

Karen  Elliot  House,  Journal  for¬ 
eign  editor,  in  another  memo  stated 
that  the  Journal’ s  editorial  budget  will 
grow  8%  in  1985,  “enough  to  keep  us 
growing,  not  retrenching.” 

House  said  the  “200  or  so”  people 
hired  recently  by  the  Journal  “as  well 
as  those  of  us  who  have  been  around 
for  a  while  will  either  have  to  make 
substantial  contribution  to  the  paper 
or  look  for  other  jobs.” 

The  news  department  employs  545 
people,  up  from  400  a  year  ago. 

In  regard  to  news  coverage,  Jasen 
said  in  her  memo  that  Pearlstine 
wants  the  Journal’s  coverage  to  be 
“faster,  better,  deeper”  and  its  sto¬ 
ries  to  be  “shorter  and  better  writ¬ 
ten.” 


“Norm  said  there  still  are  some 
‘fairly  mediocre,  conventional  ideas’ 
appearing  on  page  one,  and  while 
they’re  ‘adequate’  stories,  that’s  ‘not 
what  we  want  to  be  giving  our  readers 
everyday,”  Jasen  stated. 

Two  areas  singled  out  for  improve¬ 
ment  by  the  Journal  are  international 
business  competition  and  personal  fi¬ 
nance.  The  paper  plans  to  begin  a 
daily  personal  finance  column  on  Jan¬ 
uary  1  which  will  include  “all  as¬ 
pects”  of  personal  spending  as  well 
as  personal  investing,”  Jasen  said. 


“Page  one  would  like 
more  stories  about 
publishing,  advertising, 
television  and  science,” 
Jasen  stated  .  .  . 


In  covering  international  competi¬ 
tion,  Jasen  said  the  Journal  wants 
more  stories  on  Japanese  investment 
in  “smokestack  America”  and  re¬ 
search  and  development  abroad  for 
U.S.  companies. 

Other  areas  where  the  Journal  plans 
to  increase  its  coverage,  according  to 
the  memo,  are  small  businesses,  ven¬ 
ture  capital  and  the  use  of  personal 
computers  in  business. 

The  Journal  also  plans  to  continue 
with  its  daily  political  story  on  the 
back  page  after  the  election  and  will 
be  doing  more  stories  about  govern¬ 
ment.  Though  the  stories  must  be  of 
national  interest,  Jasen  said  the  pa¬ 
per’s  bureaus  “are  encouraged  and 
expected”  to  contribute  stories  about 
state  and  local  government  and  poli¬ 
tics. 

“Page  one  would  like  more  stories 
about  publishing,  advertising,  televi¬ 
sion  and  science,”  Jasen  stated, 
while  the  ‘Who’s  News’  page  wants 
stories  about  people  getting  promoted 
and  demoted  to  “say  what  it’s  like  to 
work  for  them.” 

Jasen’s  memo  said  that  30%  to  40% 
of  the  Journal’s  copy  is  now  edited  on 
terminals. 

“A  computerized  editing  system 
should  be  in  place  when  we  move  to 
the  World  Trade  Center  next  year.  A 
system  for  reporters  will  follow,”  she 


said.  “This  is  an  interim  system  for 
three  to  five  years,  while  something 
more  permanent  is  designed.” 

The  editors  and  bureau  managers  in 
Durango  discussed  whether  Journal 
staffers  should  be  asked  to  disclose 
their  holdings  “internally”  to  either 
an  editor  or  company  lawyer. 

No  conclusions  were  reached,  Ja¬ 
sen  said,  but  the  company  did  add  a 
paragraph  to  its  conflict-of-interest 
policy  “elaborating  on  the  prohibi¬ 
tion  against  short  term  trading  for 
news  and  advertising  employees.  Se¬ 
curities  must  be  held  for  at  least  six 
months  and  staffers  shouldn’t  own  fu¬ 
tures,  options  or  other  speculative 
holdings.” 

E&P  enlarges 
headquarters 

As  its  readers  have  been  advised  for 
more  than  two  months.  Editor  &  Pub¬ 
lisher  moved  into  new  and  expanded 
headquarters  last  weekend  on  the  1 0th 
floor  at  11  West  19th  Street,  New 
York,  N.Y.,  10011.  Its  new  tele¬ 
phone  number  is  212-685-4380. 

The  move  was  started  with  transfer 
of  the  E&P  library  stacks  and  files  on 
Wednesday  Sept.  27.  The  IBM  data 
processing  and  circulation  fulfillment 
System  34,  and  the  MicroComp  and 
Linotron  word  processing  and  printer 
system,  15  vdts  and  other  office 
equipment  were  moved  Friday  and 
Saturday. 

The  E&P  staff  started  to  work  in  the 
new  offices  on  Monday,  Oct.  I ,  using 
a  new  telephone  system  purchased 
from  AT&T  which  was  limited  by  a 
brief  delay  on  the  first  day  in  the  in¬ 
stallation  of  sufficient  trunk  lines  by 
the  New  York  Telephone  Co. 

Editor  &  Publisher  has  expanded 
its  office  space  by  50%  over  the  Pent¬ 
house  floor  it  had  occupied  at  575 
Lexington  Avenue  for  the  last  seven 
years.  This  is  only  the  third  time  E&P 
has  relocated  its  New  York  headquar¬ 
ters  in  50  years  since  it  moved  from 
the  Pulitzer  Building  on  Park  Row  to 
the  Times  Tower  in  Times  Square 
where  it  remained  for  about  35  years. 
Its  next  location  for  17  years  was  850 
Third  Avenue  prior  to  moving  to  Lex¬ 
ington  Ave. 
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Protection  from  libel  suits 

First  Amendment  activist  says  protective  iegisiation  may  be 
the  oniy  answer  to  the  growing  number  of  iibei  suits  vs.  the  media 


By  Mark  Fitzgerald 

Libel  convictions  and  multimillion 
dollar  punitive  damage  judgments  are 
threatening  news  organizations  to  the 
point  that  protective  legislation  may 
be  the  only  answer,  a  Pennsylvania 
First  Amendment  activist  says. 

“Yes,  1  know  that  many  of  us  have 
long  held  firmly  to  the  belief  that  we 
should  not  seek  legislation,  relying 
instead  on  Constitutional  pro¬ 
tections,”  John  V.R.  Bull  told  the 
Newspaper  Features  Council  meeting 
Sept.  19  in  Chicago. 

“But  1  suggest  that  the  time  may 
have  arrived  when  the  threat  to  our 
future  survival  may  be  so  great  that 
we  may  be  forced  to  put  such  con¬ 
cerns  on  ice,”  he  continued. 

Bull,  a  director  of  the  Pennsylva¬ 
nia-based  First  Amendment  Coalition 
and  assistant  to  the  executive  editor  at 
the  Philadelphia  Inquirer,  said  only 
legislatures  can  amend  libel  pro¬ 
cedures  that  have  already  chilled 
much  aggressive  investigative  report¬ 
ing  —  and  could  eventually  put  some 
news  organizations  out  of  business. 

“There  are  things  we  can  do,”  Bull 
said.  “Some  defense  lawyers  urge 
abolishing  punitive  damages  entirely, 
on  grounds  they  grossly  over¬ 
compensate  for  whatever  hurts  and 
psychic  injuries  are  suffered  by  libel 
victims.” 

He  noted  that  a  recent  Rand  Corp. 
study  showed  that  “only  a  small  num¬ 
ber”  of  product  liability  cases,  in 
which  people  are  generally  physically 
harmed,  involve  punitive  damages. 

By  contrast.  Bull  said,  there  are 
now  at  least  15  multi-million  dollar 
awards  against  the  press,  “more  in 
the  last  10  years  than  in  the  preceding 
200.” 

Eight  states  already  prohibit  puni¬ 
tive  damages,  but  in  28  states  news 
organizations  cannot  be  insured 
against  such  judgments. 

Bull  also  mentioned  favorably  the 
proposal  to  seek  protective  iegisiation 
on  a  state-by-state  ba^s.  which  is 
advocated  by  Jack  Landau  of  the 
Reporters  Committee  for  Freedom  of 
the  Press. 

“Since,”  Bull  said,  “there  is  no 
Constitutional  right  to  punitive  dam¬ 
ages  (indeed,  the  concept  has  been  in 
existence  oniy  since  the  turn  of  the 


century),  Landau  suggests  damages 
can  be  limited  in  four  ways: 

Buli  also  mentioned 
favorably  the  proposal  to 
seek  protective  legislation 
on  a  state-by-state  basis, 
which  is  advocated  by 
Jack  Landau  of  the 
Reporters  Committee  for 
Freedom  of  the  Press. 

“One,  by  re-establishing  truth  as  an 
absolute  defense.  Two,  by  not  per¬ 
mitting  damages  where  there  is  no 
malice.  Three,  by  not  permitting 
(punitive  damages)  when  a  retraction 
is  published.  Four,  by  limiting 
damages  to  a  specific  dollar  amount, 
say,  $25,000,”  Bull  said. 

In  addition.  Bull  said  the  rules  of 
civil  procedure  could  be  amended  to 
allow  judges  to  make  a  preliminary 
assessment  as  to  whether  a  story  is 
true  or  false. 

“If  true,  dismiss  the  case.  If  false, 
proceed  to  the  lengthy,  costly  and 
intrusive  pre-trial  discovery  pro¬ 


ceedings  we  all  love  so  much,”  Bull 
said. 

Another  possibility,  he  said,  would 
be  legislation  permitting  the  recovery 
of  legal  fees  if  ajury  does  not  return  an 
award. 

Questioned  by  one  features  council 
member  about  whether  legislative 
remedies  are  even  possible  given  “the 
anti-press  feelings  these  days,”  Bull 
said  he  agreed  the  solution  is  not 
ideal. 

However,  he  said,  “1  don't  see  any 
alternative  at  this  point.  Damage  has 
already  been  done.” 

Bull  added,  “The  'chilling  effect’ 
on  papers  willing  to  do  investigative 
reporting  is  showing  signs  of 
becoming  a  penetrating  deep-freeze 
as  reporters  fear  the  effect  of  a  lawsuit 
on  their  careers  —  even  if  they  even¬ 
tually  win  the  case.  And  only  the  bold 
publisher  or  editor  will  brave  the  legal 
thicket  as  freely  as  he  or  she  used  to 
do,”  Bull  said. 

The  First  Amendment  Coalition  is  a 
coalition  of  Pennsylvania  news  orga- 
•  nizations  which  involves  itself  in  free¬ 
dom  of  the  press  legal  cases,  mostly 
by  filing  amicus  curiae  briefs. 


McCiatchy  answers  Laxalt’s  libel  suit 


U.S.  Senator  Paul  Laxalt’s 
$250,000  libel  suit  against 
McCiatchy  Newspapers  and  the  Sac¬ 
ramento  Bee  {E&P,  Sept.  29)  is 
aimed  at  intimidating  other  media, 
group  president  and  editor  C.  K. 
McCiatchy  wrote  in  a  Sept.  27  col¬ 
umn. 

“Being  sued  for  $200  million  in¬ 
spires  a  lot  of  questions,”  McCiatchy 
said  in  his  “Editor’s  Notebook,” 
which  appeared  in  the  Bee  papers. 

“The  public  is  entitled  to  some  an¬ 
swers  simply  because  this  case  repre¬ 
sents  a  dangerous  threat  to  the  free 
flow  of  information.” 

Laxalt,  a  Nevada  Republican  who 
is  general  chairman  of  the  Reagan- 
Bush  re-election  campaign,  charged 
in  the  suit  that  he  was  defamed  in  a 
Bee  story  last  November  alleging  that 
large  amounts  of  money  were  illegal¬ 
ly  skimmed  from  a  Carson  City  gam¬ 
bling  casino  while  the  Laxalt  family 
owned  it  several  years  ago. 


McCiatchy  asserted  in  the  column 
that  Laxalt’s  suit  “is  so  devoid  of 
merit  that  we  believe  the  only  reason 
it  was  filed  was  to  intimidate  other 
newspapers,  magazines  and  broad¬ 
cast  organizations.” 

McCiatchy  accused  the  news  divi¬ 
sions  of  CBS  and  ABC  and  Katharine 
Graham,  president  of  the  Washington 
Post  Co.,  of  knuckling  under  to  in¬ 
timidating  contacts  by  Laxalt  in  con¬ 
nection  with  the  Bee  casino  story. 

The  New  York  Times  reported  that 
Graham  and  the  networks  acknowl¬ 
edged  calls  by  Laxalt,  but  denied  they 
had  been  intimidated.  A  Laxalt 
source  confirmed  the  contacts  but  de¬ 
nied  any  intent  to  intimidate  the  me¬ 
dia,  The  Times  said. 

In  his  column,  McCiatchy  wrote 
that  Laxalt’s  suit  appeared  to  have 
caused  CBS  to  reconsider  airing  its 
planned  Laxalt  report  and  that  ABC 
had  misgivings  about  a  similar  story 
on  the  senator. 
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Developer  sues  Chicago  Tribune  for  $500  million 

Claims  publication  of  artist’s  conception  of  proposed  tallest 
building  in  the  world  has  hampered  his  efforts  to  purchase  a  site 


In  a  $500  million  libel  suit, 
developer  Donald  Trump  claims  a 
Chicago  Tribune  architecture  critic 
“virtually  torpedoed”  his  plan  to 
build  the  world’s  tallest  building  in 
New  York  City. 

The  suit,  filed  Sept.  24  in  U.S.  Dis¬ 
trict  Court  in  Manhattan,  says  an 
artist’s  conception  of  the  proposed 
150-story  tower,  which  illustrated  an 
Aug.  12  Tribune  article,  had  a 
“devastating  effect”  on  Trump’s 
efforts  to  purchase  a  site  in  lower 
Manhattan. 

•  The  illustration,  which  the  suit' 
describes  as  “an  atrocious,  ugly 
monstrosity,”  was  bogus  because  no 
architecture  plans  have  yet  been 
drawn  up,  the  suit  said. 

Both  the  Tribune  and  architecture 
critic  Paul  Gapp  were  named  in  the 
suit. 

Gapp,  the  suit  charges,  attacked 
Trump’s  plan  to  protect  the  critic’s 
prediction  that  1,454-foot,  110-story 
Sears  Tower  in  Chicago  would  remain 
the  world’s  tallest  building. 

In  the  article,  Gapp  wrote,  “Four 
years  ago,  this  critic  predicted  that 
nobody  will  ever  build  a  skyscrpaer 
taller  than  the  Sears  Tower.  That  pre¬ 
diction  still  stands.” 

The  article  was  run  “to  fulfill- 
.  .  .  Gapp’s  prophecy,”  the  suit 
charges. 

Trump  also  blamed  Gapp’s  article 
for  an  Aug.  29  Wall  Street  Journal 
article  which  questioned  the  project. 
That  article  was  “a  foreseeable  con¬ 
sequence”  of  the  Tribune  article,  the 
suit  says. 


The  Journal  is  not  named  as  a 
defendant. 

Because  of  the  effects  of  both  arti¬ 
cles,  the  suit  says.  Trump  “at  best” 
must  now  spend  “vast  additional 
funds”  to  develop  the  project. 

Further,  the  suit  says,  Trump’s 
“worldwide,  enviable,  impeccable 
reputation  as  one  of  the  outstanding 
commercial  and  aesthetic 
developers”  was  damaged  by  the  Tri¬ 
bune  article. 

“I  read  the 
article  .  .  .  (and)  it 
certainty  seems  very 
strange  to  me  that  he  couid 
be  ctaiminqit  was 
tibetous,”  (Tribune  counset) 
Gunnets  said. 

Tribune  general  counsel  Larry 
Gunnels  said  the  Tribune  had  not  yet 
been  served  with  the  suit  when  he 
talked  to  E&P.  However,  he 
defended  the  illustration  and  article. 

“1  read  the  article  .  .  .  (and)  it  cer¬ 
tainly  seems  very  strange  to  me  that 
he  could  be  claiming  it  was  libelous,” 
Gunnels  said. 

He  also  said  the  illustration,  which 
depicted  a  building  similar  to  the  boxy 
Sears  Tower,  was  “clearly  labied  an 
artist’s  conception.” 

Libel  Defense  Resource  Council 
general  counsel  Henry  R.  Kauffman 
said  the  Trump  suit,  which  he  said  he 
had  not  seen,  was  not  unprecedented, 
but  was  unusual. 


“There  have  been  a  number  of 
cases  where  reviews,  including 
architectural  ones,  were  the  subject 
of  libel  suits.  However,  the  claims 
have  almost  universally  been  rejected 
by  the  courts. and  there  are  many, 
many  good  reasons  why  they  should 
be  rejected,”  he  said. 

Just  this  January,  in  fact,  the  Cali¬ 
fornia  Court  of  Appeals  dismissed  a 
libel  suit  brought  by  architect  John  C. 
Walker  against  Chronicle  Publishing 
Co.,  publisher  of  the  San  Francisco 
Chronicle. 

Walker  claimed  he  was  libeled  by  a 
withering  review  of  his  plan  for  a  new 
San  Francisco  port  in  an  article  writ¬ 
ten  by  Chronicle  architecture  critic 
Allan  Temko. 

Among  other  things,  Temko  called 
the  plan  “a  disaster,”  “a  poor  joke 
and  architectural  fiasco,”  “corn,” 
“kitsch,”  and  “pseudo-Victorian 
junk.” 

Trump  first  announced  in  August 
that  he  wanted  to  build  a  150-story, 
1,940-foot  skyscraper  on  a  26-acre 
underwater  site  near  the  South  Street 
Seaport  in  lower  Manhattan. 

Soon  after  the  announcement, 
however,  the  plan  ran  into  problems. 
First,  city  officials  said  that  no 
decision  hd  yet  been  made  on  how  the 
site  should  be  developed.  Then 
another  developer  said  he  had  the 
right  to  build  there.  Community 
groups  also  organized  in  opposition  to 
the  skyscraper,  saying  that  its  enor¬ 
mous  size  would  be  out  of  character  in 
their  neighborhood. 


Eight  named  minority  fellowship  winners 


Eight  newspaper  personnel  have 
been  named  recipients  of  American 
Newspaper  Publishers  Association 
Foundation  Minority  Fellowships  to 
attend  training  sessions  during  the 
second  half  of  1984. 

The  winners  were  selected  from 
135  nominations.  The  program  is 
aimed  at  widening  minorities’  ave¬ 
nues  into  newspaper  management. 

The  semi-annual  fellowship  pro¬ 
gram  covers  expenses  for  travel,  ac¬ 
commodations,  and  registration  fees 
for  training  seminars  sponsored  by 
ANPA  and  other  organizations. 

Selected  were: 

Carolyn  Curiel,  editor,  foreign 
desk.  United  Press  International; 

Mary  E.  Hall,  accounting  manager. 


Gannett  Rochester  Newspapers,  for 
the  ANPA  Management  Develop¬ 
ment  Workshop,  Chicago,  Sept.  17- 
21; 

M.  Delores  West,  assistant  market¬ 
ing  manager-advertising  sales  devel¬ 
opment,  the  Baltimore  Sun,  for  the 
ANPA/lnternational  Newspaper  Pro¬ 
motion  Association  Management 
Skills  for  Newspaper  Promotion 
Seminar,  Boston,  Dec.  10-12; 

Regina  Finley,  subscriber  services 
manager,  the  Atlanta  Journal  and 
Constitution,  for  the  ANPA/lnterna¬ 
tional  Circulation  Managers  Associ¬ 
ation/Newspaper  Personnel  Relations 
Association  Managing  People  in  the 
Circulation  Department  Seminar, 


Denver,  Dec.  3-5; 

Craig  Shin  Matsuda,  assistant  sub¬ 
urban  editor,  the  Denver  Post; 

Gregory  L.  Moore,  state  editor,  the 
Cleveland  (Ohio)  Plain  Dealer, 
Cleveland; 

Addie  M.  Rimmer,  special  assis¬ 
tant  to  the  association  editor,  the  Wall 
Street  Journal,  for  the  API  Effective 
Writing  and  Editing  Seminar,  Pomo¬ 
na,  Calif.,  Dec.  9-14;  and 

Earnest  R.  Hart,  chief  artist.  Jack- 
son  (Miss.)  Daily  News,  for  the 
ANPA/ASNE/APME/ICMA/ 
INAME/INPA  and  Newspaper  Re¬ 
search  Council  Single  Copy  Sympo¬ 
sium:  Serving  the  Occasional  Reader, 
Dallas,  Dec.  11-12. 
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OBITUARIES— 


folk  Citizen  in  Sayville,  L.I.,  and  then 
was  a  sports  writer  for  the  Island 
News,  a  Long  Island  edition  of  the 
Brooklyn  Eagle. 

He  later  worked  for  the  Suffolk 
County  News,  and  after  four  years  in 
the  Maritime  Service  during  World 
War  II  became  editor  of  the  News, 
holding  the  post  until  1966  when  he 
became  editorial  page  editor  of  the 
Suffolk  Sun.  The  Sun  failed  in  1969, 
and  Jahn  joined  the  Long  Island 
Press.  After  retiring  in  1976  he  was  a 
journalism  lecturer  at  Dowling  Col¬ 
lege  in  Oakdale,  N.Y.,  for  several 
years. 


its  agencies  and  played  an  important 
role  in  the  technical  arrangements 
that  inaugurated  the  AP-Dow  Jones 
Network  in  Switzerland. 


Kenneth  L.  Betry.  65,  who  spent 
his  newspaper  career  in  advertising, 
died  July  24  after  a  long  illness. 

He  worked  for  a  number  of  news¬ 
papers  in  California,  Colorado, 
Hawaii,  and  Washington,  and  joined 
the  Porterville  (Calif.)  Recorder  in 
1%5.  He  was  with  the  Recorder  for  18 
years  before  retiring  because  of  ill 
health. 


Donald  J.  Grant,  45,  vice  presi¬ 
dent  of  corporate  communications  at 
Kenyon  &  Eckhardt  Inc.,  New  York, 
and  a  former  senior  editor  of  Adver- 
tisng  Age,  died  of  pneumonia  August 
4  at  New  York  University  Medical 
Center. 

He  worked  as  a  reporter  for  the 
Halifax  (N.S.)  Chronicle-Herald  and 
for  United  Press  International  in  Tor¬ 
onto  before  he  moved  to  New  York 
City  in  1965  and  eventually  became  a 
U.S.  citizen. 


Gertrude  Bradley  Dalrymple, 
83,  founder  and  former  president  of 
the  old  Bethesda  (Md.)  Record,  a 
weekly,  was  killed  September  2  when 
the  car  in  which  she  was  a  passenger 
was  struck  by  another  vehicle  near 
Port  Republic,  Md. 

The  newspaper,  founded  in  the  ear¬ 
ly  40s,  ceased  publication  in  the  late 
50s. 


Steven  R.  J.  Lakos,  70,  longtime 
copy  editor  with  The  Stars  and 
Stripes  in  Germany,  collapsed  and 
died  at  his  desk  July  16,  apparently  of 
a  heart  attack.  He  was  the  oldest  S  & 
S  editorial  employee  in  length  of  serv¬ 
ice. 

A  native  of  New  York  City,  he 
joined  the  newspaper  in  1947  as  a 
proofreader  and  except  for  a  brief  pe¬ 
riod  in  1948  was  with  the  paper  until 
his  death.  He  had  worked  as  a  copy 
editor  on  the  news  desk  since  1955. 

Lakos  was  a  member  of  the  3rd 
Infantry  Division  in  World  War  II  and 
was  among  the  first  soldiers  to  enter 
Rome  after  its  liberation  from  the  Ger¬ 
mans.  He  lived  in  Jugenheim,  Ger¬ 
many. 


Richard  H.  Hodgins,  79,  a  former 
Orlando  Evening  Star  cartoonist, 
died  August  3.  Hodgins  retired  in  1970 
after  a  13-year  career  with  the  Eve¬ 
ning  Star,  which  was  the  afternoon 
sister  paper  to  the  Orlando  Sentinel 
before  a  1973  merger. 


Dorian  Falk,  52,  an  Associated 
Press  reporter  for  more  than  25  years 
until  he  retired  in  1981,  died  in  his 
Geneva,  Switzerland,  apartment 
August  25,  apparently  of  natural 
causes. 

He  joined  AP  in  Vienna  on  April  1 , 
1951,  resigned  three  years  later,  and 
returned  to  AP  January  1,  1958,  in 
Geneva. 

He  covered  the  United  Nations  and 


Joseph  C.  Jahn,  70,  former  edito¬ 
rial  page  editor  of  the  old  Long  Island 
Press,  died  August  15  at  Good  Samar¬ 
itan  Hospital  in  West  Islip,  N.Y. 

Jahn’s  columns  were  syndicated 
nationally  by  the  Newhouse  News 
Service,  which  owned  the  Press  until 
it  ceased  publication  in  1977. 

He  first  worked  for  the  weekly  Suf¬ 


When  the 
legal  drinking 
age  goes 
down. 


do 

accidents 
go  up? 


write  or  call  (309-766- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


It's  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  Insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  mph  speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  "Automatic  Crash 
Protection:  Necessity  or  Nui¬ 
sance?"  They're  part  of  the 
information  service  available 
to  newspeople  from  State 
Farm. 


Media  Information  Service 
Public  Relations  Department 
State  Farm  insurance  Companies 
One  state  Farm  Plaza 
Bloomington,  IL  61701  r  STATI  I 
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Presidential  candidates  answer  editors’  questions 


By  Andrew  Radolf 

The  American  Society  of  Newspa¬ 
per  Editors  has  received  replies  from 
both  Ronald  Reagan  and  Walter  Mon¬ 
dale  to  its  quadrennial  questionnaire 
regarding  the  principal  Presidential 
candidates’ views  on  press  policy. 

Regarding  press  access  to  combat, 
ASNE  asked  if  the  candidates  “as 
Commander  in  Chief’  would  “rein¬ 
stitute  the  long  held  practice  of  ar¬ 
ranging  for  the  U.S.  press,  in  the  form 
of  small  pool,  if  necessary,  to  go  in 
with  our  forces  on  any  future  military 
operations?” 

The  President  stated  to  ASNE  that 
the  news  media  “can  be  sure  their 
views”  given  to  the  Sidle  Commis¬ 
sion  about  press  access  to  military  op¬ 
erations  “will  be  fully  considered.” 

Walter  Mondale  stated  he  “would 
return  to  this  country’s  longstanding 
policy  of  allowing  the  fullest  possible 
press  coverage  consistent  with  mili¬ 
tary  necessities.” 

Regarding  proposed  revisions  to 
the  Freedom  of  Information  Act, 
President  Reagan  said  he  supports  the  | 


“reforms”  which  so  far  have  passed 
the  Senate. 

“This  bill  accommodates  the  com¬ 
peting  interests  of  open  government 
and  confidentiality  and  represents  a 
good-faith  effort  on  all  sides  to 
strengthen  the  Freedom  of  Informa¬ 
tion  Act  as  presently  written,”  Rea¬ 
gan  stated. 

Walter  Mondale  stated  he  supports 
FoIA  and  would  “oppose  efforts  to 
restrict  its  scope.” 

The  ASNE  asked  each  candidate  if 
he  would  hold  “regular  and  fre¬ 
quent”  news  conferences  of  both  an 
informal  and  formal  nature. 

President  Reagan  said  that  if 
reelected,  he  “will  continue  to  be  as 
responsive  as  possible  to  the  public 
through  the  media.” 

Walter  Mondale  stated  that  during 
his  campaign  “I  have  been  broadly 
accessible  to  the  media”  and  “will 
conduct  my  presidency  in  the  same 
manner.  ’  ’ 

ASNE  also  asked  the  candidates 
whether  they  would  rescind  or  press 
for  implementation  of  executive  ord¬ 


ers  requiring  about  125,000  federal 
employees  to  clear  in  advance  all  their 
public  writings  and  utterances  with 
government  censors. 

The  President  said  his  directive  is 
intended  to  stop  “leaks  of  national 
security  information,  which  is 
illegal.” 

The  President  said  that  “because  of 
concerns”  about  the  directive,  he  sus¬ 
pended  the  parts  dealing  with  poly¬ 
graph  tests  and  censorship  “so  we 
could  work  with  Congress  on  how 
best  to  deal  with  the  serious  problem 
of  leaks  of  classified  information.” 

Walter  Mondale  said  Executive  Or¬ 
der  12356  “would  produce  a  chilling 
atmosphere  of  fear  and  restraint  in 
government.  It  should  never  have 
been  issued.  It  should  not  be  en¬ 
forced.” 

Mondale  said  if  he  became  Presi¬ 
dent,  he  would  rescind  the  directive 
and  “work  for  a  more  balanced 
approach”  between  the  public’s -need 
to  be  informed  and  the  government’s 
need  “to  conduct  its  business  effi¬ 
ciently.” 


That  s  what  you  11  get  when  you  order  Fifth 
Edition:  The  Best  of  Newspaper  Design 
1983-84. 

The  Fifth  Edition  showcases  the  winners  of 
the  Society  of  Newspaper  Design’s  fifth 
annual  creative  competition.  The  book 
contains  more  than  400  examples  of 
newspaper  design  excellence,  culled  from 
more  than  6,000  contest  entries. 

You’ll  see  examples  from  such  newspapers 
as  The  New  York  Times,  The  Morning  Call 
(Allentown,  Pa.),  The  Denver  Post,  The 
Register  (Santa  Ana,  Calif.),  The  Dallas 
Times  Herald,  The  Washington.  Times  and 
more.  For  just  $20. 

Order  now! 
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NEWSPEOPLE  IN  THE  NEWS 


Dan  Grady  is  the  newly  named 
advertising  director  of  the  Spokes¬ 
man-Review  and  Spokane  Chronicle. 
He  joined  the  newspapers  owned  by 
Cowles  Publishing  Company  last 
November  as  display  advertising 
manager  from  the  same  position  with 
the  Dahaqae  Telegraph-Herald . 

Grady  succeeds  J.  Timothy  Viall, 
who  accepted  the  position  of  advertis¬ 
ing  director  of  the  Peninsula  Times- 
Trihiine,  Palo  Alto. 

*  *  ♦ 

Nick  Vance  joined  the  Riverside 
(Calif.)  Press-Enterprise  as  assistant 
to  the  editor  and  publisher,  Howard 
H.  Hays  Jr.  Previously  assistant  met¬ 
ro  editor  for  the  Orange  County 
Register,  Santa  Ana,  Calif.,  Vance 
served  in  various  editorial  manage¬ 
ment  positions  on  the  Bradenton 
(Fla.)  Herald  prior  to  joining  the 
Register. 

*  *  * 

David  E.  Bradley,  formerly  man¬ 
aging  editor  of  the  Pawtuxet  Daily 
Times,  West  Warwick,  R.I.,  has 
joined  Colony  Electronic  Information 
Services,  Colony  Communications 
affiliate  in  Providence.  He  is  respons¬ 
ible  for  writing  news  and  sports  copy. 


When 
you’re  on 
deadline. 
And 
when 
you’re  not. 


There’s  a  big  news  source  for 

SMALL  BUSINESS 
facts  &  figures. 


National  Federation  of 
Independent  Business 

Call  Dave  Cullen  at 


(202)  854-9000 


Michael  Rudeen  is  the  new 
entertainment  editor  of  the  Denver 
Post  with  responsibility  for  daily 
coverage.  Weekend,  TV  Week,  and 
the  Sunday  entertainment  section.  He 
has  held  various  positions  on  the  Post 
since  joining  the  staff  in  1981  and  is  a 
former  reporter  and  bureau  chief  for 
the  Kansas  City  Times  and  a  reporter 
for  the  Alexandria  (La.)  Dailv  Town 
Talk. 

*  *  * 

Richard  D.  Ferrante  has  left 
Monotype,  Inc.  where  he  was  senior 
field  engineer,  to  join  the  Princeton 
Packet,  Inc.,  as  director  of  the  pro¬ 
duction  department  in  Princeton, 
N.J.  The  operation  produces  The 
Packet’s  eight  community  weekly 
newspapers. 

Ferrante,  who  started  his  career  as 
an  apprentice  printer,  moved  into 
data  processing  and  managements 
positions  with  the  Hudson  Dispatch, 
Union  City,  N.J.  and  the  Paterson 
(N.J.)  News  when  Allbritton  Com¬ 
munications  Corp.  purchased  those 
papers  in  1977. 

*  *  * 

Carol  Mazzola  of  Staten  Island, 
formerly  a  real  estate  representative 
for  the  New  York  Post,  joined  J.T. 
Macaluso  &  Co.,  Woodbridge,  N.J,, 
as  a  junior  partner.  The  firm,  an 
advertising  and  public  relations  com¬ 
pany,  is  geared  toward  the  real  estate 
industry. 

*  *  * 

Judith  Getty  has  been  appointed 
community  relations  and  promotion 
manager  of  The  Day,  New  London. 
Conn. 

She  is  a  former  teacher  and  curricu¬ 
lum  planner  for  East  Haddam  schools 
and  will  supervise  The  Day's  News¬ 
paper  in  Education  program,  regional 
spelling  bee,  and  carrier  recognition 
programs  and  other  community  serv¬ 
ice  events  and  promotions. 

Before  accepting  her  new  position. 
Getty  was  supervisor  of  the  newspap- 
er's  advertising  copy/layout 
department. 


Tim  Gallagher  was  named  man¬ 
aging  editor  of  Scripps-Howard's  El 
Paso  Herald-Post .  City  editor  of  the 
newspaper  since  1981,  he  has  super¬ 
vised  a  staff  covering  news  from  El 
Paso,  Juarez  and  Austin. 

Gallagher  started  his  career  as  an 
intern  with  the  Albuquerque  Tribune, 
a  Scripps-Howard  newspaper,  in 
1976.  After  graduation  from  the  Uni¬ 
versity  of  New  Mexico  in  1978  he 
joined  the  Tribune  full-time  and 
covered  the  police  and  city  hall  beats 
before  being  named  assistant  city 
editor. 

*  *  * 

Paul  Zimmerman,  managing  edi¬ 
tor  of  the  Lodi  (Calif.)  News-Sentinel 
for  17  years,  will  step  down  this  fall 
for  reasons  of  ill  health  and  the  transi¬ 
tion  heralds  several  changes  at  the 
newspaper. 

Marty  Weybret,  business  mana¬ 
ger,  moves  to  managing  editor,  and 
his  brother,  Jim  Weybret,  becomes 
business  manager  in  mid-October. 

In  August,  reporter  Kevin  Fagan 
replaced  city  editor  Barbara 
Deters,  who  moved  to  the  Salinas 
Californian. 

Zimmerman  underwent  surgery  for 
lung  cancer  May  1  and  has  returned  to 
work  on  a  reduced  schedule.  He  will 
continue  to  edit  the  editorial  page  and 
his  health  permitting,  write  his  col¬ 
umn,  “Random  Snapshots.”  He 
joined  the  newspaper  in  1955  as  a 
photographer. 

Marty  Weybret  worked  for  United 
Press  International,  the  Tracy  Press 
and  The  News,  Mexico  City,  before 
joining  the  News-Sentinel  in  1979. 
Jim  Weybret  has  worked  the  last  four 
years  as  a  sales  engineer  for  the  Gar¬ 
rett  Corporation  in  Torrance. 

The  Weybrets  are  sons  of  News- 
Sentinel's  publisher,  Fred  Weybret. 

Fagan  joined  the  newspaper  in  1982 
after  working  for  the  Glendale  News- 
Press  and  the  BBC  in  London.  He  left 
the  paper  temporarily  in  1982  to  work 
as  a  stringer  for  UPI  and  freelance  in 
Australia  and  New  Zealand. 
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BIRTHDAY  WISHES— Walter 
Anderson  (left)  editor  of  Parade 
Magazine,  gets  40th  birthday 
wishes  from  television  journalist 
Barbara  Walters  and  Parade's 
president  and  publisher  Carlo  Vit- 
torini.  Friends  and  celebrities  at¬ 
tended  the  surprise  celebration  at 
Tavern-on-the-Green  in  New  York 
City. 


Richard  H.  Morgan,  advertising 
director  of  the  International  Herald 
Trihnne  for  the  past  1 9  years,  has  been 
appointed  associate  publisher. 

Rolf  Kranepchl.  deputy  to  Mor¬ 
gan  since  1980,  succeeds  him  as 
director  of  advertising  sales. 

Morgan  will  take  over  the  market¬ 
ing  and  communications  departments 
of  the  newspaper  and  has  direct 
responsibility  for  coordinating  the 
company's  promotional  and  market- 
ing  activities.  Kranepuhl's 
experience  includes  positions  with 
TWA,  Hertz,  and  McGraw  Hill  in  the 
United  States,  the  Far  East,  and 
Europe. 

Juanita  Caspari  was  named  dep¬ 
uty  advertising  sales  director  and 
Brian  Shields,  marketing  director. 

Caspari  has  12  years  of  sales 
experience  with  the  newspaper  in 
Frankfurt,  Paris,  and  Chicago. 
Shields  was  with  The  Scotsman  in 
Edinburgh  as  deputy  marketing 
director  and  has  supervised  the  news¬ 
paper's  participation  in  major  syndi¬ 
cated  research  projects. 

*  *  * 

Kathleen  L.  Muller,  special 
events  coordinator  of  Gannett  Co., 
Inc.,  was  promoted  to  director  of 
corporate  projects.  She  joined  USA 
Today  in  1982  and  this  past  January 
moved  to  the  Gannett  staff. 

^  ^ 

Maggie  Ziomek  has  joined  the 
entertainment  news  staff  of  the 
Albany  (N.Y.)  Knickerbocker  News. 
She  was  entertainment  editor  of  the 
Amsterdam  (N.Y.)  Recorder. 

Susan  Schulman  moved  from  a 
municipal  beat  to  the  capitol  bureau, 
succeeding  Eric  Freedman,  who 
joined  the  Lansing  bureau  of  the 
Detroit  News. 

*  ♦  * 

Walter  J.  Reiley,  who  joined  the 
Norwich  (Conn.)  Bulletin  in  1972  as 
an  advertising  salesman,  has  been 
named  retail  advertising  manager.  He 
most  recently  was  sales  manager,  and 
earlier  was  sales  manager  of  the  Jonr- 
naUTranscript  and  Community . 
weekly  newspapers  published  by  the 
Bulletin  Co. 


Barry  Hopwood  has  resigned  as 
president  and  general  manager  of  the 
Lebanon  (Pa.)  Daily  News.  He  had 
been  with  the  newspaper  in  various 
managerial  capacities  for  almost  five 
years  and  left  to  pursue  other  news¬ 
paper  business  interests. 

Michael  Jones,  president  of  the 
Greensburg  (Pa.)  Tribune-Review 
and  long-time  Daily  News  executive 
vice  president,  will  direct  the  news¬ 
paper's  operation  until  a  new  genera! 
manager  is  appointed,  according  to 
Richard  M.  Scaife,  publisher  of  both 
newspapers. 

sie  *  ♦ 

Vincent  P.  Cottone  is  the  new 
director  of  advertising  for  the  Lawr¬ 
ence  (Mass.)  Eagle-Tribune,  suc¬ 
ceeding  Chester  J.  Zembruski,  who 
is  retiring.  Cottone,  with  the  news¬ 
paper  since  1968,  most  recently  was 
retail  manager. 

William  Hoffman,  for  the  last  five 
years  advertising  department  zone 
coordinator  at  the  Detroit  Free  Press, 
joined  the  staff  to  succeed  Cottone  as 
retail  ad  manager.  He  has  worked  at 
the  Royal  Oaks  Daily  Tribune  and  the 
Wilkes-Barre  Times  Leader. 

Zembruski  has  been  with  the  Eagle- 
Tribune  51  years,  starting  in  the  mail- 
room  and  working  in  the  circulation 
department  before  moving  to  the 
advertising  department  where  he 
became  retail  ad  manager  and  then  ad 
director  in  1971 . 


Tim  Kelly,  Dallas  Times  Herald 
executive  editor,  is  the  new  editor  of 
the  Daily  News  of  Los  Angeles. 

He  replaces  Bruce  WTnters.  who 
resigned  recently  and  has  joined  the 
Sacramento  Union  as  editor. 

The  Times  Herald  is  owned  by  the 
Times  Mirror  Co.  Kelly  was  manag¬ 
ing  editor  of  the  Denver  Post,  another 
Times  Mirror  newspaper. 

The  redesigned  Daily  News  is  own- 
ed  by  the  Tribune  Co.,  publisher  of 
the  Chicago  Tribune  and  seven  other 
newspapers. 

Kelly's  hiring  is  part  of  a  manage¬ 
ment  reshuffling  undertaken  by 
Bryon  C.  Campbell  since  he  became 
publisher  a  year  ago. 

♦  *  ♦ 

Jim  Sellers  has  accepted  an 
appointment  as  assistant  professor  of 
journalism  in  the  Morehead  State 
University's  Department  of  Com¬ 
munications.  Sellers,  who  is  complet¬ 
ing  requirements  for  a  Ph.D.  in  com¬ 
munications  at  the  University  of 
Southern  Mississippi-Hattiesburg, 
has  taught  at  several  universities.  His 
last  two  journalism  positions  were 
with  the  Biloxi-Gulfport  [Mhs.)  Daily 
Herald  and  the  Opelousas  (La. )  Dailv 
World. 

*  *  * 

Betsy  C.  Zimmerman,  director  of 
financial  services  of  the  State  College 
(Pa.)  Centre  Daily  Times,  was  named 
circulation  director,  succeeding 
Charles  Doucet,  who  is  now 
advertising  sales  development  mana¬ 
ger. 

♦  ♦  * 

Changes  in  the  national  advertising 
staff  of  the  Detroit  Free  Press  are  as 
follows: 

John  Tingwall,  former  account 
executive  of  the  national  automotive 
classification,  to  account  executive 
for  the  retail  food  classification.  Ting- 
wall's  former  assignment  will  be 
handled  by  Steve  Leh,  and  moving 
into  Leh's  former  position  as  account 
executive  for  the  national  travel 
classification  is  Mark  Barrons. 


John  A.  Park,  Jr. 

Box  17127.  Raleigh,  N.  C.  27619  •  (919)  782-3131  I  ^ 

Expertise  For  Owners  Considering 

Saie  of  Daiiy  Newspapers  I 

S3 

SNPA  Meeting,  Boca  Raton,  October  13-17  P 

Inland  Meeting,  Weatin  Hotel,  October  20-24  P 

Availabie  for  Private  Confidentiai  Conference 
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NEWSPEOPLE  IN  THE  NEWS 


NEW  POSTS — David  W.  Brown,  editor  of  the  Bir¬ 
mingham  Post-Herold,  has  moved  to  executive  editor  of 
the  Memphis  Commercial  Appeal  and  was  succeeded  by 
James  H.  Denley,  the  Post-Herald's  managing  editor. 
Scripps-Howard  owns  both  newspapers. 

In  his  newly  created  position.  Brown  will  be  in  charge  of 
the  Commercial  Appeal's  editorial  and  news  functions, 
although  Michael  Grehl  continues  as  editor.  Grehl  faces  a 
long  recuperation  following  a  recent  illness. 

Earlier  in  his  career  Brown  was  managing  editor  of  his 
home  town  newspaper.  The  Kentucky  Post,  in  Covington. 
Denley,  a  third-generation  journalist,  is  the  son  of  Gerald 
H.  Denley,  editor  and  publisher  of  the  Coffeeville  (Miss.) 
Courier,  a  weekly  owned  by  the  Denley  family  since 
1912. 


James  H.  Denley 


David  Brown 


Lou  Perullo  has  been  named  the  Fort  Worth  Star  Telegram  and  the  David  H.  Cool  has  been  elected  to 
sales  promotion  and  public  relations  Arlington  (Texas)  Daily  News.  the  boards  of  directors  of  the  Courier- 

director  for  the  fios/on //m/W.  Most  Jackson  previously  was  editor  and  Journal  and  Louisville  Times  Co., 
recently,  Perullo  was  director  of  sales  publisher  of  the  Round  Rock  Leader,  Standard  Gravure  Corp,  and  WHAS, 
promotion  of  Filene’s  Basement  and  Austin,  a  twice  weekly  newspaper.  Inc. 

for  the  previous  ten  years  was  vice  He  previously  was  city  editor  of  the  Cool,  executive  vice  president  and 
president  advertising,  display  and  Arlington  Daily  News  and  Laredo  chief  financial  officer  of  S.C.  Johnson 

construction  for  Kay  Jewelers,  and  Times  and  managing  editor  of  the  &  Son,  Inc.,  Racine,  Wis.,  was  named 

prior  to  that,  national  advertising  Henderson  (Texas)  Daily  News.  bythestockholdersasthefourthper- 

director  for  Thom  Me  An  Shoes.  *  *  *  son  from  outside  Kentucky  to  join  the 

*  *  *  Paul  M.  Pringle,  who  joined  the  boards  in  a  decision  described  by  Bar- 

Rav  M.  Stafford  has  been  named  Los  Angeles  bureau  of  the  Copley  ry  Bingham  Sr.,  chairman,  as  “part  of 

publisher  of  the  Oroville  (Calif.)  News  Service  in  May  of  1984  after  a  long  range  plan  to  open  up  positions 

Mercury-Register.  He  moved  from  working  as  a  political  reporter  for  the  on  the  boards  to  be  filled  in  the  future 

publisher  and  editor  of  the  Pecos,  Thousand  Oaks,  (Calif.)  News  by  outside  directors,  women  and  men 

(Texas)  and  is  succeeded  Chronicle,  has  been  named  bureau  of  wide  business  experience.” 

there  by  Larry  C.  Jackson.  Both  chief.  *  *  * 

newspapers  are  part  of  the  Buckner  Pringle  was  a  political  writer  for  his  David  Einstein,  former  reporter 
News  Alliance.  college  paper  at  Pennsylvania  State  for  the  Los  Angeles  Times  and 

Prior  to  joining  Buckner,  Stafford  University  while  working  toward  a  Associated  Press  and  former  news 

was  news  editor  of  the  Dallas  Times  master’s  in  journalism  and  an  intern  editor  for  KRON-tv,  San  Francisco, 

Herald.  During  five  years  there  he  reporter  for  the  Los  Angeles  Times  as  is  regional  manager  for  the  newly 

served  as  business  editor  and  assis-  an  undergraduate  at  California  State  opened  San  Francisco  bureau  of  PR 

tant  city  editor.  He  also  has  worked  at  University,  Northridge.  Newswire,  the  national  press  rela¬ 

tions  wire  service. 

♦  ♦  ♦ 

Rick  Epstein  has  been  named 
managing  editor  of  the  Somerset 
(N.J.)  Messenger  Gazette,  a  weekly. 
He  had  been  editor  of  the  Delaware 
Valley  News,  Frenchtown,  N.J.  for 
seven  years. 

♦  *  * 

Tom  A.  Kinsey  joined  the  Killeen 
(Texas)  Daily  Herald  as  advertising 
director.  Kinsey  has  served  in  display 
and  classified  advertising  positions  in 
Norristown,  Pa.,  and  Waco,  Texas, 
and  had  his  own  business. 

♦  ♦  * 

Joseph  H.  Edwards  has  been  pro¬ 
moted  to  general  manager  of  the  Don- 
rey  Media  Group’s  Fort  Bragg 
(Calif.)  Advocate-News  and  will  also 
supervise  the  Mendocino  (Calif.) 
Beacon.  He  was  circulation  manager 
of  the  Donrey-owned  Carson  City 
Appeal. 

—NEWSPEOPLE  EDITOR 
Lenora  Williamson 


THE  POPUUnON  INSTHITE 


America’s  Premiere 
International  Population  Organization 

Seeks  all-around  public  information  professional  to 
head  nationwide  media  campaign.  Salary  is  negotiable. 
Excellent  fringe  benefits.  Applications,  including  salary 
history  and  requirement,  should  be  addressed  to  Werner 
Fornos,  President,  Population  Institute,  110  Maryland 
Avenue,  N.E.,  Washington,  D.C.  20002. 

Although  imitation  is  the  best  form  of  flattery,  only 
innovators  need  apply! 
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‘'An  eye  opener  .  . 

From  general  manager  to  cub  reporter  stint 


Chris  Pistsch  photo 

"Randy"  Frisch,  general  manager  and  advertising  director  of 
the  Moscow  (Idaho)  Idahonian,  dummies  a  page  on  the  news 
desk. 


By  M.  L.  Stein 

R.  C.  “Randy”  Frisch  is  general 
manager  and  advertising  director  of 
the  Moscow  (Idaho)  Idahonian  but  re¬ 
cently  he  completed  a  two-month 
stint  as  a  general  assignment  reporter 
and  slotman. 

The  idea  for  the  switch  came  from 
editor  and  publisher  James  E.  “Jay” 
Shelledy,  who  explained: 

“I  wanted  Frisch,  as  general  man¬ 
ager  to  have  a  sensitivity  for  the 
newsroom  that,  sad  to  say,  is  often 
lacking  in  top  management  brought 
up  through  the  business  and  advertis¬ 
ing  side  of  the  paper.  You  only  get 


Shelledy,  who  came  up  on  the  news 
side,  plans  to  extend  the  program, 
with  both  editorial  and  business  em¬ 
ployees  trading  places  for  shorter  pe¬ 
riods. 

Frisch,  27,  who  had  once  worked 
for  six  months  as  a  sportswriter  for 
the  Lewiston  (Idaho)  Tribune,  de¬ 
scribed  his  experience  on  the  Idahon¬ 
ian  as  a  “real  eye  opener.” 

“I  did  not  realize  the  intense  pres¬ 
sure  of  a  P.M.  deadline,”  he  contin¬ 
ued.  Sometimes  we  put  out  the  paper 
with  half  a  shift  and  that  was  really 
pressure.” 

Frisch  said  he  wrote  headlines, 
obits,  designed  pages  and  covered 
meetings,  utilities  and  the  school  beat 
for  the  10,000-circulation  paper. 

“My  biggest  eye  opener,”  he  re¬ 
called,  “was  when  I  designed  one  of 
my  pages  and  the  ad  department  want¬ 
ed  to  put  an  ad  on  that  page,  which  I 
had  to  tear  up.  This  gave  me  an  appre¬ 
ciation  of  how  they  will  feel  in  the 
newsroom  the  next  time  I  do  this.” 

Frisch  also  noted  that  he  wrote  sev¬ 
eral  heads  “that  were  unacceptable 
because  of  libel  ...  I  convicted 
people  who  only  had  been  arrested.” 

Managing  Editor  Kenton  Bird  said 
Frisch  did  not  get  any  special  treat¬ 
ment. 

“He  acted  like  a  cub  reporter  and 
was  treated  like  one — with  a  mixture 
of  careful  instruction  and  a  bit  of  dis¬ 
dain,”  Bird  added.  “He  did  his  share 
of  routine  chores  .  .  .  without  com¬ 
plaining.  I  think  that’s  what  the  news 
staff  appreciated  most.” 

According  to  Frisch,  future  plans 
call  for  reporters  to  “knock  on 
doors”  selling  subscriptions  for  one 
day  and  designing  ad  pages. 

“Everybody  will  change  chairs  for 


a  day,”  he  asserted. 

Shelledy  commented  that  “it  is  im¬ 
portant  that  managers  understand 
there  are  other  divisions  of  the  paper 
working  just  as  hard  and  with  just  as 
much  dedication  as  their  staff.  You 
can  appreciate  other  departmental  ef¬ 


forts  without  compromising  any¬ 
thing.” 

Bird  believes  that  Frisch  developed 
an  appreciation  for  newsroom  work¬ 
ing  conditions  ‘  ‘even  if  he  thought  the 
atmosphere  was  too  tense  at  dead¬ 
line.” 
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On  tm  sum#  SHte 


ECRM  of  Bedford,  Mass.,  has  added  the  Autokon  1000 
to  its  family  of  Autokon  Laser  Graphic  Systems. 

That  new  product  will  be  unveiled  at  a  trade  show, 
GRAPH  EXPO  '84,  in  mid-October.  The  Autokon  1000  is 
an  electronically  controlled  flatbed  scanner  used  for  black 
and  white  line  an,  typographic  and  photographic 
reproduction. 

It  produces  output  screen  resolutions  from  65LPI  to  144 
LPI,  and  scans  over  1,000  lines  an  inch. 

*  *  * 

CARDINAL  TYPE  SERVICE,  INC.,  New  York,  has 
added  200  type  faces,  bringing  the  company’s  total  to  more 
than  1,000. 

The  addition  is  part  of  a  continuing  effort  to  improve  the 
capabilities  of  its  Autologic  APS-5  typesetting  system. 

Cardinal’s  font  library  is  contained  in  its  Digital 
Typography  typebook  and  supplement.  The  clients’  own 
type  designs  can  also  be  placed  into  the  APS-5  memory,  a 
corporate  vice  president  said. 

♦  *  * 

SIGNODE  CORP.  has  introduced  its  new  Loop®  plastic 
strapping  machine,  a  portable  system  that  makes  bundle 
sealing  easy  and  sound. 

The  40-lb.  Loop  1000  plugs  into  any  standard  llOV 
outlet.  The  user  then  selects  the  proper  length  of  plastic 
strapping  and  then  inserts  the  bundle  inside  a  pre-formed 
loop. 

At  the  touch  of  a  button,  the  Loop  1000  automatically 
tensions  the  strapping  around  the  bundle,  seals  it,  and  cuts 
it  cleanly. 

At  that  time,  the  unit’s  memory  dispenses  an  identical 
loop  of  strapping  for  the  next  bundle. 

*  *  * 

HCM  GRAPHIC  SYSTEMS,  INC.,  has  announced  that 
its  parent  firm,  Dr.-lng.  Rudolf  Hell  GmbH  of  Kiel,  West 
Germany,  has  concluded  a  license  agreement  with  BIT- 
STREAM,  INC.,  of  Cambridge,  Mass. 

Bitstream,  Inc.,  will  provide  Hell  and  its  agent/ 
subsidiaries,  including  HCM,  access  to  500-plus  fonts  now 
in  the  Bitstream  library  and  to  all  company-developed 
fonts.  More  than  1 ,000  Bitstream  fonts,  the  company  fore¬ 
casts,  will  be  available  to  Hell  customers  worldwide  by 

the  end  of  1986.  ^  ^ 

*  *  * 

FAUSTEL,  INC.,  has  designed  a  new  clutch  that  im¬ 
proves  the  operation  of  its  flexographic  imprinter  for  the 
newspaper  market. 

The  new  one-position  clutch  is  reportedly  more  durable 
than  its  predecessor,  and  enables  the  flexo  imprinter  to 
handle  the  high-speed  stress  of  a  newspaper  press. 

*  *  * 

CYBERTEXT  CORP.  has  introduced  a  new  genera¬ 
tion  of  front-end  systems  for  Compugrahic  typesetters. 

They  also  announced  new  prices,  starting  at  $795. 

“We  call  our  products  front-end  rather  than  interfaces 
in  order  to  help  people  distinguish  them  from  our 
imitators,’’  said  James  Stork,  Cybertext’s  vice  president 
for  development. 

microCOMPOSER-3  is  a  combination  of  hardware  and 
sophisticated  software  that  makes  possible  the  expansion 
of  both  utility  and  productivity  for  existing  typesetters. 

The  new  product  has  the  usual  hardware  interface,  but 
also  has  three  software  power  modules — microMENU, 
microWORD,  and  microCOMPOSER. 

*  *  ♦ 

WINDMOELLER  &  HOELSCHER  CORP.  has  offered 


new  literature  on  the  production  advantages  of  flexograph¬ 
ic  printing. 

The  descriptive  literature  is  in  a  newspaper  format  and 
covers  aspects  of  flexography.  It  has  been  printed  in  four- 
color  on  one  of  the  firm’s  JOURNALFLEX  flexographic 
presses  for  newspapers. 

*  * 

Knight-Ridder  Newspapers,  Inc.,  a  nationwide  com¬ 
munications  firm,  has  purchased  license  agreements  for 
three  CJ/BUSINESS  INFORMATION  SYSTEMS. 

Collier-Jackson’s  general  ledger,  accounts  payable  and 
payroll  programs  have  been  brought  on-line  at  KRN 
headquarters  in  Miami. 

COLLIER-JACKSON  markets,  installs,  supports  and 
keeps  a  growing  family  of  on-line  software  for  Hewlett- 
Packard’s  HP  3000  series  and  Digital  Equipment  Corp.’s 
VAX  series  of  minicomputers. 

*  *  * 

COLLIER-JACKSON’s  personnel  processing  and 
reporting  package  CJ/PERSONNEL  is  availale  on  Digital 
Equipment  Corp.’s  VAX  family  of  32-bit  minicomputers. 

This  system  is  a  database-oriented,  on-line,  menu- 
driven  software  package  designed  to  aid  businesses  with 
applicant  tracking  and  personnel  reporting  needs. 

*  *  * 

PRIME  COMPUTER,  INC.,  has  unveiled  two  mid¬ 
range  super  minicomputers,  the  Prime  9650®  and  Prime 
9750®,  which  use  sophisticated  technology  to  make 
aggressive  gains  in  both  price  and  performance. 

Ian  R.  G.  Edmonds,  a  Prime  vice  president,  said:  “We 
have  introduced  four  new  systems  in  the  past  12  months 
.  .  .  These  four  new  products,  (are)  the  Prime  2550®, 
9650,  9750  and  9950®. 

U.S.  pricing  for  the  Prime  9750  is  $251 ,500  in  a  typically 
packaged  configuration,  and  for  the  Prime  9650,  $146,500. 
*  ♦  * 

UNITEX,  INC.,  builder  of  large  computer-based  text 
processing  and  typesetting  systems  for  newspapers  and 
commercial  printing,  has  been  formed  by  Robert  B.  Smith, 
a  former  executive  with  Itek  and  Mergenthaler  Linotype 
corporations. 

UNITEX  makes,  sells  and  services  powerful  com¬ 
puterized  text  processing  and  editing  systems  as  well  as 
high-speed  digital  phototypesetters. 

UNITEX  world  headquarters  have  been  located  in  a 
renovated  building  in  Nashua,  N.H.’s  southern  industrial 
sector.  A  former  shoe  factory  is  being  renovated  into  a 
modern  manufacturing  center. 

*  *  ♦ 

REALTIME  ASSOCIATES,  INC.,  has  signed  a  contract 
to  install  its  ADMAN®  display  ad  management  system  at 
the  Birmingham  (Ala.)  News. 

The  system  will  be  delivered  to  the  News  in  two 
operational  phases  from  October  through  December. 

Once  installed,  it  will  operate  as  a  total  display  ad  track¬ 
ing  and  management  system.  That  will  integrate  these 
departmental  operations  and  management  activities: 

Order  entry;  credit;  production  control;  billing  veri¬ 
fication  and  dummying. 

Jim  Payton,  production  director  at  the  News,  said:  “We 
consider  ADMAN  to  be  an  essential  element  in  our  future 
plans  for  pagination.’’ 

Realtime  Associates,  Inc.,  is  a  consulting  and  man¬ 
ufacturing  firm  which  specializes  in  the  graphics  arts, 
publishing,  and  software  industries. 
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AT&T  helps  avert 
revenue  loss 
after  newsroom  fire 

An  early  morning  fire  at  the  Orange 
County  (Calif.)  Register  proved  two 
things:  (1)  in  the  face  of  disaster  com¬ 
peting  newspapers  offer  help  and  (2) 
neither  fire,  storm  nor  power  outage 
will  stay  publication  of  a  major  paper. 

The  late  night  blaze  in  the  basement 
of  Orange  County’s  largest  daily 
destroyed  or  ruined  several  rolls  of 
newsprint,  wires  that  served  VDTs 
and  miles  of  cable  feeding  its 
Dimension  2000  communications  sys¬ 
tem.  But  the  publication  hardly 
missed  a  beat. 

As  firefighters  doused  the  flames, 
calls  came  in  from  the  Los  Angeles 
Times,  the  Herald  Examiner,  Daily 
News  of  Los  Angeles  and  Long  Beach 
Press-Telegram  offering  help. 
However,  the  Register  managed  to 
continue  operations  with  a  few 
inconveniences. 

With  most  of  their  computers  vir¬ 
tually  out,  reporters,  editors  and  pro¬ 
duction  people  converged  on  the 
Anaheim  Bulletin  to  complete  or  edit 
stories  on  that  sister  publication's 
unfamiliar  computer  system.  Due  to 
deadline  considerations,  some  late 
articles  got  into  print  with  typos,  but 
like  the  mail,  the  paper  did  go 
through. 

Meanwhile,  back  at  the  plant,  the 
Register’s  phone  system  was  having 
problems.  Most  of  the  lines  serving 
classified  were  out  and  had  to  be  re¬ 
stored.  Without  them  a  valuable  reve¬ 
nue  source  would  be  jeopardized. 

An  AT&T  Information  Systems 
restoration  team  began  putting  in 
emergency  lines  even  while  hotspots 
were  being  doused.  Systems  tech¬ 
nicians  discovered  the  equipment  in 
the  locked  room  serving  AT&T’s 

Tribune  Co.  sells 
N.Y.  News  warehouse 

New  York  News  Inc.,  publisher  of 
the  New  York  News,  has  sold  the  land 
and  building  at  228-240  East  41st 
Street  in  Manhattan,  New  York,  to 
William  Zeckendorf,  Jr.  and  World 
Wide  Realty  Corporation,  the  News’ 
parent  firm,  the  Tribune  Company  an¬ 
nounced. 

The  five-story  building  on  approxi¬ 
mately  27,000  square  feet  of  land,  be¬ 
tween  Second  and  Third  Avenues  on 
41st  Street,  is  adjacent  to  the  New 
York  News  Building  and  formerly 
was  used  as  a  garage  and  warehouse. 


LjU 


CIRCULATION  MANAGEMENT  SYSTEM 


Both  AT&T  account  executive  Rick  Callahan  (left)  and  business  services  foreman  Bob 
Woodard  survey  the  miles  of  phone  cable  that  was  destrayed  during  the  Orange 
County  (Calif.)  Register  newspaper  fire.  Despite  the  fact  that  90%  of  the  wire  tying  the 
Dimension  2000  system  to  the  outside  world  was  reduced  to  rubble,  the  work  of 
marketing  and  business  services  people  had  the  paper's  telecommunications  in  order 
within  four  days. 

Dimension  2000  was  still  workiing.  It 
had  been  subjeted  to  sauna-like 
temperatures  upwards  of  125  degrees 
for  six  hours  —  far  exceeding  the  sys¬ 
tem's  “safe”  temperate  range  of  95 
degrees  with  809?  humidity. 


When  classified  began  its  business 
day  the  next  morning,  it  was  business 
as  usual  with  no  calls  lost.  Total 
phone  service  was  back  to  normal  in  a 
couple  of  days  after  round  the  clock 
restoration. 
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Credibility 

(Continued  from  page  7) 


ety  of  Professional  Journalists,  Sigma 
Delta  Chi,  said  one  of  the  judges’ 
criticisms  was  the  tendency  of  some 
papers  to  assign  their  newest,  most 
inexperienced  reporters  to  court  cases, 
with  the  result  that  their  stories  misun¬ 
derstand  and  misinterpret  the  law. 

“This  affirms  their  gut  feeling  that 
the  press  doesn’t  know  what  it’s  do¬ 
ing,’’  she  went  on. 

Otto  also  took  up  the  theme  of  arro¬ 
gance,  maintaining  that  reporters  can 
get  stories  and  “still  act  like  civilized 
human  beings.” 

“We  can  reach  out  to  the  public  in 
our  own  communities,”  she  stated. 
‘  ‘The  First  Amendment  belongs  to  the 
citizens  of  the  United  States,  not  to 
us.” 

The  editor  observed  that  the  current 
political  climate  makes  it  imperative 
that  the  press  improve  its  own  house. 

“This  administration  is  the  most 
unkind  to  the  First  Amendment  than 
any  in  my  memory,”  she  said.  “The 
press  is  being  made  a  scapegoat  and 
people  love  and  need  a  scapegoat.” 

Otto  affirmed  Neuharth’s  thesis 
that  newspapers  should  publish  more 
upbeat  news. 

She  explained  she  did  not  mean 
“happy  talk”  stories  but  was  advo¬ 
cating  more  positive  material  such  as 


“genuine  success  stories  so  people  can 
feel  good  about  buying  your  paper. 

“The  world  they  read  about  is  not 
the  world  they  get  up  to  every  morn¬ 
ing.  People  want  to  believe  your 
newspaper  is  their  newspaper.  They 
want  it  to  reflect  their  world.” 

The  Denver  editor  added  that  news¬ 
papers  can  achieve  more  credibility 
by  installing  better  top  management 
and  taking  firmer  control  of  coverage. 

“You  have  to  run  your  newspa¬ 
pers,  not  the  reporters  like  at  the 
Washington  Post,  ’  ’  she  told  the  most¬ 
ly  publisher  listeners. 

But  at  the  same  time,  she  recom¬ 
mended  reasonable  salaries  for  re¬ 
porters,  remarking,  “If  you  give  a  re¬ 
porter  $140  you’ll  get  what  you  pay 
for.  Pay  what  the  job  is  worth  and 
you’ll  get  reporters  who  measure  up 
to  the  job.  Hire  the  best  you  can.” 

Otto  also  recommended  that  man¬ 
agement  orient  new  staffers  to  the 
community  before  sending  them  out 
on  stories,  that  city  hall  reporters  be 
sent  to  public  affairs  seminars  to  equip 
them  for  their  tasks  and  that  investiga¬ 
tive  journalists  have  a  solid  purpose 
“other  than  prizes”  before  being  al¬ 
lowed  to  proceed  with  a  probe. 

“Unless  there  is  something  to  be 
gained  from  it  (an  investigation), 
don’t  do  it,”  she  advised. 

The  survey  report,  “Reaching  the 
Reader  of  the  Mid-1980’s,”  was  giv¬ 
en  by  Thomas  J.  Holbein,  executive 
vice  president  of  the  Dallas-based 


Belden  Associates. 

He  said  that  49%  of  respondents  in 
the  study,  which  included  the  San 
Francisco  Bay  Area,  Kansas  City  and 
Long  Island,  N.Y.,  disapproved  of 
newspapers  making  political  endorse¬ 
ments.  Thirty-five  percent  approved 
and  16%  were  undecided  or  gave  no 
answer. 

However,  78%  believed  newspa¬ 
pers  should  run  stories  on  “heavier 
social  issues”  such  as  child  abuse, 
alcoholism  and  intimate  marital  prob¬ 
lems,  Holbein  disclosed. 

When  asked  what  newspapers 
could  do  to  improve  their  images, 
readers  gave  these  answers,  accord¬ 
ing  to  Holbein: 

•  Make  the  newspaper  as  accessi¬ 
ble  as  possible.  Encourage  reader  par¬ 
ticipation. 

•  Address  the  “bad  news”  prob¬ 
lem  through  coverage  of  resolution  of 
problems,  personalizing  of  content 
and  front  page  balance. 

•  Strive  to  become  as  visually  ap¬ 
pealing  as  possible. 

•  Promote  the  usefulness  of  the 
newspaper. 

•  Listen  to  your  readers.  Establish 
ways  of  monitoring  their  attitudes 
over  time. 

•  Strive  to  be  indigenous  to  the  lo¬ 
cal  community.  Provide  local  per¬ 
spective  on  non-local  news. 

•  Promote  the  newspaper’s  action 
as  a  community  force  for  change  and 
support. 

At  a  general  NNA  session,  William 
D.  Ruckelshaus,  administrator  of  the 
U.S.  Environmental  Protection 
Agency,  reminded  the  audience  of  the 
problems  and  controversy  surround¬ 
ing  EPA  and  appealed  to  the  press  to 
report  the  issues  clearly  and  fairly. 

“At  any  time  a  firestorm  of  con¬ 
cern  might  erupt  over  some  new  envi¬ 
ronmental  threat,”  he  declared. 
“You,  as  writers  and  editors,  are  at 
the  center  of  that  conflagration.  You 
must  find  sense  in  the  battle  of  quick¬ 
ly  hurled  charges  and  countercharges. 
You  must  get  on  top  of  subtle  and 
uncertain  findings  to  simplify  and  in¬ 
terpret  them  for  your  readers.  You 
must  report  fairly  and  objectively, 
whether  and  to  what  extent  your  read¬ 
ers  might  be  at  risk  from  the  substance 
in  question.  And  you  must  do  all  this 
on  deadline.  Yours  is  a  near  impossi¬ 
ble  assignment.” 

The  EPA  chief  asserted  the  press 
and  his  agency  need  each  other,  de¬ 
spite  the  fact  that  “some  time  back 
EPA  appeared,  at  least,  to  fail  your 
trust.”  He  invited  the  media  to  watch 
EPA  closely  to  determine  “if  we  are 
doing  the  right  thing  and  .  .  .  doing 
it  right. 

“I  believe  that  if  you  will  be  both 
skeptical  and  fair,  EPA  will  once 
again  earn  your  confidence.” 
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JUSTICE  FOR 


Our  civil  justice  system  is  in  serious  trouble. 

If  total  litigation  cost  exceeds  the  amount  of 
money  received  by  a  plaintiff,  something  is  very 
wrong.  If  an  ii:\jury  most  people  think  of  as  minor 
brings  a  higher  award  than  a  fatal  accident, 
nothing  makes  sense.  If  a  simple  lawsuit  takes 
years  to  resolve,  everybody  loses. 

Chief  Justice  Warren  E.  Burger  has  noted, 
“...there  has  been  a  slowly-all  too  slowly-develop¬ 
ing  awareness  that  the  traditional  litigation  process 
has  become  too  cumbersome,  too  expensive,  and 
also  burdened  by  many  other  disadvantages!’ 

Can  anything  be  done?  We  think  it  can. 

We  are  the  Insurance  Information  Institute, 
action  and  information  center  for  the  property  and 
casualty  insurance  industry. 

Our  member  companies  are  vitally  involved  in 
the  issue  of  civil  justice.  Their  efforts  to  keep  their 
customers’  insurance  prices  down  are  hindered  by 
high  legal  costs  and  unpredictable  court  awards. 

Wliat  the  public  wants. 

We’ve  sponsored  a  Gallup  survey  to  determine  how 
people  feel  about  civil  justice  today. 

The  results  show  that  the  public  believes  con¬ 
siderable  delays  occur  in  bringing  cases  to  trial. 
They  think  that  judges,  not  juries,  should  set  awards 
in  civil  lawsuits.  And  they  oppose  punitive  damages 
beyond  fiill  compensation  for  a  loss. 

Taking  positive  steps. 

To  do  something  about  these  problems,  our  indus¬ 
try  has  joined  with  others  to  create  coalitions  of 
concerned  citizens-including  executives,  lawyers. 


I  Insurance  Information  Institute 
/  110  William  Street 
f  New  York,  NY  10038 

Please  send  me  a  free  copy  of 
The  Civil  Justice  Crisis 


Insurance  Information  Institute 

A  nonprofit  action  and  information  center 


manufacturers,  and  health  care  professionals. 
Working  together,  they  are  developing  new  solu¬ 
tions  to  the  civil  justice  crisis.  In  state  after 
state,  their  ideas  are  being  translated  into  action. 

The  ideals  of  civil  justice  will  be  served  far 
better  by  courts  that  move  more  quickly,  cost 
taxpayers  less,  and  decide  awards  on  a  more 
consistent  basis. 

It’s  in  the  interests  of  everyone. 

Our  new  report.  The  Civil  Justice  Crisis, 
examines  reforms  now  being  proposed.  It  tells 
how  you  can  get  involved.  We’d  like  you  to  have 
a  copy  free  of  charge. 


1984 
AUGUST 
Advertising  Data 

AUGUST  1984/1983 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALBANY,  N.T. 

Times*Union-8 .  87,372  42,154 

Tinws-Union-S .  44,326  79,106 

Knicicerbockef  News-e..,.  54.446  48.041 

Grand  Total .  188,144  169,301 


AlTOONA,PA. 

Mirrar-e .  129,290  130,854 

NOTE:  Figures  for  1984  bosed  on  6  column  and  figures  for  1983  bosed  on  8 
column  format. 

ANAHIIM,  CALIF. 

Bulletin.e .  114,190  115,224 

ATLANTA,  OA. 

Constitution-m .  213,311  14,809  259,243  22,270 

Joun>al.e .  217,487  14,809  254,096  22,220 

Journal  &  Constitution-S  115.198  7.853  136.958  6.793 

Grand  Total .  545,996  29,618  515,359  51,233 

BANOOR,  Ml. 

Doily  News-m .  73,442  74,267 

Doily  News-S .  24.314  19.414 

Grand  Totol .  97,776  93,681 

BIRMINGHAM,  ALA. 

News-e  .  117,660  20,154  114,311  17,670 

News-S  .  98,677  79,919 

Post-Herald-m  .  122.548  _  82.822  _ 

Grand  Total .  338,885  20,154  277,052  17,670 

BOSTON,  MASS. 

Herald-m .  41,088  34,653  1,980 

Herold-S .  11.310  29.017  11.751  22.345 

Grand  Total .  52,398  29,017  46,404  24,325 

BRANTFORD,ONT. 

Expositor-e* .  2,059,709  1,876,242 

BRIDGEPORT,  CONN. 

Telegram-m .  87,882  72,009 

Post-e  97,195  81,090 

Post-S  46.569  36.456 

Grand  Totol  231,446  189,555 


NOTE:  Single  edition  published  Sot  with  doto  reported  in  Post-e  figures. 
Classified  bosed  on  10  columns. 


BURLINGTON,  VT. 

Free  Press-m .  91,801  96,237 

FreePress-S .  25.934  21.271 

Grand  Total .  117,735  117,508 

CALGARY,  ALTA. 

Herald-e* .  4,053,958  4,289,709 

CASPER,  WYO. 

Stor-Tribune-mS* .  11 9,826  1 1 0,484 

NOTE:  Includes  inserts — 37,113  inches  in  1984;  22,224  inches  in  1983. 
Fomily  Weekly  not  included — 3,531  inches  in  1984;  2,135  inches  in  1983. 

CHAMPAIGN-URBANA,  IL. 

News-Gozette-eS  108,964  100,859 

CHICAGO,  IL. 

Herald-m .  93,397  20,920  70,437  24,492 

Heralds  10.604  2.375  9.113  3  168 

Grand  Totol .  104,001  23,295  79,550  27,660 

NOTE:  Tribune  Co.  period  runs  from  June  25  to  July  29,  1984 

DES  MOINES,  IOWA. 

Register-m .  106,172  48,834  89,213  39,581 

Registers .  67.064  3.807  61.480  2.187 

Grand  Total .  173,234  52,441  150,693  41,768 

OnROIT,  MICH. 

FreePress-m .  98,707  51,814  92,159  49,474 

FreePress-S .  35.002  27.816  34.161  15.813 

Grand  Total .  133,709  79,630  126,320  65,289 


NOTE:  Includes  preprints.  Data  bosed  on  9-columr  format. 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


EDMONTON,  ALTA. 

Journol-e* .  4,246,355  4,325,892 


FORT  LAUDERDALE,  FLA. 

News  &  Sun  Sentinel-m,eS  448,782  81,392  428,004  78,782 


FORT  WORTH,  TEX. 


Stor-Telegram-m .  243,383  64,005  174,571  57,606 

Stor-Telegram-e .  202,623  64,005  152,601  72,897 

Stor-Telegram-S .  112.134  58.167  82.562  13.162 

Grand  Total .  558,140  184,177  409,734  143,645 

GREENSBURG,  PA. 

Tribune-Review-m .  96,245  87,807 

Tribiine-Review-S .  65.525  43.979 

Grand  Total .  161,771  131,786 

NOTE:  Includes  preprints 

INOIANAi>OLIS,  IND. 

Stor-m .  121,559  124,883 

News-e .  9i  .xne  96,863 

Star  S  76.122  Z1S54 

Grand  Totol .  289,285  295,600 

KITCHENER-WATERLOO,  ONT. 

Record-e* .  2,457,187  2,275,139 

LINCOLN,  NEB. 

Journol-Star-d/S* .  1,458,100  1,518,566 

NOTE:  Includes  inserts — 602,162  lines  in  1984;  725,102  lines  in  1983. 

LOS  ANGELES/TORRANCE,  CALIF. 

Doily  Breeze-e* .  163,796  141,363 

Daily  Breeze- S* .  62.177  55.462 

Grond  Total .  254,973  196,825 


LOUISVILLE,  KY. 

Courier-Journal-m .  137,971  23,127  110,826  14,542 

Coutier-Journal-S .  125,604  43,335  110,348  44,147 

Louisville  Times-e .  139.582  2Z5  120.266  44S 

Grond  Totol .  403,157  66,737  341,440  61,157 

MEMPHIS,TENN. 

Commercial  Appeol-m  .  139,780  111,760  133,942  78,459 

Commerciol-Appeol-S .  84.792  7.269  78.626  1.478 

Grand  Total .  224,552  119,029  212,768  79,937 

MERIDEN,  CONN. 

Record-Journol-mS .  60,441  47,740 

NOTE:  1984  incl'jdes  Sunday  figures. 

MONTREAL,  QUE. 

Gozette-m* .  3,546,41 1  4,054,326 

Le  Devoir-m* .  328.770  258.329 

Grand  Total .  3,895,181  4,312,655 

NOTE:  Gozette  incudes  T.V.  Times — 27,023  lines  in  1984;  33,641  lines  m 
1983 

NASHUA,  N.H. 

Telegroph-e .  103,084  87,608 

NASHVILLE,  TENN. 

Tennesseon-m .  177,500  150,156 

Bonner-e .  177,774  154,048 

Tcnnesseon-S .  109.804  99.569 

Grand  Total .  445,078  403,773 

NEW  BRUNSWICK,  NJ. 

Home  News-e .  35,589  30,391 

Home  News-S .  21 .381  22.770 

Grond  Total .  54,970  53,161 

NEWPORT  NEWS,  VA. 

Daily  Press-m .  131,173  107,647 

Times  Herald  e  119,829  99,376 

Daily  Press-S  77.099  59.272 

Grand  Total  328,101  266,295 

NORFOLK,  VA. 

Virginion-Pilot-m .  166,695  8,678  131,451  7,160 

Ledger-Star-e .  177,705  62,120  125,808  41,272 

Virgima-Pilot 

&  Ledger  Star-S .  77.096  23.557  66.033  20.729 

Grand  Total .  421,496  94,355  323,292  89,161 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NORTH  BAY,  ONT. 

Nugget-e* .  872,961  733,382 


OGDEN,  UTAH 

Standard-Examiner-e*....  134,920  121,226 

Stondard-Exominer-S*....  52.784  40.375 

Grand  Tatal .  187,704  169,601 

NOTE:  Supplement  with  Sunday  editian;  3,531  lines  in  1984;  3,229  lines  in 
1983.  / 


ORLANDO,  FL. 

Sentinel-a/dS .  361,188  169,195  285,924  128,820 

OTTAWA,  ONT. 

Le  Drait .  1,578,144  1,473,469 


PALM  SPRINGS-PALM  DESERT-INDIO,  CALIF. 

Desert  Sun-e .  77,981  72,672 

Daily  News-e .  26.039  25.674 

Grand  Total .  104,020  98,346 


PALO  ALTO,  CALIF. 

PensinsuloTimesTribune-e  89,996  11,220  95,031  12,167 


PHOENIX,  ARIZ. 

Republic-m .  249,153  4,280  218,650  7,144 

Republic-!  151,170  120,817 

Gozette-e.  243.602  6.383  214003  7  331 

Grand  Total  443,925  12,643  553,470  14,475 

PORTLAND,  ME. 

Portland  Press  Herald-m  66,834  63,632 

Evening  Express-e .  63,973  59,481 

7elegram-S . 52^12  5L2S2 

Grand  Total .  190,717  174,402 

PROVIDENCE,  R.l. 

Bulletln-e .  69,840  37,248  62,650  24,574 

Jaumol-m .  81,409  20,762  71,464  11,725 

Joumal-S  93.221  22.104  74.189  9.741 

Grand  Total .  244,470  80,114  208,307  46,040 

QUEBEC,  QUE. 

LeSoleil-e* .  1,839,332  1,751,339 


NOTE;  Inserts  not  included  —  687,885  lines  in  1984;  375,850  lines  in  1983. 


RENOp  NEV. 

Gozette-Journol-m ... 

.  49,841 

53,273 

Gozette-Joumol'S . 

.  10.698 

13.723 

Grond  Totol . 

.  60,559 

64,996 

RICHMOND,  VA. 

Times-Dispotch-m* .  2,208;427  126,606  1,918,520  65,265 

Times-Dispotch-S* .  1,689,648  115,370  1,580,740  89,777 

News  Leader-e* .  1.790.920  145.597  1.507.593  107.106 

Grand  Total .  5,688,995  387,573  5,006,873  262,148 

NOTE;  Comics  not  included. 

RIVERSIDE,  CALIF. 


Press-Enterprise-mS* .  275,078  244,459 

NOTE;  Parode  linage  not  included. 

ROCHESTER,  NY. 

Democrat  &  Chronicle-m  98,412  4,206  87,959  5,496 

Democrat  &  Chronicle-S  68,879  12,444  43,252  7,009 


Titnes-Union-e .  80.691  6.657  77.122  5844 

Grond  Total .  247,982  23,327  228,333  18,549 

NOTE:  Includes  preprints. 

ST.  PETERSBURG,  FLA. 

Times-m .  204,993  153,323  172,589  119,903 

Times-S  86,694  38,983  84,462  34,924 

Independent-e .  135.883  _  116.770  _ 

Grand  Total  429,570  192,811  373,82'  154,827 

NOTE:  Includes  comics,  tv  dial,  preprints  and  Parade  linage. 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  189,217  190,737 


NOTE:  Does  not  include  Parade  linage. 
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SOUTHERN  NEWSPAPER  PUBLISHERS  ASSOCIATION  confer¬ 
ence  at  Boca  Raton  Hotel  &  Club,  Oct.  14-17,  will  welcome 
incoming  SNPA  president,  Ruth  S.  Holmberg,  vice  president  and 
publisher  of  THE  CHATTANOOGA  TIMES. 

EDITOR  &  PUBLISHER  for  October  13,  will  have  conference  distri¬ 
bution  featuring  an  interview  with  incoming  president  Holmberg. 

INLAND  DAILY  PRESS  ASSOCIATION  meeting  Oct.  20-24,  an¬ 
other  significant  newspaper  event,  will  be  at  the  Westin  Hotel  in 
Chicago.  Incoming  president  Paul  McCue,  general  manager  of  the 
JOURNAL-STAR,  Lincoln,  Neb.,  will  be  featured  in  EDITOR  & 
PUBLISHER  October  20  with  bonus  distribution  at  the  meeting. 

EDITOR  &  PUBLISHER — good  reading — good  ad  pages.  Call  your 
E&P  advertising  representative  or  Don  Parvin  at  21 2-675-4380  for 
your  advertising  presence  at  either  meeting  or  as  a  follow-up. 
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New  look  for  comics  sections  unveiled 

Slides  of  preliminary  page  prototypes  are  shown  at  American 
Association  of  Sunday  and  Feature  Editors  convention 


By  David  Astor 

A  group  of  newspaper  editors  last 
month  got  a  preliminary  view  of  pro¬ 
posed  page  designs  that  could  signifi¬ 
cantly  change  the  look  of  Sunday 
comics  sections  in  the  near  future. 

Bill  Baker,  vice  president/news  for 
Knight-Ridder  Newspapers,  dis¬ 
played  slides  of  various  prototypes  at 
the  American  Association  of  Sunday 
and  Feature  Editors  (AASFE)  con¬ 
vention  in  Chicago  September  20. 
Baker  is  creative  committee  chairman 
of  the  21st  Century  Comics  project, 
an  ad  hoc  group  that  has  been  study¬ 
ing  ways  to  improve  Sunday  comics 
sections.  The  final  project  report  is 
not  quite  ready  yet,  but  the  pro¬ 
totypes  shown  by  Baker  offered  clues 
as  to  what  designs  it  might  suggest. 

The  preliminary  pages  (one  of 
which  is  shown  with  this  story)  vary  a 
great  deal.  Some  look  slightly  differ¬ 
ent  from  what  readers  are  currently 
seeing  in  Sunday  comics  sections, 
while  others  look  radically  different. 

A  number  of  the  front-page  pro¬ 
totypes  have  an  area  on  top  telling 
readers  some  of  what’s  inside  the 
comics  section.  Various  front-page 
and  inside-page  prototypes  also  con¬ 
tain  features  that  start  on  the  first  page 
and  continue  inside  the  section,  com¬ 
ics  grouped  together  by  themes  such 
as  “family  page,”  comics  in  free-form 
configurations,  information  on  reader 
“comics  clubs,”  short  biographies  of 
cartoonists,  mini-posters,  pop  music 
features,  etc. 

Items  such  as  the  pop  music  fea¬ 
tures,  said  Baker,  will  help  comics 
sections  attract  younger  readers.  He 
noted  that  current  sections  seem  to  be 
designed  more  for  adults. 

Baker  said  21st  Century  would  like 
to  see  Sunday  comics  sections  have  a 
more  “modern,”  “distinctive,” 
“flamboyant,”  “unpredictable,” 
“exciting,”  and  “energetic”  look. 
He  observed  that  many  other  news¬ 
paper  sections  have  changed  over  the 
years,  but  that  comics  sections  have 
stayed  pretty  much  the  same.  Baker 
said  he  hoped  updated  comics  sec¬ 
tions  would  attract  more  advertising. 


Bill  Baker  and  a  preliminary  example  of  a  Sunday  comics  section  page. 


Speaking  in  response  to  an 
audience  comment.  Baker 
acknowledged  that  the  thrust  of  21st 
Century’s  recommendations  are  in 
the  design  rather  than  content  area. 
He  said  the  syndicates  themselves  are 
best-equipped  to  deal  with  new  con¬ 
tent  ideas.  But  Baker  did  note,  “We 
see  content  implications  in  the  new 
graphic  look.” 

The  prototypes — as  well  as  written 
guidelines  on  layout,  localizing  pages, 
etc. — will  be  sent  to  newspapers 
when  21st  Century  completes  its 
work.  Also  available  will  be  radio  and 
tv  ads  promoting  comics.  The  21st 
Century  suggestions  can  be  followed 
literally,  used  as  “catalysts,”  or  not 
used  at  all. 

(For  more  information  on  the  work 
of  the  21st  Century  group,  which  is 
comprised  of  cartoonists,  syndicate 
executives,  newspaper  editors,  and 
others,  see  E&P,  May  7  and  October 
8,  1983,  and  February  1 1  and  July  28, 
1984.) 

In  a  luncheon  speech  later  in  the 
day,  advice  columnist  Ann  Landers 
of  the  Chicago  Sun-Times  and  News 
America  Syndicate  spoke  to  AASFE 


attendees  about  her  work. 

Landers  said  advice  columnists 
used  to  receive  a  lot  of  letters  from 
“lovelorn”  women  facing  problems 
such  as  “my  husband  hasn’t  kissed 
me  in  seven  years  and  then  he  shot  a 
man  who  did.”  She  said  the  letters  she 
now  receives  address  a  much  greater 
variety  of  topics. 

The  columnist  stated  that  the  pri¬ 
mary  problem  of  lower-  and  middle- 
income  people  who  write  her  is  lack  of 
money,  with  upper-income  people 
most  worried  about  personal  rela¬ 
tionships  and  college  students  most 
concerned  about  getting  through 
school  and  the  threat  of  nuclear  war. 
Landers  reported  that  she  receives 
many  more  letters  about  drug  abuse 
than  a  decade  ago,  and  that  she 
continues  to  get  a  flood  of  mail  about 
alcoholism. 

Landers,  whose  column  appears  in 
over  800  papers,  said  the  most 
important  thing  she  does  for  the  peo¬ 
ple  who  write  her  is  refer  them  to  serv¬ 
ice  agencies  “so  they  can  get  the  kind 
of  continuing  help  they  need.”  The 
columnist  said  she  and  her  eight- 
person  staff  have  an  extensive  list  of 
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agencies  that  are  located  in  every  city 
that  carries  the  column.  Landers  also 
noted  that  she  offers  various 
informational  booklets,  which  are  re¬ 
quested  by  about  one-third  of  the 
1 ,000  people  who  write  her  every  day. 

She  said  doing  the.  column  for 
almost  30  years  has  made  her  “abso¬ 
lutely  shockproof’  and  “much  more 
tolerant  of  human  weaknesses.”  The 
columnist  declared,  “No  matter  how 
well-balanced,  well-bred,  and  well- 
educated,  we  are  all  capable  of  doing 
something  completely  irrational  and 
totally  out  of  character  sometime  in 
our  lives.  It  doesn’t  mean  we’re 
crazy.  It  only  means  we’re  human.” 

Landers  said  “probably  the  dumb¬ 
est  thing”  she  ever  did  herself  was 
using  some  old  letters  in  her  column 
several  years  ago  without  identifying 
them  as  being  recycled.  (More  recent¬ 
ly,  the  occasionally  controversial 
Landers  was  criticized  for  the  line 
“unfortunately,  we  are  stuck  with 
them”  in  one  of  her  column  answers 
about  how  Jews  who  convert  are  still 
Jews  by  heritage.  St.  Louis  Post- 
Dispatch  “Reader’s  Advocate”  Jim 


Ann  Landers 

Fox  wrote  in  a  September  16  column 
that  he  wished  Landers  “would  have 
stopped  when  she  was  still  ahead” 
and  not  used  the  “stuck  with  them” 
line.  Fox  said  that  when  he  called 
Landers,  she  told  him:  “I  stick  by  my 
original  premise,  once  a  Jew  always  a 
Jew,  ethnically.  But  I  should  have 
been  more  tolerant  and  made  clear 
that  those  who  want  to  adopt  a  differ¬ 
ent  religious  persuasion  certainly 
have  a  right  to  do  so.”) 

Not  all  advice  column  controver¬ 
sies  concern  such  weighty  issues  as 
recycled  letters  and  religion.  Landers 
noted  with  a  laugh  that  she  once 


received  15,000  letters  during  a  flap 
over  whether  toilet  paper  should  be 
hung  towards  or  away  from  the  wall. 

When  asked  by  an  audience  mem¬ 
ber  what  she  thought  about  working 
for  the  Sun-Times  now  that  Rupert 
Murdoch  owns  it,  Landers  would  not 
say  whether  she  was  happy  or 
unhappy.  “(Employees)  have  to  be 
decent  and  loyal,”  she  said.  “If  not. 
they  should  go  someplace  else.” 

Prior  to  Landers’  speech,  PEN 
Syndicated  Fiction  Project  director 
Donna  Phillips  discussed  the  use  of 
fiction  by  newspapers  (see  E&P,  May 
12).  She  noted  that  the  project  pro¬ 
vides  a  number  of  U.S.  dailies  with 
eight  short  stories  a  month,  with  each 
paper  running  at  least  two. 

Phillips  said  most  papers  publish 
the  fiction  pieces  in  their  Sunday 
magazines,  and  prefer  stories  that  run 
1,500-2,500  words  and  have  a 
beginning,  middle,  and  end.  She  said 
the  most  popular  literary  works  have 
generational  and  pastoral  themes,  and 
that  newspapers  running  the  fiction 
have  received  numerous  positive 
reader  letters. 


Ebert  and  Siskel  discuss  media  coverage  of  movies 

Film  critics  appear  at  Newspaper  Features  Council  meeting 


Roger  Ebert  and  Gene  Siskel  have 
several  suggestions  about  how  news¬ 
papers  can  impiove  their  movie 
coverage  in  the  face  of  competition 
from  television. 

The  two  film  critics,  of  course, 
know  quite  a  bit  about  both  media. 
Ebert  writes  for  the  Chicago  Sun- 
Times  while  Siskel  works  for  the  rival 
Chicago  Tribune.  And  they  appear 
together  on  the  popular  A/  the  Movies 
tv  show. 

Siskel  told  the  audience  at  the 
Newspaper  Features  Council  (NFC) 
meeting  in  Chicago  last  month  that 
papers  should  cover  the  movie 
industry  “more  seriously”  than  tv 
does  and  that  tougher  questions 
should  be  asked  of  actors  and  actres¬ 
ses.  He  said,  by  way  of  example,  that 
a  tv  interviewer  a  few  years  ago  might 
have  asked  Sally  Field  questions  such 
as  whether  she  was  going  to  marry 
Burt  Reynolds.  A  newspaper  reporter 
back  then  could  have  also  asked 
things  like  what  Field  thought  of  the 
kind  of  films  Reynolds  made. 

When  asked  what  actors  and 
actresses  think  of  tougher  question¬ 
ing,  Siskel  replied  that  at  least  some 
appreciate  not  having  to  give  predict¬ 
able  answers  to  predictable  queries. 
“It  wakes  them  up,”  he  declared. 
“They  go  out  of  automatic  pilot.” 

Siskel— who  said  that  a  number  of 


the  “soft  interviews”  he  sees  come 
from  the  wire  services — also  sug¬ 
gested  that  newspapers  increase  their 
coverage  of  “anything  to  do  with 
movies,”  including  local  film- 
oriented  news.  He  said  many  people 
will  read  about  the  “most  minute 


things”  if  they  concern  movies. 

Ebert  said  the  prime  moviegoing 
audience  is  comprised  of  people  aged 
15-24,  whereas  the  prime  readership 
of  many  newspapers  is  in  the  25-49 
range.  But  the  Pulitzer  Prize-winning 
(Continued  on  page  32) 


The  quality  sports  coverage  you 
expect  from  America’s  great 
newspapers. 

When  you’re  the  major  newspaper  in  a  major  league  city,  sports 
are  key  to  your  coverage. 

Nationally  recognized  reporters  Jack  Mann,  Richard  Justice, 
Kevin  Cowherd,  Phil  Jackman  and  Vito  Stellino  head  coverage 
that  highlights  lacrosse,  indoor  soccer,  ACC  and  Navy  action,  the 
Preakness  and  Orioles  baseball.  Get  hard  hitting  sports  reporting 
for  fans  who  demand  quality.  Turn  to  The  Baltimore  Sun  News 
Service. 

For  a  trial  offer,  call  Dan  Barber  or  Chuck  Weiss  at  The  New 
York  Times  Syndication  Sales  Corporation,  212-972-1070. 
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44,  and  men  and  women  45  and  old¬ 
er,”  stated  Greenberg.  “In  1979,  only 
six  comics  made  our  hit  parade.” 

Earlier  in  the  day,  NFC  chairman 
and  president  Joseph  F.  D’Angelo  re¬ 
ported  that  the  attendance  of  ovei  100 
at  the  meeting  (which  was  also 
covered  in  last  week’s  E&P)  was  the 
largest  in  the  29-year  history  of  the 
organization.  The  former  Newspaper 
Comics  Council,  which  voted  last 
year  to  invite  columnists  and  other 
text  feature  writers  to  join,  now  has  84 
members. 

D’Angelo  defined  NFC  as  an  organ¬ 
ization  that  “provides  a  forum  for  car¬ 
toonists.  writers,  newspaper  editors, 
and  syndicate  people  to  get  together 
on  a  once-a-year  basis  to  discuss  pro¬ 
blems,  ideas,  and  any  other  thoughts 
they  have  relating  to  newspapers.” 

The  King  Features  Syndicate  presi¬ 
dent  noted  that  NFC  will  be  meeting 
on  a  once-  rather  than  twice-annual 
basis  beginning  next  year  in  order  to 
provide  “more  attractive  programs.” 

— David  Astor 


(Continued  from  page  31) 
critic  noted  that  a  rapidly  increasing 
number  of  25-49  year-olds  are  buying 
videocassette  recorders  and  watching 
movies  at  home — and  are  thus  very 
interested  in  reading  about  films  in 
newspapers.  Ebert  added  that  the 
tastes  of  the  two  age  groups  can  be 
somewhat  different,  as  illustrated  by 
the  way  The  Right  Stuff  did  dis¬ 
appointing  business  in  theaters  but  is 
now  a  hit  in  the  cassette  market. 

Ebert  said  that,  even  though  his 
work  is  syndicated  (by  News  America 
Syndicate),  he  believes  papers  should 
strengthen  their  film  coverage  with  in- 
house  staffers.  Ebert  observed  that 
some  papers  might  feel  they  will 
offend  local  exhibitors  if  they  run 
staff-written  negative  reviews,  but 
asserted  that  any  kind  of  review  cre¬ 
ates  reader  interest  in  movies. 

Siskel  said  that,  given  the  time  con¬ 
straints  faced  by  tv,  newspapers  can 
offer  longer  reviews  and  more  in- 
depth  coverage  of  movies  than  their 
broadcast  competitors. 

As  for  what  they  feel  about  appear¬ 
ing  on  a  medium  that  competes  with 


‘The  Winners’  show 

The  work  of  Pulitzer  Prize  and 
Reuben  Award-winning  cartoonists 
from  the  past  several  decades  is  being 
exhibited  at  New  York  City’s  Lever 
House  through  October  10. 

Sponsored  by  the  Newspaper  Fea¬ 
tures  Council  (NFC),  “The  Winners” 
exhibit  features  cartoons  by  Bill 
Mauldin,  Paul  Conrad,  Garry 
Trudeau,  Milton  Caniff,  Jim  Davis, 
Mort  Walker,  the  late  Chic  Young, 
and  numerous  others. 

The  exhibit — assembled  by  Brian 
Walker  of  the  Museum  of  Cartoon 
Art — also  takes  note  of  the  winners  of 
the  NFC’s  Jester  Award,  which  was 
established  in  1975  to  “encourage  the 
highest  level  of  creative  effort  in  the 
presentation  and  promotion  of  news¬ 
paper  comics.” 

A  September  25  cocktail  reception 
at  the  exhibit  was  attended  by  a  num- 
ber  of  cartoonists,  syndicate 
executives,  James  Reston  of  the  New 
York  Times,  comedian  Henny  Young- 
man,  opera  singer  Robert  Merrill,  and 
others. 


Several  cartoonists  have  created  comics  and  drawings  to  mark 
National  Newspaper  Week  October  7-13.  They  include  Dick  Locher  of 
"Dick  Tracy"  (Tribune  Media  Services),  Bill  Hoest  of  "Agatha  Crumm" 
(King  Features  Syndicate)  and  Jeff  Danziger  of  "McGonigle  of  the 
Chronicle"  (News  America  Syndicate). 


newspapers,  Siskel  and  Ebert  said 
they  are  identified  on  tv  as  being  from 
the  Tribune  and  Sun-Times  and  are 
thus  giving  their  papers  publicity. 

In  a  later  NFC  session,  Phi¬ 
ladelphia  //n^Mirer  assistant  managing 
editor  Robert  Greenberg  revealed  the 
results  of  a  comics  survey  which  took 
his  paper  six  months  and  cost  $20,000. 
He  said  “far  and  away”  the  top  two 
comics  were  “Family  Circus”  by  Bil 
Keane  (Register  and  Tribune  Syn¬ 
dicate)  and  “Peanuts”  by  Charles 
Schulz  (United  Feature  Syndicate). 

Greenberg  reported  that  78%  of  dai¬ 
ly  and  80-85%  of  Sunday  readers  per¬ 
use  Inquirer  strips  and  panels.  Not 
everyone  reads  all  of  them,  he  added, 
noting  by  way  of  example  that  older 
readers  tend  to  like  continuity  strips 
best. 

The  Inquirer  editor,  who  called 
comics  “a  great  circulation  builder,” 
said  the  paper  found  more  interest  in  a 
greater  variety  of  strips  and  panels 
than  in  its  last  survey  five  years  ago. 
“Twenty  daily  and  21  Sunday  comics 
placed  in  our  top  ten  in  each  of  eight 
areas:  elementary  boys  and  girls,  teen 
boys  and  girls,  men  and  women  18-to- 


Accu-Weather  offers  31  individual,  unique  weather  products  in¬ 
cluding  detailed  5-day  local  forecasts,  colorful  weather  maps,  inter¬ 
national  forecasts,  a  tanning  index  and  many  more  ready-for-print 
features  ...  all  in  formats  the  public  can  readily  understand. 
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V  In  the  postwar 
fQ&^  period,  71,598,625 
babies  were  bom. 
And  one  more, 

Geoffrey  Wine.  Today,  he  and 
his  friends  are  experiencing  all 
the  fears,  foibles,  fantasies  and 
fractures  known  as  Middle 
Ages,  a  new  comic  strip  by 
free-lance  editorial  cartoonist 
Ron  Jaudon.  It  enters  syndica¬ 
tion  November  12. 

Middle  Ages  deftly  captures 
the  nuances  and  contradictions 
of  that  age  group.  Engaging  char¬ 
acters  are  found  in  the  most 


humorous  circumstances  of  the 
generation’s  existence. 

Baby  boomers  are  at  the 
focal  point  of  dramatic  social 
change:  prevalent  divorce  and 
single-parent  families:  sex-role 
changes:  advancing  technology  in 
the  workplace:  a  majority  of 
married  women  working;  worker 
burnout:  the  fitness  craze; 
increased  political  awareness;  an 
aging  society,  etc. 

Geoff  and  his  mid-life  crisis 
find  refuge  with  Vic  the  cynic:  Earl 
the  dropout;  Irene  with  her  faded 
liberal  arts  degree  and  precocious 
son  Matt;  and  Hazel,  the  first 
feminist  word  processing  machine. 


Your  readers  will  see  themselves 
in  the  new  Middle  Ages  comic 
strip,  too. 

Middle  Ages  is  available  from 
the  Washington  Post  Writers  Group. 
For  rates  and  availability  informa¬ 
tion,  call  collea  or  write:  \A^hington 
Post  Writers  Group,  Washington, 
D.C.  20071,(202)  334-6375. 


Group 


Hearst  editor  named 


Excerpts  on  lacocca 

A  five-part,  7,500-word  series  ex¬ 
cerpted  from  lacocca  :AnA  utobiogra- 
phy  is  being  offered  by  the  Los  Ange¬ 
les  Times  Syndicate  beginning  Octo¬ 
ber  21. 

Written  by  Lee  lacocca  with  Wil¬ 
liam  Novak,  the  Bantam  book  briefly 
covers  the  Chrysler  head’s  Allen¬ 
town,  Pa.,  boyhood  before  detailing 
his  years  with  Ford  and  his  present 
company.  He  discusses  the  Chrysler 
bailout,  Henry  Ford,  President  Rea¬ 
gan,  banks,  car  regulations,  Ameri¬ 
can  business,  the  U.S.  economy,  free 
trade,  Japan,  and  numerous  other  top¬ 
ics. 

Provides  the  offbeat 

Avondale  Stories  (AS),  a  feature 
service  that  primarily  provides  “off¬ 
beat,  casual  pieces”  ranging  from 
600  to  1,000  words,  began  last 
month. 

AS  writer/publisher  Hal  Willard, 
56,  spent  21  years  as  an  editor,  re¬ 
porter,  and  columnist  for  the  Wash¬ 
ington  Post,  and  four  years  as  an  edi¬ 
tor  and  correspondent  for  United 
Press  International. 

The  feature  service  is  based  at  P.O. 
Box  258,  Monkton,  Md.  21111. 

NAS  appoints  Lewis 

Leslie  Lewis  has  been  named  to 
succeed  Doris  Richetti  as  manager  of 
Select  Features  for  News  America 
Syndicate. 


(Continued  from  page  28) 

1984  1983 


FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

SAN  FRANCISCO,  CALIF. 

Chronicle-m . 

.  104,796  57,009 

101,542 

68,746 

Examiner -e . 

.  101,312  55,902 

100.042 

67.840 

Fxominer  &  Chronicle-S.  ^,439  4Q,416 

_ 52iQ4 

_ 54iS4 

Grond  Total . 

.  270,547  153,327 

261,490 

193,372 

NOTE;  S.F.  newspaper  period  from  July  23  to  Aug 

19, 1984;  July  25.  to  Aug 

21,  1983. 

SANTA  BARBARA,  CALIF. 

News-Press-eS . 

.  220,762  2,006 

197,991 

590 

NOTE;  Porode  Mogazine  not  included. 

SCOTTSBLUFF,  NEB. 

Stor-Herold-mS*.... 

.  1.690.789 

1,517,328 

NOTE:  Includes  fomily  weekly:  47,178  lines  in  1984;  46,356  lines  in  1983. 

SEAHLE,  WASH., 

Post  Intelligencer-d 

.  89,884 

78,953 

Times-d . 

.  207,897 

207,770 

Times/Post- 

Intelligencer-S . 

. . 2!m7 

_ ZQi2S 

Grond  Total . 

.  388,698 

357,651 

SHREVEPORT,  LA. 

Joumol-e* . 

.  1,088,182 

981,355 

TImes-mS* . 

.  2  371.234 

2.120.450 

Grond  Totol . 

.  3,479,416 

3,101,805 

NOTE;  IncliKtes  preprints. 

SPOKANE,  WASH 

Spokesmon-Review-m .  86.937 

Spokesman-Review-S .  40,833 

Chronicle-e .  85.553 

Grand  Totol .  213.323 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  ledger-S .  152.113  145.351 


Lewis,  who  came  to  NAS  as  a  sales 
coordinator  six  years  ago,  joined  Se¬ 
lect  Features  over  a  year  ago  as  sales 
representative  and  assistant  depart¬ 
ment  manager. 

Lambro  writes  book 

Donald  Lambro,  the  United  Fea¬ 
ture  Syndicate  columnist  who  re¬ 
ports  on  federal  government  waste, 
has  written  Washington:  City  of  Scan¬ 
dals.  The  Little,  Brown  and  Company 
book  focuses  on  the  federal  budget 
deficit. 


Donald  Lambro 


Lambro,  whose  twice-weekly  col¬ 
umn  appears  in  about  100  papers,  has 
been  an  investigative  reporter  in 
Washington  for  over  13  years.  His 
previous  books  include  Fat  City:  How 
Washington  Wastes  Your  Taxes 
(1980)  and  The  Federal  Rathole 
(1975). 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TAMPA,  FLA. 

Tribune-m* .  4,323,957  1,738,194  3,344,638  984,136 

Tribune-S* .  2  1  78  228  _  1  948  418  _ 

Grand  Total . ...6,502,185  1,738,194  5,313,056  984,136 

NOTE:  Comics  not  included. 

TOLEDO,  OHIO 

Blode-e .  103,244  97,721 

Blade  S .  78  4.56  66.873 

Grand  Total .  181,700  164,594 

TOPEKA,  KAN. 

CapItal-Journal-m* .  1,434,933  1,304,422 

Copitol-Journal-S* .  782.498  671,671 

Grand  Total .  2,217,431  1,976,093 

TORONTO,  ONT. 

Stor-d/S* .  4,844,113  4,675,542 

Sun-m* .  2.459.883  2.128.140 

Grond  Totol .  7,303,996  6,803,682 

TULSA,  OKLA. 

World-m .  130,878  122,236 

Tribunes .  133,190  125,555 

World-S .  71.426  66.392 

Grond  Total .  335,494  314,283 

NOTE:  Figures  ore  bosed  on  6-column  format  and  9-column  classified. 

WAUKEGAN,  ILL. 

News-Sun-e  108,177  93,450 

WEST  PALM  BEACH,  FLA. 

Post-m .  220,972  31,648  184,823  20,143 

Times-e  190,273  3,533  164,282 

Post-S .  115  039  9  619  110.949  7  804 

Grond  Total .  526,284  44.800  460,054  24,947 


Fred  Schnaue,  44,  has  been  named 
to  succeed  Mort  Young  as  editor  of 
Hearst  Feature  Service. 

The  Lindenhurst,  N.Y.,  resident 
began  his  lifetime  Hearst  career  as  an 
evening  desk  assistant  for  Interna¬ 
tional  News  Service  while  still  in  high 
school.  He  subsequently  worked  for 
Hearst  Newspapers  in  New  York  as  a 
night  deskman  while  attending  New 
York  University  and  Nassau  Commu¬ 
nity  College  as  a  political  science  and 
psychology  major. 

He  is  also  the  author  of  an  annual 
almanac  on  philanthropy  called  Giv¬ 
ing  USA. 

Time’s  news  service 

The  Time  Magazine  News  and  Fea¬ 
ture  Service  will  be  distributed  by  the 
Los  Angeles  Times  Syndicate 
beginning  November  12. 

This  will  be  the  newsweekly’s  first 
formal  syndication  service,  according 
to  Time  publisher  John  A.  Meyers  and 
Los  Angeles  Times  publisher  Tom 
Johnson.  The  service  will  include  all 
of  the  magazine’s  staff-generated 
news  and  feature  articles. 

Rooney’s  new  book 

Pieces  of  My  Mind,  a  new  book  by 
Tribune  Media  Services  columnist 
Andy  Rooney,  has  been  published  by 
Atheneum. 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WESTCHESTER  ROCKLAND,  N.Y. 


Reporter  Dispotch-e .  62,835  52,276 

Reporter  Dispotch-S .  68  867  64  901 

Grond  Total .  131,702  117,177 

NOTE:  Includes  preprints. 

WILKES  BARRE,  P.A. 

Times-Leoder-o/d .  91,722  89,516 

WILMINGTON,  DEL. 

News-Journal-m,e .  129,025  119,803 

News-Journol-S .  89  026  65  237 

Grand  Total .  218,051  185,040 

WILMINGTON,  N.C. 

Stor-m .  67,196  60,820 

Stor-News-S .  25.796  23  953 

Grand  Totol .  92,992  84,773 

WINDSOR,  ONT. 

.  2,624,813  2.467.601 

WINSTON-SALEM,  N.C. 

Joumot-m’ .  1,910.930  639.814  1.592.668  413,952 

Journals* . 692.306  198,506  668,091  202.636 

Sentinel-e* .  1.805.468  97,580  1,541.344  319.298 

Grand  Totol .  4,408,704  935,900  3.802,106  935,886 

NOTE:  Comics  not  included. 

WORCESTER,  MASS. 

Gazette-e .  74,154  62,345 

Telegrom-m .  69.845  58.945 

Telegrom-S .  ,  82.009  71.494 

Grand  Total  .  226,008  192,785 


‘Indicate  newspapers  reporting  figures  in 
lines. 


86,394 

36,842 

83.784 

207,020 
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Editor  & 
Publisher  is 


...  by  publishing  Media  History 
Digest,  the  quarterly  professional 
journal  dealing  with  the  history  of 
mass  media. 

Each  issue  of  the  two-color  quarterly 
contains  investigative  articles,  media 
humor,  an  on-going  series  on 
presidents  and  the  press,  international 
articles,  historical  profiles  of  media 
greats,  book  reviews  and  guest 
editorials  by  leading  media  historians. 

People  reading  Media  History 
Digest  now  include: 

reporters,  editors,  broadcasters, 
journalists,  educators,  students, 
historians,  history  buffs  and 
government  officials  .  .  .  and  possibly 
you? 

Media  History  Digest  is  available  by 
subscription  at  a  cost  of  $10  a  year  . . . 
and  incidentally  now  accepts  advertising, 
too.  To  find  out  more,  contact: 

Editor  &  Publisher. . .  making  media 
history  in  more  ways  than  one. 

11  West  19th  Street,  New  York,  NY  10011  .  (212)  675-4380 


IN  BRIEF 


Palo  Alto  daily 
sponsors  sports 

The  Palo  Alto  (Calif.)  Peninsula 
Times  Tribune  is  making  a  major  com¬ 
mitment  to  sports  sponsorships. 

On  KCBS  radio,  the  Times  Tribune 
is  an  official  sponsor  of  the  San  Fran¬ 
cisco  49ers  and  of  San  Jose  State  foot¬ 
ball.  On  KSFO  radio;  the  paper  is  an 
official  sponsor  of  Stanford  Univer¬ 
sity  football  and  basketball. 

In  announcing  the  sponsorships, 
marketing  director  Jeffrey  Rodgers 
noted  that  “the  49ers  train  in  Red¬ 
wood  City  and  have  a  strong  following 
on  the  Peninsula.  Both  the  Stanford 
teams  and  the  San  Jose  State  Spartans 
have  always  had  high  interest  and 
loyal  supporters  on  the  Peninsula. 

“Sponsoring  the  radio  broadcasts 
of  these  teams  gives  us  the  opportu¬ 
nity  to  help  achiever  our  marketing 
goals  of  higher  public  awareness  and 
positive  attitudes  toward  our  news¬ 
paper.” 

The  Peninsula  Times  Tribune  is 
published  in  the  afternoon  during  the 
week  and  on  Saturday  and  Sunday 
morning.  The  paper  is  owned  by  the 
Tribune  Company  in  Chicago. 

Hearing  set  in 
antitrust  case 

A  hearing  has  been  scheduled  for 
Oct.  29  in  federal  district  court  in  Tuc¬ 
son  over  the  twice-weekly  Green  Valr 
ley  News  antitrust  suit  against  Tucson 
Newspapers  Inc.,  the  Arizona  Daily 
Star  and  the  Tucson  Citizen.  (E&P, 
Sept.  15). 

Publisher  Jon  Fishman  said  the 
News  weekly  will  ask  presiding  Judge 
William  D.  Browning  for  a  permanent 
injunction  barring  the  distribution  of 
two  commuity  weeklies  by  the  TNI 
and  the  Tucson  dailies.  The  News 
also  wants  a  “partial  summary 
judgment”  against  the  defendants. 

Judge  Browning,  calling  the  week¬ 
lies  “shoppers”  which  are  not 
exempted  from  antitrust  liability 
under  the  Newspaper  Preservation 
Act,  granted  the  News  a  preliminary 
injunction  on  Sept.  5  against  distribu¬ 
tion  of  the  weeklies  by  TNI  and  the 
Tucson  dailies.  The  order  was  then 
vacated  by  a  two-judge  panel  of  the 
U.S.  Court  of  Appeals  for  the  Ninth 
Circuit. 

Ad  spending  up 
12.4%  in  May 

Advertising  expenditures  in  daily 
newspapers  in  May  increaseed  12.4% 


over  May  1983  to  $2.05  billion, 
according  to  preliminary  estimates 
from  the  Newspaper  Advertising 
Bureau,  Inc. 

All  three  newspaper  categories 
posted  increases  in  May. 

Classified  showed  the  greatest 
increase,  up  24.1%  to  $660  million. 
National  expenditures  rose  7.4%  to 
$274  million  and  retail  spending  was 
up  7.6%  to  $1.1  million. 

For  the  year  to  date,  advertising 
expenditures  in  daily  newspapers 
increased  18.7%  to  $9.3  billion  over 
the  first  five  months  of  1983.  Retail 
rose  13.6%  to  $5  billion.  National  rose 
10.3%  to  $1.3  billion  and  classified 
increased  32.7%  to  $3.1  billion. 

The  Bureau’s  estimates  are  based 
on  linage  data  from  Media  Records, 
Inc.,  state  and  regional  press  associa¬ 
tion,  newspaper  companies  and 
individual  newspapers,  and  on  rate 
information  obtained  from  Standard 
Rate  and  Data  Service  and  from  an 
annual  survey  of  newspapers. 

Inside  Story  runs 
ads  to  solicit  funds 

Taking  a  newspaper  ad  to  solicit 
funds  —  something  never  employed 
by  Public  Broadcasting  before  —  pro¬ 
duced  a  number  of  potential  sponsors 
for  a  financially  needy  “Inside 
Story.” 

Senior  executive  producer  Ned 
Schnurman  said  the  ad,  appearing  in 
the  New  York  Times  and  featuring  the 
three  Emmy  awards  the  show  has 
won  for  its  press  criticism,  attracted 


Triplets 


in  Need  of  Support 


iw»rd-wincMn|  pro|rim  On  PBS 
July  Whtre  it'i  bMn  tmc*  IHI 
wturc  it  bdonfi  (Th*  Emmyt 
i  tv*n  ipend  tSt^  ujmmcr  «ki- 
m  your  trophy  cut ) 


«wr«  for.  Jounttom  'UncowMfo  £n«my.  Unpr»««n 

>tstanpn|  B«ck|reuM^AnaIyM  "Nkamiuo  «  Mmu  Onifod" 


Inside  Story  ad 


at  least  four  corporations  “looking 
seriously”  at  funding  the  program. 

The  series  needs  $2  million  to  sus¬ 
tain  20  programs,  explained  Schnur¬ 
man,  saying  he  prefers  a  “small  con¬ 
sortium”  of  funders  rather  than  a 
large  number  as  in  prior  seasons. 
More  than  three  or  four  funders  would 
be  unfavorable,  he  said,  and  two 
would  be  ideal. 

“The  reward  to  the  funder  for  being 
identified  with  the  program 
diminishes  once  you  go  above  four 
sponsors,”  he  said. 

Ten  or  1 1  small  funders  started  the 
show  rolling  in  1981 ,  with  the  majority 
compiled  of  oil  companies.  After  the 
first  two  seasons  an  $8  million,  “ter¬ 
minal”  grant  from  General  Electric 
carried  the  finances  into  1984. 

But  when  the  G.E.  grant  came  to  an 
end,  (“The  grant  was  intended  to  get 
us  going,  not  keep  us  going.”), 
Schnurman  said  he  needed  “to  widen 
my  net  as  soon  as  I  could.” 

Paid  for  by  himself,  for  the  most 
part,  and  a  few  other  Inside  Story 
staffers,  the  quarter-page  ad  cost 
$8,300  to  appear  once  on  the  op-ed 
page.  Schnurman  designed  the  layout 
and  copy,  he  said. 

“It  was  an  expensive  thing  to  try,” 
said  Barry  Chase,  director  of  news 
and  public  affairs  programming  for 
PBS  in  Washington.  “It’s  not  the  kind 
of  thing  that’s  going  to  work  every 
two  weeks.  .  .  it  (the  Times  spot)  was 
the  right  place  to  catch  the  best  mix  of 
socially  responsible  and 
authoritatively  responsible  business 
people.” 

Schnurman  summed  it  up  this  way: 
“I  needed  expediency,  and  it  has 
worked,”  he  said  of  the  success  of  his 
newspaper  advertisement. 

Bembridge  named 
AASFE  president 

Tony  Bembridge,  assistant  manag¬ 
ing  editor/features  for  the  London 
(Ont.)  Free  Press,  is  the  new  presi¬ 
dent  of  the  American  Association  of 
Sunday  and  Feature  Editors 
(AASFE). 

Bembridge  succeeds  Cleveland 
Plain  Dealer  features  editor  Judy 
McCluskey. 

Delegates  to  the  association’s 
annual  conference  Sept.  19-21  in  Chi¬ 
cago  also  elected  Phyllis  Singer, 
Newsday  assistant  managing  editor/ 
features,  as  first  vice  president. 
Houston  Chronicle  features  editor 
Jack  Rickman  was  elected  second 
vice  president,  which  was  made  a  for¬ 
mal  position  for  the  first  time. 
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FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


EDUCATIONAL  OPPORTUNITY  EDUCATIONAL  OPPORTUNITY 


CARTOONS 


EDITORIAL  CARTOONS  and  comment, 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 

I _ 

COMPUTERS 


COMMUNICATIONS  &  COMPUTERS 

A  newly  established  weekly  column  for 
mildly-interested  general  readers.  Pro¬ 
vides  C  &  C  unusual  uses,  news,  and 
tutorials  in  a  lively  fashion-straight  from 
"the  source.”  Pres  Childs,  PO  Box  308, 
Three  Bridges,  NJ  08887.  (201)  782- 
1134. 


FAMILY  STORIES,  150  words  $2.  100 
on  hand  for  STORY  fillers.  Eppy,  Box 
20356,  New  York  NY  10025. 


"GREAT  AMERICAN  CONSUMER  DER-  j 
BY,"  weekly  review.  First  Amendment 
Co.,  Box  551,  Torrance  CA  90508.  [ 

WEEKLY?  Here’s  your  complete  package 
of  over  30  reader-wanted  features,  i 
Crossword,  astrology.  Weight  Watchers,  | 
TV  personalities,  antiques,  sports,  child  | 
care,  health,  cartoons,  fillers,  and  much 
more.  Write  for  FREE  samples  of  SUB¬ 
URBAN  FEATURES,  PO  Box  91460,  ! 
Mobile  AL  36691  or  call;  (205)  343- 1 
1717.  I 

ENTERTAINMENT  ! 

- 1 

CELEBRITY  INTERVIEWS,  movie  re-  j 
views,  “Around  Entertainment"  with  i 
photos.  Our  12th  year.  International  : 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402  | 

E&P  CLASSIFIEDS  I 

COMMUNICATE  WITH 
THE  COMMUNICATORS!  ' 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS  j 


NEWSPAPER  APPRAISALS  for  estate  I 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and  | 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N.| 
Bolitho,  PO  Box  7 133,  Shawnee  Mission 
KS  66207. 


Feature  Your  Feature  in  j 
Features  Available 
and  watch  your 
syndicate  sales  soar!  | 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES.  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


HEALTH  CARE  CONSUMER  WATCH  the 
golden  age  of  medicine  is  over!  Amer¬ 
ica's  health  care  system;  weekly  drastic 
changes!  Are  your  readers  informed? 
Ciear.concise,  timely.  Samples.  Vierling 
Associates  International,  2470  Wrondel 
Way,  Reno,  NV  89502.  Cal!  (702)  826- 
1987. 

"SENIOR  CLINIC."  Specialist  treats 
medical  problems  past  middle  life. 
Warm,  Witty,  Authorative.  Samples. 
HFM  Enterprises  INC.  Box  307,  Edmon¬ 
ton,  Alberta,  Canada,  T5J  2J7;  (403) 
973-2361. 


20  MILLION  DUES-PAYING 
UNION  MEMBERS  IN  US 
Now  a  column  for  and  about  the  working 
population;  "The  Union  View,”  by  an 
experienced  union  writer.  Running  two 
years  in  New  York  independent  weekly. 
For  samples  or  columns  ready  to  publish, 
write  Box  8039,  Editor  &  Publisher. 


"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  Court.  Middletown  NY  10940; 
(914)  692-4572. 

_ REAL  ESTATE _ 

HOUSE  CALLS-Houston  Post.  Miami 
Herald,  90  others.  6  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills.”  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 


National  Copy  Editors  School 

The  National  Copy  Editors  School,  founded  by 
Carl  Riblet  Jr.,  is  now  affiliated  with  the  University 
of  Southern  California’s  College  of  Continuing 
Education.  It  offers  a  correspondence  course  In 
advanced  copy  editing  and  headline  writing,  and 
new  classes  start  every  week.  Editors  who  wish  to 
travel  to  the  Los  Angeles  area  for  more  intensive 
private  instruction  may  do  so.  All  NCES  teachers 
are  editors  who  have  worked  for  the  “top  10’’  dail¬ 
ies.  For  information,  write  to  NCES,  Box  1196, 
Thousand  Oaks,  CA  91360. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515  No  obliga¬ 
tion,  of  course. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Brokers*Consultants*Appraisers 
James  A.  Martin  Associates 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


EDWIN  0.  MEYER.  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
720(5  Hermitage  Rd,  Richmond  VA 


Ed.  0  Mever . (804)  266-1522 

Robin  R.  Lind . (804)  784-3713 

Frank  L.  Thomas . (919)  563-3365 


JEPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


THE  INDUSTRY’S 
MEETING  PLACE... 


ATTENTION 

ADVERTISERS! 

As  of  October  1,  the  offices  of  the 
Editor  &  Publisher  Co.,  Inc.  moved  to 
11  West  19th  Street,  New  York,  NY 
1 001 1 .  Our  new  telephone  number  is 
(212)  675-4380. 
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NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

i 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Sen/ices,  Inc. 

408  Elm  St.  Troy  AL  36081 

(205)  566-7198 

RAPIDLY  GROWING  printing  and 
publishing  company  with  weekly  news¬ 
papers  and  shoppers  in  Zone  7  looking 
for  investor  or  part  owner.  Growth  history 
and  potential  outstanding.  Now  grossing 
over  $3  million.  Contact  Box  8042,  Edi-  ! 

INDUSTRY 

SERVICES 

EQUIPMENT 
&  SUPPLIES 

-  i 

tor  &  Publisher.  i 

1 

i 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
(Dver  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


MEDIA  CONSULTANTS,  INC. 


PO  Box  1584 
Tubac,  AZ  85640 
(602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

CENTURY-OLD  EXCLUSIVE  WEEKLY 
and  job  shop  serving  two  counties  in 
Zone  3.  Netting  better  than  10  per  cent 
after  owners  salaries  on  $200K  gross. 
One-third  up  front.  Owner  will  take  back 
secured  note  on  remainder  and  stay  on  to 
direct  complete  production  plant.  Tel: 
(804)  784-3713.  Robin  R.  Lind,  PO  Box 
244,  Manakin/Sabot,  VA  23103. 

Edwin  0.  Meyer  Associates 


CAROLINAS  WEEKLIES:  Priced  from 
$60,000  to  Million  and  Half.  One  third- 
up  front,  balance  negotiable  at  prevail¬ 
ing  interest.  Tell  us  your  needs.  Details 
(919)  563-3365.  Frank  J.  Thomas,  713 

N.  9th  St,  Mebane  NC  27302.  EDWIN 

O.  MEYER  ASSOCIATES. 

LOCAL  WEEKLY  NEWSPAPER  for  sale. 
Approximately  2000  paid  subscribers. 
Owned  by  local  businesspeople.  Re¬ 
spond  to  Bentworth  Times,  S25A  Main 
Street,  Bentleyville,  PA  15314  or  call 
(412)  239-4333. 

MASSACHUSETTS  WEEKLY  serving  ru- 
ral  area.  Modern  phototypesetting 
equipment  and  darkroom.  Good  growth 
opportunity.  $20,000  down  payment  re¬ 
quired.  W.B.  Grimes  &  Co.,  1511  K 
Street  NW,  Washington  DC. 

PACIFIC  NORTHWEST  exclusive  week¬ 
ly,  gross  $225,000,  $65,000  cash  flow. 
In  beautiful  growing  area. 

IOWA  WEEKLY  GROUP,  central  plant, 
5-unit  web,  projected  gross  $1.1  million 
'84,  profitable.  $1,250  on  temrs. 
KANSAS  COU  NTY  SEAT  exclusive  week- 
ly,gross  $355,000,  cash  flow  $90,000. 
Terms. 

For  information  write 
ROBERT  N.  BOLITHO 

P. O.  Box  7133,  Shawnee  Mission,  KS 
66207. 


SAN  DIEGO  AREA  adjudicated  weekly, 
over  75  years  old,  needs  a  mom  and  pop 
to  take  it  over.  Covers  separate 
incorporated  city  of  50,000  that  lies  wit¬ 
hin  urban  San  Diego  market.  A  well  re¬ 
spected  and  comprehensive  local  news¬ 
paper,  it  will  provide  a  challenge  for  the 
right  team.  Will  accept  lx  gross,  or 
$135,000  from  couple  committed  to 
keeping  up  its  high  stndards.  Box  8043, 
Editor!  Publisher. 

THREE  HIGH-QUALITY,  profitable 
weeklies  (one  paid  legal,  two  free  sub¬ 
urban),  busy  job  shop,  4 — unit  web  plant 
in  beautiful  fast  growing  Southeastern 
coastal  city.  1984  Gross  $750,000. 
30%  annual  growth.  Attractive  tax 
benefits,  low  interest  bonds.  $975,000 
Terms.  Box  8040,  Editor  &  Publisher. 

WEEKLY  in  central  North  Carolina 
industrial  area  now  grossing  $52,000. 
Will  sell  for  gross.  $15,000  down,  easy 
terms  on  balance.  Dream  husband-wife 
situation.  Big  Potential. Resume  to  Box 
431,  Graham,  N.C.  27253. 

WEEKLIES  FOR  SALE  in  U.S.A-  Idaho, 
wth  building,  $130,000.  Wyoming, 
computerized,  $115,000.  California, 
Border  town,  $50,0C)0.  Ohio,  County 
seat,  $300,000.  Illinois,  $15,000 
down,  $100,000.  Ohio,  twice  weekly, 
$1.5  million.  Contact  James  A.  Martin 
Associates,  Columbus  office,  (614) 
889-9747.  Box  798,  Dublin  OH 
4301'’. 


NEWSPAPERS  WANTED 

COMMUNITY  newspaper  group  wishes 
to  expand  by  adding  weekly  in 
$200,000-$600,000  level  of 
advertising/circulation.  Also  interested 
in  community  dailies.  Write  c/o  Box 
7691,  Editor  &  Publisher. 

PUBLISHER  with  heavy  experience  all 
phases  wants  small  weekly  in  fast  growth 
community  in  California,  Arizona,  Col¬ 
orado,  Hawaii.  Pay  top  $  for  prosperous 
computeroperated  business.  Box  7583, 
Editor  &  Publisher. 


PUBLICATIONS  AVAILABLE 

GOING  FAST:  "Howto purchasea  News¬ 
paper  and  Succeed."  Inside  details, 
appraisals,  tax  tips,  sample  contracts, 
by  Publisher,  Editor,  Broker,  Jay 
Brodell.  $22.50.  Mountain  West 
Publishing  Co.,  Box  1841,  Grand 
Junction,  CO  81502. 


"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 


SHOPPING  GUIDES 

ESTIL  CRADICK 
950  Parkwood  Drive 
Dunedin  FL  33528;  (813)  733-1678 


NEWSPAPER  BROKERS 
TRUST  E&P 
CLASSIFIEDS 


CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

VER-A-FAST’s  Circulation,  Verification 
and  Consulting  Sen/ices  are  guaranteed 
successful.  We  have  67  ongoing  projects 
nationally.  For  information,  call  or  write 
Bob  Bensman,  Ver-A-Fast  (iorp.,  11315 
Edgewater  Drive,  Cleveland,  OH  44102, 
(216)  651-2000. 

MARKETING  & 
READERSHIP  RESEARCH 


WE'RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


CONSULTANTS _ I 

INCREASING  SALES  STAFF 
PRODUCTIVITY  THROUGH  IMPROVED 
WORK  PERFORMANCE 
That’s  the  whole  purpose  behind  the 
sales  training  program  designed 
especially  for  you.  Successful  training 
doesn’t  just  happen.  It  takes  planning, 
organization  and  the  ability  to  motivate 
and  communicate  effectively.  It  takes  a 
professional  with  experience  in  print 
advertising.  Sales  Training  Consultants 
has  experience  designing  and 
implementing  programs  from  Sales 
Compensations  and  Incentives,  Time 
and  Territory  Management,  Basics  of 
Selling,  Handling  Objections,  Coaching 
through  Questions,  and  more.  If  you  are 
interested  in  further  developing  your 
sales  staff  for  Increased  productivity  and 
profitability,  call  SALES  TRAINING 
CONSULTANTS  (305)  432-4534. 


To  help  US  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 


CAMERA  &  DARKROOM 

COLOR  SEPARATIONS  FOR 
NEWSPRINT  REPRODUCTION 

•  Award-winning  separator  specializing 
in  quality  color  Tor  newspapers 

•  Offset  or  photopolymer  letterpress 

•  24-hour  turnaround  is  standard;  six- 
hour  turnaround  is  available 

•  Laser-scanned  at  competitive  prices 
Please  call  or  write  Art  Summerfield  for 
price  list  and  samples.  Summerfield 
Graphics  Inc.,  860  Piner  Rd  Suite  17, 
Santa  Rosa  CA(707)  526-1515. 

SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 

ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
recort  package.  Sunlight  Software,  PO 
Box  100,  Forestville  C^  95436;  (707) 
887-7141. 

CIRCULATION  $1395 
Version  2.0  Integrated  AMICO  Software 
now  IBM  PC  compatible  as  well  as  TAN¬ 
DY  models  1 1 1 , 4  &  4P.  Demo  disks:  $50- 
refundable.  Paid,  free,  total  market  or 
combination.  Address  labels,  subscrip¬ 
tion  postcard  billings,  statistics,  etc. 
Many  users.  Free  brochure.  Burco  Sys¬ 
tems,  Inc.  PO  Box  68  GridleytJA  95948. 
(916)  846-3661. 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 

SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 

USED  AM  VARITYPER  DISCS;  Choose 
from  library  of  over  500  discs.  $95  each; 
add  $15  per  ITC  Track.  Bob  Weber  (2 16) 
831-0480. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Assign  a  box  number  and  mail  responses  daily. 

Pun  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Maii  to:  Editor  &  Publisher,  575  Lexington  Av.  New  York,  NY  10022 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

MAILROOM 

MAILROOM 

CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15,000  with  head;  $8000  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In- 

GOOD  RECONDITIONED  Cheshire  and 

Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 

527-1668  or  (214)  357-0196. 

line,  like  new,  llA.OOcT  Herb  AMS  Hill¬ 
side  NJ:  (201)  289-7900. 

MULLER  INSERTERS  with  3,4,5  sta¬ 
tions.  New  parts,  warranty.  Excellent 

C  JTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  si2es 

Bottom  wrappers 

Installation  and  training  provided.  Reply 
to  Graphic  Management  Associates,  1 1 

Main  Street,  Soutnborough.  MA  01772. 

(617)  481-8562. 

Sta-Hi  251  stackers 

Cutler  Hammer,  1,  II,  III  Stackers 
Baldwin  Count-O-Veyors  106's 

Truck  Loaders 

Sheridan  48P 

45'  and  90“  Floor  Cun/es 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 

•  24P-48P  and  72P  SHERIDAN  HAR¬ 
RIS  stuffers  guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 

1  training  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX.  MAIL  ROOM  CON¬ 
SULTANT;  (7 13)  468- 5827.Davenport, 
lA  52801. 

CHESHIRE  MODEL  523-C:  D.G,  Kansa 
4  Station  inserter;  ldabCS202.  Call  Cur¬ 
tis  (703)  521-1089. 

You  May  Take  One  Giant  Step... 
toward  a  better  |ob 
by  placing  your  ad  in  E&P  s 

Positions  Wanted  section! 

1 _ 

To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 


Address  your  reply  to  the  box  number  in  the  ad,  c/o  Editor  &  Pub¬ 
lisher,  1 1  West  19th  Street,  New  York  NY  1001 1 .  Please  be  selec¬ 
tive  in  the  number  of  clips  submitted  in  response  to  an  ad.  Include 
only  material  which  can  be  forwarded  in  a  large  manilla  envelope. 


IT’S  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder.  However, 
if  you  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  no'e  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
repiy. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1984 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.70  per  line.  1  week  —$3.15  per  line. 

2  weeks— M.20  per  line,  per  issue  2  weeks— $2.60  per  line,  per  issue. 

3  weeks  $3.50  per  line,  per  issue.  3  weeks  $2.35  per  Ime.  per  issue. 

4  weeks— $2.90  per  line,  per  issue.  4  weeks— $2.10  per  line,  per  issue. 

Add  $4.75  per  inserlion  lor  box  sennce.  Add  $3.25  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and'or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Poaltlona  Wanted  ada. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

Contract  rataa  available  on  raquaat. 

DEADLINEiEvery  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  &  PiiblisiMr 

575  Lexington  Av.  NY.  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 


REMANUFACTURED  Sheridan  72P  and 
48P  Inserters,  factory  guaranteed. 
Completely  remanufactured  Sheridan 
MS  and  HH  hoppers  factory  guaranteed 
NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters 
Sheridan  72P  and  48P  hopper  loaders. 
Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  ^uipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY;  MAILROCM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA  01772;  (617)  481-8562 


SIGNODE  TYING  MACHINE  model 
MLN2A  available  immediately  in 
excellent  condition.  Reply  to  Graphic 
Management  Asssociates,  11  Main 
Street,  Southborough,  MA  01772. 


SHERIDAN  72P  Inserter,  factory  re¬ 
built,  guaranteed.  Available 
immediately.  Box  6776,  Editor  &  Pub¬ 
lisher. 


MISCELLANEOUS 


SPARTAN  3  Repeatamatic,  image  re- 
verser,  fully  loaded  $45,000.  or  best 
offer.  Excellent  condition.  Call  (216) 
296-9657,  David  or  Chuck  Dix. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-C68600 
(614)  846-7025 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


CG  UNISETTER  LR,  complete  with 
interface  and  1-4  Apple  II  computers. 
Everything  needed  for  a  weekly  news¬ 
paper  typesetting  operator  for  under 
$9000.  Also  5  filmstripsand  spare  parts 
kit. 

Typesetter  $6000 
Interface  $1600 
Computers  $1000  each 
5  filmstrips  $40C 
Spare  parts  kit  $500 

Available  immediately.  Presently  in 
use.  Call  (419)  836-7755. 


CG  UTS.  Includes  8  terminals  and  one 
CPU,  assorted  spare  parts.  Can  see  work¬ 
ing.  Under  CG  extended  warranty.  Ask¬ 
ing  $20,000.  Call  John  Quirk,  (617) 
746-5555, 


COMPUGRAPHIC  MACHINE:  Com- 
puwriter  II  Junior  TG.  Call  Bill  Crist 
(507)  526-7326. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


I  HARRIS  TxTs;  C/G  9000;  Uniterms; 
7200  HR;  IBM  MTST  (3).  MTSC  (1). 
Curtis  (703)  521-1089. 


PHOTOTYPESETTING  Equipment  for 
I  sale 

I  Compugraphic  Comp  IV  HR  with  spare 
!  parts,  $6,000.  MDT-350,  $3,000; 
I  MDR,  $1,000;  Computape  II,  $4,000. 

We’ve  upgraded  our  equipment  and  all 
!  the  above  is  available  now.  Call  Ron  at 
'  (907)  772-3547.  Everything  F.O.B. 
i  Seattle. 


'  USED  TYPESETTING  EQUIPMENT 

i  Cameras . Platemakers 

j  Nationwide  Brokers- 10%  Sales  Com- 
1  mission.  We  remove  the  risk  when  buy- 
I  ing  or  selling  between  individuals, 
i  Bob  Weber,  (216)831-0480 


i  WE  SELL 

!  Phototypesetting 
I  Equipment 


Front  End  Systems,  Phototypesetters 
I  Terminals  &  Interlaces 

GRqPHtX 

1106  Hanover  Avenue 
Allentown,  PA  18103 
i  (215)  439-1942 


THE 

INDUSTRY’S 

MEETING 

PLACE 


When  you  need  to  reach 
newspaper  people,  you  can 
meet  all  the  people  you  want 
to  meet — Buyers,  sellers, 
employers,  job-seekers,  and 
more,  in  the  pages  of 
Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 
For  rates  and  info: 

(212)  675-4380. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


GOSS  SUBURBAN  1500-1600  Series, 
10  units,  2  folders,  1970-1977,  excel, 
condition.  IPEC,  INC,  97  Marquardt 
Drive,  Wheeling,  IL  60090  (312)  459- 
9700. 


TO  AVOID  CONFUSION 


Please  return  the  yellow  copy 
of  your  invoice  with  payment 
and  refer  to  the  invoice  num¬ 
ber  in  all  correspondence 
about  your  classified  ad. 
Thank  you, 

E&P  Classified  Department 

3  unit  1100  series  Suburban 
Suburban  add-on  units  and  folders 
6  unit  Urbanite  -  1968 
Urbanite  add-on  folders 
Urbanite  Vi  folders 
Urbanite  folder  -  1964 
JF 1 2  Harris  folder  with  double  parallel  - 
1972 

VI 5A  add-on  units  1976/78 

2  unit  News  King  with  KJ4  -  recon'd 

3  unit  News  King  with  KJ6  -  1968/71 

4  unit  News  King  1973/76 

News  King  and  Daily  King  add-on  units 
KJ4  and  KJ6  folders  -  your  choice  of  3 
KJ6  folders 

108  Baldwin  Count-0- Veyors 
Ferag  Counter  Stacker,  M-7 1 

Offered  exclusively  by; 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 
(913)  492-9050 

Telex  4-2362 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 

3  to  2-22%  cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22 Vx  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Datsun  4000  pounds,  paperclamptruck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 
125kw  Koler  power  plant 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WILL  TRADE  1981  News  King  units  for 
community  oil  bath  units.  Also  KJ8  fol¬ 
der  with  balloon  for  GOSS  C/SC  folders. 
(803)  585-3678. 


EDITOR 


I  EQUIPMENT  &  SUPPLIES 

j  PRESSES 


GOSS  METRO  UNITS 

Foiir  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  package  with 
double  2:1  folder.  22%” 
cutoff,  either  55”  of  56”  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inking  system,  sub¬ 
structure,  RTF  and  unit 
drive... arranged  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Kniceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348- 
5118. 


i  GOSS 

I  Goss  Urbanite  7  units,  1972,  3  Cary's 
:  Goss  Urbanite  4  units 
I  Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands,  drives 
and  accessories 

Goss  Community  6  units,  SC  folder, 
1974 

Goss  HV  8  units 
Goss  HV  4  units 

Goss  Cosmo  units  for  add-onHARRIS 
I  Harris  1650  add-on  unit 
I  Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
1  Harris  V-25  5  units  1973  with  folders 
:  Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  foldrs,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A,  4  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
KJ-6  folders  1980 
6  units  Newsking,  1974 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba- 
'  nite) 

I  1  Web  specialties  3  Web  Angle  Bar  Nest 
i  WANTED:  Newspaper  presses  and 
accessories 

j  IPEC  INCORPORATED 

97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
I  (312)  459-9700  Telex  206766 


PRESSES  FOR  SALE.  2  to  4  unit  News 
King.  KJ4.  4  to  6  unit  News  King,  KJ6,  8 
to  10  unit  News  King,  KJ8,  balloon,  100 
HP.  4  community  units,  2  folders.  (803) 
585-3678. 


E&P  CLASSIFIEDS 
WE  MOVE 
MACHINERY 


WANTED  TO  BUY 


AUTOMATIC  LABELERS:-Cheshire,  Kirk 
I  Rudy  or  Magnacraft  also  Bell  &  Howell 
I  (Phillipsburg)  or  Pitney-Bowes  Inserters, 
Baum  Folders  and  BUNN  STRING 
TYERS  also  Collators.  We  pay  TOP  CASH 
and  assume  all  pick  up  and  transporta¬ 
tion  charges.  Phone:  Toll  Free:  (800) 
521-7301  or  Michigan  (800)  572- 
5018  or  Local  547-6200. 


I  CHESHIRE  and  Phillipsburg  any  condi- 
!  tion.  Call  collect  Herb  (201)  289-7900. 
i  AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


i  SHERIDAN  48P  or  72P  INSERTER,  in 
operational  condition.  Reply  to  Box 
I  6777,  Editor  &  Publisher. 
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HELP 

WANTED 


ACADEMIC 


GRADUATE  ASSISTANTS  and  teaching 
assistants  to  study  for  M.S.  or  Ph.D.  in 
Communications.  Monthly  stipend  plus 
fee  waiver.  Persons  with  undergraduate 
degree  in  Communications  or  related 
field  and  professional  media  experience 
are  invited  to  apply.  Dr.  H.H.  Howard, 
College  of  Communications,  The  Univer¬ 
sity  of  Tennessee,  Knoxville,  37996- 
0313. 


ACCOUNTING 


ACCOUNTING  MANAGER 
A  challenging  opportunity  is  available  at 
a  major  California  daily  for  an  Account¬ 
ing  Manager.  Responsibilities  include 
supervising  a  staff  of  1 7  accounti ng  per¬ 
sonnel,  coordinating  the  monthly  close, 
auditing  internal  accounts,  recording 
capital  assets  and  working  on  special 
assignments.  The  successful  candidate 
will  nave  a  minimum  of  2  years  of  com¬ 
puterized  general  accounting  experience 
in  a  supervisory  capacity  and  a  6A  or  BS 
deeree  in  accounting.  Send  your  resume 
to  Stephanie  Guevara,  Personnel  Dept., 
1616  E  St.,  Fresno  CA  93786.  Equal 
Opportunity  Employer.  M/F. 


ADMINISTRATIVE 


ADMINISTRATIVE  OPERATIONS 
MANAGER 

Position  available  for  an  operations  man¬ 
ager  experienced  in  all  facets  of  multiple 
weekly  newspaper  facility  with  modern 
composition,  IBM  office  equipment  and 
computer.  Must  have  demonstrated  peo¬ 
ple  and  management  skills  as  well  as 
prior  sales  experience.  Opportunity 
exists  in  northern  NJ  suburban  area. 
Please  send  resume  to  Personnel  Mana¬ 
ger,  PO  Box  281,  Nutley,  NJ  07110. 


ADVERTISING  DIRECTOR 
San  Francisco  suburban  weekly  with 
national  reputation  and  exciting  growth 
path  seeks  Advertising  Director  strong  in 
marketing.  Salary  open.  Resume  to 
Steve  McNamara,  Pacific  Sun,  Box 
5553,  Mill  Valley,  CA.  94942 


ASSISTANT  TO  PRESIDENT-will  direct 
sales,  marketing  and  promotional 
activities  for  a  prominent  group  of  sub¬ 
urban  weeklies  in  an  upstate.  New  York 
metro  area  with  major  growth  potential. 
Extensive  retail  advertising  background 
required  with  national  and  classified 
experience  helpful.  Send  resume  and 
salary  history  to  Box  B094,  Editor  &  Pub¬ 
lisher. 


CREW  MANAGERS-  Organized.  Work 
with  team.  Monday-Saturday.  Must  have 
van  or  car.  Wage  earnings  $800  to 
$1500  a  week.  Medical  and  dental 
benefits  bonus  and  trips.  Opportunity  to 
move  up.  Call  (817)  860-3514  or  send 
resume;  K  &  L  Distributors,  615  W. 
Main  St..  Arlington,  TX  76010. 


ENERGETIC  PUBLISHER,  for  weekly 
livestock  publication.  Zone  6.  Exciting 
opportunity.  Top  compensation  plan  for 
progressive  advetising  oriented  pub¬ 
lisher.  Complete  resume  to;  Box  8092, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER 
CLASSIFIEDS 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Northern  NJ  weekly  seeks  energetic 
sales  manager  not  afraid  of  competitive 
market.  Must  have  strong  sales/sales 
training/marketing  background.  Send 
resume  with  salary  requirements  to  Box 
7993,  Editor  &  Publisher. 


AD  DIRECTOR  for  award  winning  South 
Louisiana  daily.  (16,00  circulation) 
Staff  of  15  in  retail  &  classified.  Man¬ 
agement  experience  required.  $24 — 
28,000.  Send  photo  &  resume  to  The 
Iberian,  PO  Boxl270,  New  Iberia,  LA 
70561 


ADVERTISING  DIRECTOR  Management 
Opportunity.  Growth  potential.  Zone  5 
daily.  Progressive  newspaper  with 
experienced  sales  staff.  Serve  250  mil¬ 
lion  dollar  retail  sales  market.  6-day/ 
20,000  daily.  Potential  to  become 
involved  with  circulation  department 
and  three-state  agricultural  weeklies. 
We  need  a  bright  articulate  high- 
achiever.  Job  covers  sales  motivation, 
staff  training,  market  analysis,  account 
development,  budget  planning,  and 
more.  You  will  oversee  both  display  and 
classified  advertising  staff. 

Your  chance  to  join  a  wung,  aggressive 
management  team.  Position  available 
immediately.  If  you  are  from  a  medium 
to  large  mid — western  paper,  have  3  to  5 
years  experience,  college  degree  in 
marketin^advetising  or  business,  you 
may  be  for  us!  Apply  to  Daily  News- 
Tribune,  426  Second  St.,  La  Salle,  IL 
61301,  before  Oct  31. 


CLASSIFIED  TELEPHONE 
SALES  SUPERVISOR 
Challenging  career  opportunity  open  for 
mature  minded,  sales  oriented 
individual  to  manage,  instruct.train  and 
motivate  telephone  sales  staff.  Strong 
organizational  skills  and  leadership 
qualities  important  for  continuous  sales 
program.  Classified  or  newspaper  re¬ 
lated  advertising  experience  required. 
Knowledge  of  VDT  system  helpful. 
Position  offers  salary,  incentive  bonus 
and  an  excellent  benefit  package.  To 
arrange  an  interview  please  call  (201) 
246-5623  or  send  resume  with  salary 
requirements  to  Ms.  J.  Horvath,  Per¬ 
sonnel  Director,  Home  News,  123  How 
Lane,  New  Brunswick  NJ  08903. 


RETAIL  MANAGER 

We're  looking  for  a  goal-oriented  retail 
sales  manager  with  at  least  3  years  man¬ 
agement  experience.  Opportunity  to 
grow  with  a  progressive  newspaper 
group.  30,00(J  PM  daily  in  university 
community.  Send  resume  and  salary  his¬ 
tory  to  Lew  Spence,  Advertising  Director, 
PO  Box  9030,  Charlottesville,  VA 
22906. 


YOU  CAN 
BET  ON 
E&P 


CLASSIFIEDS  .  .  . 


THE  WINONA  DAILY  NEWS  has  an 
immediate  opening  for  an  Advertising 
Manager.  Individual  will  be  responsible 
for  the  supervision  of  the  entire 
department  to  include  sales,  com¬ 
mercial  printing,  national,  co-op,  and 
classified  advertising  as  well  as  advert¬ 
ing  production.  The  individual  should  be 
a  self-starter  who  is  well  organized.  Is  a 
good  planner  and  possesses  the  skill  of 
excellent  follow  through.  Should  not  be 
afraid  of  change.  Some  management 
experience  is  necessary.  Interested 
applicants  make  contact  Winona  Daily 
News,  Personnel,  Telephone  (507)  454- 
6500  or  they  may  write  Box  147,  Wino¬ 
na,  MN  55987. 


HELP  WANTED 


ADVERTISING 


"SHOPPER" CAREERS 

Please  send  resume  with  $  history  to; 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


WEEKLY  GROUP  Zone  2  seeks  ( 1 )  assis¬ 
tant  Classified  Advertising  Manager, with 
strong  sales  record  in  highly  competitive 
area.  Advancement  for  sales  motivators. 
(2)  Experienced  space  sales.  Reply  Box 
8059,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  SALES  MANAGER  for 
dynamic  fast  growing  Texas  hill  country 
market.  Great  living  and  recreation. 
Advancement  opportunity  with  fast 
growing  paper.  Reply  to  Jack  Estlow, 
American  Statesman,  PO  Boz  670, 
Austin  TX  78767.  (512)  445-3753. 


CIRCULATION  MANAGER  business/ 
marketing  oriented  Circulation  Director 
needed  for  daily  and  weekly  publica¬ 
tions.  Management  skills  essential.  ABC 
motor  route  and  youth  carrier  supervi¬ 
sion  preferred.  References  required. 
Contact  Jane  Evans,  Commonwealth 
Journal,  110  E.  Mount  Vernon,  Some¬ 
rset,  KY  42501. 


DATA  PROCESSING 


SOFTWARE  and  OPERATIONS 
SYSTEMS  MANAGER 
West  coast  newspaper  group  seeks  man¬ 
ager  for  electronic  production,  editorial 
and  advertising  composition  front-end 
systems.  Duties  include  trouble¬ 
shooting,  systems  analysis,  software 
application  and  design  for  front-end  Atex 
computer  equipment.  Also  to  interface 
with  classified  business  systems.  Highly 
visible  position  in  an  expanding  enviro- 
ment.  Intensive  experience  with  a  good 
track  record  required.  Respond  to  Box 
7603,  Editor  &  Publisher. 


EXECUTIVE  EDITOR  for  small  daily, 
winner  of  1983  Michigan  Press  Associa¬ 
tion  Excellence  award.  Great  opportunity 
for  community  minded  person  with  solid 
reporting  background  ready  for  manage¬ 
ment  experience.  Responsibilities 
include  newsroom  planning,  staff 
development,  editorial  writing  and  some 
reporting.  Contact  Larry  Carbonelli,  The 
Daily  News.  109  N.  Lafayette  Street. 
Greenville,  Ml  48838. 


HELP  WANTED 


ADVERTISING 


EDITOR  to  manage  four  speciality  pub¬ 
lications.  Edit  copy,  oversee  production. 
Strong  writing  skills.  $17,1)00  salary. 
Letter  and  writing  samples  to  Good 
Times,  Box  303,  Roslyn,  NY  11576. 


GENERAL  ASSIGNMENT  REPORTER 
for  community  PM  with  capabilities  in 
hard  news,  features,  photography,  lay¬ 
out  and  sports.  Resume  and  clips  to 
Sharon  Younggren,  Managing  Editor, 
Daily  Gate  City,  1016  Main  Street, 
Keokuk,  lA  52632 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


MANAGING  EDITOR  for  established 
Zone  2  weekly.  Shirt  sleeve  job  requires 
writing,  editing,  production  and 
delegating  abilities.  A  unique  market 
and  unlimited  future  await  dedicated 
individual  with  a  sophisticated  sense  of 
style  and  a  deep  caring  about  people  in 
the  communitites  we  serve.  Reply  to  Box 
7908,  Editor  and  Publisher. 


MANAGING  EDITOR 
WIRE  SERVICE 

Growing  wire  service  headquartered  in 
small  midwestern  city  seeks  a  savvy, 
well-seasoned  managing  editor  to  direct 
daily  news-gathering  activities  of  a  small 
but  highly  productive  staff,  copy  flow, 
and  copy  editing  for  a  daily  economic 
news  wire.  Must  be  able  to  work  with 
bureaus  and  correspondents  located  in 
the  U.S  and  overseas.  Daily  news  report¬ 
ing  experience  plus  copy  desk  and  news 
desk  experience  desired.  Send  resumes 
to  Box  8054,  Editor  &  Publisher. 


CITY  MAGAZINE 

in  a  major  midwest  city  is  looking  for  an 
assistant  managing  editor  for  1 1-person 
editorial  staff,  a  veteran  with  minimum 
five  years  newspaper  and/or  magazine 
experience  whose  strong  cards  are  a 
thorough  understanding  of  language, 
editing  and  rewrite  skills,  headline  wri¬ 
ting;  a  person  who  can  tie  together  story 
ideas  with  imaginative  graphic  con¬ 
cepts.  Write  the  occasional  feature/'news 
piece.  Major  publishing  house  offers 
good  pay  and  medical  benefits.  Send 
resume,  three  clips  and  informal  letter 
revealing  yourself  and  why  you're  the 
person  for  the  job.  Box  8046,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER 

A  major  metropolitan  newspaper  in  Zone  3  NE  seeks  a  highly 
motivated  management  professional  to  direct  its  retail 
advertising  sales  activties.  Applicant  will  join  aggressive  sales 
management  team.  The  successful  candidate  will  have; 

•  A  minimum  of  1 5  years  retail  advertising  experience  with  a 
minimum  of  5  years  advertising  management. 

•  Ability  to  motivate  and  supervise  staff  of  account 
executives. 

•  Experience  in  a  competitive  major  metropolitan  market. 

•  Familiarity  and  working  knowledge  of  major  department, 
discount  and  home  furnishing  stores. 

•  Excellent  communications  skills,  both  written  and  oral,  plus 
the  ability  to  effectively  interface  with  all  levels  of  manage¬ 
ment. 

Qualified  applicants  should  send  resume  with  salary  history/ 
requirements  to  Box  8057,  Editor  8  Publisher. 

Equal  Opportunity  Employer  M/F 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


PUBLIC  AFFAIRS  WRITER 

Major  midwest  facility  seeks  experienced  reporter- 
writer  to  join  its  Public  Affairs  Department.  Duties 
could  range  from  preparing  backgrounding  papers 
and  material  for  publicaton  to  producing  news  re¬ 
leases,  handling  Inquiries  from  news  representatives, 
assisting  with  press  conferences  and  reporting  for 
internal  audiences.  Requires  degree  plus  several 
years  experience  as  a  reporter.  Position  offers  pro¬ 
fessional  employee  benefit  package,  competitive 
salary,  and  a  challenging  work  environment.  Good 
opportunity  for  advancement. 

Send  resume  and  clips  to: 

Box  8096,  Editor  8i  Publisher 

An  Equal  Opportunity  Employer  M/F/H 


REPORTER  -  growing  Knight  Ridder 
newspaper  in  Central  Pennsyivnia  needs 
a  bright.eager  beginner  reporter  for  its 
court-house  beat.  Beat  includes  cover¬ 
age  of  day-to-day  happenings  at  the 
court-house,  human  service  agencies, 
and  borough  government  in  the  county 
seat.  We  place  a  special  emphasis  on  the 
human  element  in  the  news.  Send  clips 
and  resume  to  Personnel  Department, 
Centre  Daily  Times,  PO  Box  89,  State 
College,  PA  16804. 


REPORTER 

Minimum  2  years  professional 
experience.  Send  resume  and  three  clip¬ 
pings  to  Ed  D.  Casey,  Executive  Editor, 
The  Capital,  Annapolis,  MD  21401 
COPY  EDITOR 

Must  have  strong  command  of  the  Eng¬ 
lish  language.  Fully  electronic, 
including  pagination.  Afternoon  and 
night  work  schedule  43,000  AM  circula¬ 
tion.  Salary  range  $289.00-$401.00. 
Send  resume  to:  Nelder  Dawson,  Per¬ 
sonnel  Director,  Alexandria  Daily  Town 
Talk,  Alexandria,  LA  71306. 


BUSINESS  WRITER 
A  major  northern  New  Jersey  daily  news¬ 
paper  seeks  an  experienced  (2yrs.  min) 
business  writer.  Will  be  working  on 
corporate  and  economic  news.  MBA  pre¬ 
ferred  but  not  required.  Other  require¬ 
ments:  use  of  a  car  and  a  portfolio  of 
clips.  Please  submit  resume,  salary  re¬ 
quirements  toHelen  Moore 
The  Record 
150  River  St. 

Hackensack  NJ  07062. 

An  Equal  Opportunity  Employer. 


BUSINESS  EDITOR  The  Idaho  States¬ 
man,  a  57,000  daily  AM  paper  in  Boise, 
needs  an  experienced  Business  Editor. 
The  job  requires  supervision  of  one  busi¬ 
ness  writer;  responsibility  for  local  story 
assignments  and  for  contents  of  daily 
and  Sunday  business  sections;  and 
reporting  and  writing.  Send  resume, 
clips  and  references  to  Rod  Sandeen, 
Managing  Editor  Boise  Statesman,  PO 
Box  40,  Boise,  ID  83707. 


ASSISTANT  FINANCIAL  EDITOR  assist 
in  coordinating  and  producing  the  busi¬ 
ness  and  financial  pages  on  one  of  Iowa's 
1984  Newspapers  of  the  Year,  71,300 
daily;  81,000  Sunday.  Plan  content, 
write  and  edit  copy,  some  layout.  Must 
have  at  least  3  years  reporting 
experience,  with  emphasis  in 
business.Send  you  resumes  and  sam¬ 
ples  to,  Mary  Collins,  The  Gazette,  500 
Third  Ave.,  Cedar  Rapid,  lA  52401.  An 
Equal  Opportunity  Employer. 


COPY  EDITOR--  The  Odessa  American 
has  an  immediate  opening  on  its  six- 
person  desk  for  a  skilled  copy  editor  with 
experience  in  graphics,  layout  and  color 
design.  Send  resumes  to:The  Odessa 
American 

David  Burch,  News  Editor 
PO  Box  2952 
Odessa,  TX  79760 


SPORTSWRITER  major  New  England 
daily  newspaper  has  opening  for  an 
experienced  Sportswriter  to  concentrate 
on  Big  East  basketball,  act  as  a  backup 
on  Celtics  coverage,  and  handle  other 
sports  assignments.  We  enjoy  excellent 
location  and  offer  a  better  than  average 
starting  pay  and  benefits  package.  If 
interested  please  send  resume  and 
generous  supply  of  related  clips  to;  Box 
8093,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer. 


TEXAS  GULF  COAST  daily  needs  repor¬ 
ter  with  2  to  3  years  experience  to  cover 
labor-environment  beat.  Industrialized 
area  Is  a  hot  bed  of  stories  with  national 
potential.  Writer  should  have  flair  for 
finding  human  interest  and  hard  news  as 
well  as  a  penchant  for  accuracy.  Clips, 
resume,  work  history  and  references  to 
Managing  Editor,  Port  Arthur  News,  Box 
789,  Port  Arthur  TX  77641-0789. 


The  El  Paso  Herald-Post  is  looking  tor  an 
experienced  professional  newspaper 
librarian.  Please  mail  resume  and  letter 
to  J.  Ambrose,  Edtitor,  El  Paso  Herald- 
Post,  PO  Box  20,  El  Paso,  TX  79999. 


THE  DETROIT  FREE  PRESS  is  looking 
for  a  creative  and  agressive  editor  for  its 
Business  Monday  section.  The  ideal 
candidate  has  a  broad  journalism  back¬ 
ground,  previous  management 
experience,  a  knack  for  making 
important  stories  interesting  by  making 
imaginative  assignments  and  working 
closely  with  reporters  to  achieve  a 
magazine-quality  writing  style.  Send 
resume  and  letter  to  Alan  Lenhoff,  Bus- 
ness  Editor,  Detrit  Free  Press,  321  W. 
Lafayette,  Detroit  Ml  48231. 


NATIONAL  FAMILY  MAGAZINE  would 
like  to  attract  full  time  or  freelance  writer 
whose  humor  and  wit  could  freshen  the 
magazine  with  short  subjects,  captions 
and  anecdotal  material  on  a  regular 
basis.  Please  write  to  the  Humor  Writer, 
PO  Box  528  B,  Indianapolis  IN  46206. 


PUBLISHERS 

National  weekly  entertainment  trade 
magazine  in  Dallas.'Fort  Worth  seeks 
publisher  with  strong  sales  and  promo¬ 
tion  background.  Very  attractive  finan¬ 
cial  package.  Send  resumes  to  Box 
8038,  Editor  &  Publisher, 


REPORTER 

For  small  Sun  Belt  daily.  Clips  to  Box 
7798,  Editor  &  Publisher. 


REPORTER/EDITOR  wanted  for  Wash¬ 
ington  based  newsletter  covering  the 
coal  industry.  Beats  include  regulatory 
affairs.  Salary  commensurate  with 
experience.  Good  benefits  package. 
Send  resume  and  clips  to  Pasha 
Publications, 1401,  Wilson  Blvd., 
Arlington,  VA  22209. 


REPORTER  for  rapidly  growing  weekly  in 
central  New  Jersey  near  shore.  Long 
hours,  more  work  than  one  person  can 
handle.  You  get  a  modest  starting  salary 
($14,000)  an  editor  who  is  tough  to 
please,  and  the  freedom  to  cover  a  com¬ 
munity  the  way  it  should  be  covered .  You 
also  get  a  voice  in  editorial  policy  (as  do 
our  other  reporters)  knowledge  of  VDT 
helpful,  knowledge  of  municipal  govern¬ 
ment  essential.  Send  resume  and  copies 
of  clips  to  Box  81,  Keyport,  NJ  07735. 


REPORTER-  Must  like  hard  news,  chas¬ 
ing  sirens.  Entry  level.  Fast  growing  dai¬ 
ly.  The  Evening  Star,  Box  431,  Auburn 
IN  46706. 


SPORTS  COPY  EDITOR:  The  Savannah 
Morning  News  is  seeking  an  experienced 
copyeditor-layout  person  for  daily  paper. 
Strong  editing  skills  are  a  must  and 
experience  with  modular  layout  concept 
is  mandatory.  Familiarity  with  the  use  of 
process  color  pictures  and  graphics  art 
also  helpful.  We  are  seeking  someone 
who  can  make  a  difference.  Send 
resume  and  tearsheets  to  Anthonjy  Stast- 
ny.  Executive  Sports  Editor,  PO  Box 
1088,  Savannah,  GA  31402. 


SMALL  DAILY  ad  manager  needed  to 
motivate  staff  of  3  eager  for  leadership. 
Good  opportunity  for  person  with  drive 
and  strong  personal  goals.  Salary  20  to 
22.  Send  resume  to  Box  8090,  Editor  & 
Publisher. 


SPORTSWRITER 

Enthusiastic  sports  writer  wanted  for 
high  school  and  general  sports  on  Wyom¬ 
ing's  biggest  daily.  Must  have  good  lay¬ 
out  skills,  daily  experience  desirable. 
Send  resume  and  clips  to  Bill  Landen, 
PO  Box  80,  Casper  WY  82602. 


THE  BILLINGS  GAZETTE,  Montana's 
largest  and  most  influential  newspaper 
is  looking  for  a  city  government  reporter. 
Candidate  should  have  a  minimum  of  2 
years  reporting  experience  and  be  famil¬ 
iar  with  the  workings  of  the  local  govern¬ 
ment.  We  like  ambitious  writers  willing 
to  dig  for  the  news  and  capable  of  report¬ 
ing  on  city  hall  in  terms  that  are  relevant 
to  the  average  reader.  If  interested 
please  send  letter  of  application,  com¬ 
plete  resume,  non  returnable  tear 
sheets,  list  of  references  and  salary  his¬ 
tory  to  The  Billings  Gazette,  PO  Box 
2507,  Billings  MT  59103.  Application 
deadline  Tuesday  October  16.  Equal 
Opportunity  Employer  M/F. 


WRITERS 

New  projects  at  one  of  America's  leading 
publishers  create  a  need  for  several  top 
notch  writers.  An  exceptional  opoortu- 
ni  y  for  individuals  with  high  talent  and 
ambitiion.  Full  benefits,  company  fit¬ 
ness  center,  excellent  evironment.  Lo¬ 
cated  2  hours  from  NYC.  Send  resume, 
best  writing  samples,  salary  needs  in 
strict  confidence  to:  William  Gottlieb, 
Managing  Editor,  Prevention  Health 
Books,  33  E  Minor  St.Emmaus,  PA 
18049.E.O.E.  M/F. 


19,000  Zone  7  daily  in  University  town 
seeks  copy  editor  1  to  2  years 
experience.  Solid  language skillsa  must, 
layout,  headline  writing  part  of  the  job. 
Send  resume,  salary  history  to  Box 
8095,  Editor  &  Publisher. 


FREELANCE 


Freelancers  sought  in  major  U.S,  Cana¬ 
dian  markets  to  cover  store  planning/ 
design,  display  techniques  for  monthly 
trade  magazine.  Rates  $100 — 350. 
Send  samples,  resume  to:  Laurel  Har¬ 
per,  Visual  Merchandising  &  Store 
Design,  407  Gilbert  Ave,  Cincinatti  OH 
45202.  (513)  421-2050. 


BUSINESS 

ACQUISITIONS 

EDITOR 


Ballinger  Publishing  Company 
Cambridge,  Massachusetts 
A  Subsidiary  of  Harper  &  Row 

Unique  opportunity  for  exceptional  individual  to  develop  and 
manage  new  line  of  professional  business  books  aimed  at  prac¬ 
titioner  audience.  Individual  chosen  will  make  significant  con¬ 
tribution  to  editorial  direction  of  company.  Candidates  should 
have  minimum  3  years  experience  acquiring  and  developing 
professional  business  books.  Salary  commensurate  with 
experience.  Excellent  benefits. 

Send  detailed  resume  with  list  of  books  acquired  and  salary 
requirements  to: 

Carol  Franco,  President 

BALLINGER 

PUBLISHING  COMPANY 

54  Church  Street,  Cambridge,  Massachusetts  021 38 

An  Equal  Opportunity  Employer  M  /  F 
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HELP  WANTED 


MAILROOM 


MAILROOM  FOREMAN 
The  Dispatch  Newspaper  is  looking  for  a 
mailroom  foreman  to  supvervise  all  mail- 
room  operations.  10,000  daily  circula¬ 
tion  plus  many  commercial  jobs.  Must 
have  experience  with  Muller  inserting 
machine.  Previous  supen/isor  experience 
required.  Good  salary  and  benefits.  Send 
resume  to  The  Dispatch,  P.O.  Box  7, 
Gilroy,  CA  95021. 

MAILROOM  MANAGER  Department 
head  status.  $300  per  week  plus 
incentive  bonus.  Newspaper  operation 
plus  largest  shopper  distribution  pro¬ 
gram  in  our  state.  Zone  3.  We  need  an 
individual  who  can  run  our  mailroom  like 
a  top  during  peak  periods.  Latest  equip¬ 
ment  available  including  completely 
computerized  mailing  system.  Solid 
opportunity  for  growth  with  our  com¬ 
pany.  Phone  Joe  Craig  (304)  265-3333. 


PRESSROOM 


PRESSMAN  must  be  experienced  on 
Goss  Community  or  similar  press.  Must 
be  able  todoquality  work  including  proc¬ 
ess  color.  Call  Mr.  Pennell  (703)  524- 
3000.  Ext.  213. 


PRODUCTION 


ASSISTANT  COMPOSING  ROOM  FORE¬ 
MAN  mid  sized  Zone  2  AM  daily  seeks 
experienced  individual  to  direct  all 
phases  of  the  composing  room 
operation,  including  typesetting,  ad 
makeup,  page  makeup,  etc.  Excellent 
salary  and  incentive  program.  Send 
resume  to  R.  Rowe,  Daily  Record,  55 
Park  Place,  Morristown,  NJ  07960. 


PRODUCTION  MANAGER  for  four 
speciality  newsapers.  Heavy  type  spec, 
good  mechanical  paste  up.  Knowledge 
of  editwriters  a  must.  Pos  1  camera. 
$17,000  salary.  Resume  to  The  Obser¬ 
ver,  Glen  Head  Road,  Glen  Head,  NY, 
11595. 


PROGRESSIVE  NEWSPAPER  GROUP 
seeks  production  adviser  with  strong 
solid  background  in  pressroom 
operations.  Knowledge  of  composing 
room  beneficial  but  secondary  to  pre¬ 
ssroom  experience.  Duties  involve 
assisting  management  of  medium  to 
small  offset  newspapers.  Some  travel  re¬ 
quired.  Based  in  zone  6.  Starting  salary 
in  the  $3C's.  Reply  to  Box  8014,  Editor 
&  Publisher. 


MARKETING 


HELP  WANTED 


PROMOTION 


PROMOTION/PUBLIC  RELATIONS 
MANAGER 

Metropolitan  daily  located  in  sun  belt  is 
seeking  a  qualified  promotion/public  re¬ 
lations  manager.  This  opportunity  re¬ 
quires  exceptional  public  speaking  skills 
and  the  ability  to  plan  and  execute  com¬ 
pany  sponsored  community  events. 
Managerial  experience,  proven  people 
skills,  and  expertise  in  promotional  con¬ 
cepts  are  essential.  Please  send  resume 
and  salary  history  to  Box  8034,  Editor  & 
Publisher. 


SALES 


FIELD  SERVICE 
TECHNICIAN 
WEST  COAST 
LOCATION 


Hall  Systems,  Inc.,  a 
Scripps-Howard  company 
and  leading  supplier  of 
counter  stackers  and  mail- 
room  systems  for  the 
newspaper  industry,  is 
seeking  an  experienced 
field  service  technician 
currently  located  on  the 
West  Coast.  Successful 
candidate  will  have  a 
strong  mechanical,  elec¬ 
trical,  and  electronics 
background,  must  be  self- 
starting  and  prepared  to 
travel  extensively.  Salary 
commensurate  with  ability. 
Excellent  company 
benefits.  Send  resume 
Including  references  to 
Field  Service  Manager,  Hall 
Systems,  Inc.,  24400  Sper¬ 
ry  Drive,  Westlake,  OH 
44145. 


MARKETING 


Circulation/Promotion  Coordinator 

Cars  &  Parts  Magazine,  the  largest  consumer  magazine  in  the 
car  hobby  field,  has  a  position  available  for  the  planning, 
scheduling,  and  coordination  of  circulation  promotions.  The 
person  we  arre  looking  for  has  several  years  experience  In  the 
area  of  coordinating  circulation  promotions.  Must  also  be  a 
detail  minded  organizer,  strong  In  the  areas  of  comrunication, 
circulation  forecasting,  budgeting,  market  &  competition  data 
analysis,  and  reporting.  We  offer  a  challenging  position  and— 
e  Excellent  compensation 
•  Medical  coverage 
e  Outstanding  vacation  plan 
e  Life  insurance 
a  401  (K)  plan 

e  Pleasant  community  living  just  north  of  Dayton,  Ohio 
If  the  position  sounds  like  the  opportunity  you've  been  waiting 
for,  send  your  resume  and  salary  requirements  to: 

Amos  Press  Inc. 

Personnel  Manager 
Re:  Circulation/Promotion  Manager 
Box  783 

_ Sidney,  Ohio  45367 _ 


HELP  WANTED 
MARKETING  RESEARCH 


POSITIONS  WANTED 


MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates  Inc. 
has  immediate  opening  for  a  qualified 
field  service  representative  responsible 
for  installations  of  mailroom  systems 
and  training  of  personnel.  Growth  oppor¬ 
tunities  and  excellent  benefits.  Send 
resume  to  Graphic  Management  Associ¬ 
ates,  11  Main  Street,  Southboro  MA 
01772 


POSITIONS 

WANTED 


ADMINISTRATIVE 


ATTORNEY  WITH  MBA,  journalism, 
labor  relations  and  financial  experience 
seeks  legal  position  with  NYC  publisher. 
Box  8033,  Editor  &  Publisher. 


GM/PUBLISHER.  Impeccable  record, 
reputation,  credentials,  references. 
Medium  daily.  Strong  marketing  skills. 
Degree,  family.  Box  8022,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGEMENT:  Heavy  Com¬ 
munity  Group  experience  in  all  areas, 
P&L,  strong  competition  and  TMC.  Daily 
or  weekly,  publisher  assistant  or  market¬ 
ing  acceptable.  Zone  3, 4, 6.  Box  8088, 
Editor  &  Publisher. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER/ 
ADVERTISING  DIRECTOR  Young,  wide¬ 
ly  experienced,  aggressive  sales  pro¬ 
fessional  looking  for  the  right  move  up.  I 
come  with  14  years  sales,  major  account 
and  sales  management  experience.  I  am 
able  to  develop  and  administer  a  sales 
plan,  train,  lead,  and  motivate  a  sales 
force.  Many  other  pluses,  but  you'll  have 
to  find  those  out  at  an  interview.  All 
Zones.  Box  8023,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATOR  seeking  new  challenge. 
14  years  experience  with  dailies  and 
weeklies  in  all  phases  of  circulation 
management.  Box  8005,  Editor  &  Pub¬ 
lisher. 


AWARDS  RECEIVED  —  2,  for  writing 
I  and  layout.  Sports  editor  on  daily  for  a 
year,  also  year  in  news.  Past  work  with  3 
newspapers,  TV  station.  Sports  or  news. 
Steve  Nicklas,  PO  Box  1806,  Bay  City, 
TX  77414.  (409)  244—4235. 


EDITORIAL 


AMBITIOUS  REPORTER,  9  years  of 
newsroom  experience,  completing  MA  in 
journalism,  ^ks  challenge  on  metro  or 
quality  daily.  Kent  Schoffstall,  776  Gar- 
low  Blvd.,  Pittsburgh,  PA  15239. 


EXPERIENCED  CITY  EDITOR,  writer 
seeks  city  editor,  managing  editor,  pro¬ 
jects  editor  position  on  quality  daily,  cir- 
culatin  35.000  and  up.  High  enern. 
creative.professional.  H.  Miller.  (212) 
505-2600.  home  (201)  434-0393.  Box 
7944.  Editor  &  Publisher. 

SPORTS  WRITER,  self-starter,  quality 
clips  and  contacts,  nearly  30  years’ 
experience  on  two  California  dailies, 
seeks  career  extention.  not  premature 
retirement.  Larry  Lavelle.  2624  16th 
St.,  Sacramento,  CA  95818.  (916) 
442-0061. 

SPORTS  OESKMAN  with  experience 
and  credentials.  I  can  layout  pages,  edit 
copy,  cover  everything,  write  intelligent 
columns  on  current  issues.  I'm  a  hard 
worker  with  results  to  prove  it.  Box 
7939,  Editor  &  Publisher. 


FREELANCE 


SWISS  BASED  American  journalist 
seeks  stringer  positions.  Switzerland 
and  western  Euroj^.  Features,  news, 
political,  finance.  Five  years  experience 
with  major  dailies  and  international 
radio  station.  Please  contact  Ernest 
Beck,  Wyderrain  11,  Bern,  3012, 
Switzerland.  Telephone  031-14-62-36. 

PHOTOJOURNAUSM 

ENTHUSIASTIC  and  more  aggressive 
than  five  photographers.  I  have  trained 
and  dedicated  myself  to  "being  on  the 
scene."  I  never  miss!  When  It  happens. 
I'm  there.  If  you  need  me  at  2am— I’m 
there— that's  my  job.  No  questions 
asked.  I  am  a  street  photographer  when 
things  break  fast,  and  a  professional 
journalist,  warm  and  sensitive  with  a 
creative  eye  for  those  special  assign¬ 
ments.  9  years  experience-published  in 
Newsweek.  Us  magazine  and  others. 
Will  relocate  anywhere  (almost)  with 
medium  to  large  daily.  Call  (401)  943- 
1667. 

_ PRODUCTION _ 

17  YEARS  of  experience  in  newspaper 
production  and  management.  Very 
strong  in  camera,  plate,  press,  mail- 
room.  Desire  new  challenge  in  Produc¬ 
tion  or  General  Management.  Box  8091 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 


National  Newspaper  Week 

October  7-13,  1984 

A  free  society  and  a  free  press  are  inseparable 


By  Richard  J.V.  Johnson 

The  press  in  America  occupies  a  place  unique  among  the 
organized  societies  of  the  world,  even  in  those  democratic 
societies  we  regard  as  the  most  enlightened. 

The  First  Amendment,  perhaps  more  so  than  any  other 
rights  our  Constitution  gives  us,  is  the  cornerstone  of  the 
many  freedoms  we  as  a  people  enjoy  today.  Its  language, 
which  guarantees  us  the  freedom  of  speech  and  the  press, 
among  other  freedoms,  is  simple  and  unequivocal. 

During  the  course  of  our  history  there  have  been,  and 
still  are,  those  who  attempt  to  find  ways  to  tear  these 
freedoms  apart.  Yet,  our  freedoms  have  endured  and  a 
free  press  is  very  much  a  part  of  a  free  United  States  of 
America  today,  because  a  strong,  free  press  and  a  strong, 
free  society  are  inseparable. 

The  right  to  know,  to  inform,  and  to  be  informed  is  a 
fundamental  human  right.  The  function  of  a  free  press  is  to 
serve  the  people’s  right  to  know.  Any  restrictions  placed 
on  a  free  press  are  restrictions  on  the  people’s  rights  and 
on  their  freedoms. 

Newspapers  serve  as  a  conduit  of  information,  ideas, 
thoughts  and  opinions.  Through  their  columns  they  trans¬ 
fer,  without  intentional  bias,  prejudice,  distortion  or 
favoritism,  the  news  to  their  readers,  and  they  attempt  to 
analyze  and.  to  interpret  what  it  all  means. 

In  a  highly  complex,  extremely  complicated  and  chang¬ 
ing  society  newspapers  provide  their  readers  with  an  enor¬ 
mous  amount  of  information  in  a  wide  variety  of 
interesting  areas.  Not  only  must  they  provide  objective 
and  factual  news,  they  also  must  provide  essential 
explanation  and  interpretation. 

One  of  the  newspapers’  greatest,  unwavering  strengths 
is  the  element  of  friendship,  the  intimate  one-on-one 
relationship  that  exists  between  the  newspaper  and  its 
reader  —  a  relationship  that  doesn’t  exist  between  any 
other  medium  and  its  audience. 

The  newspaper  is  the  one  medium  that  literally  wraps  its 
arm  around  the  reader — and  the  community.  Newspapers 
today  are  still  the  best  source  for  all  kinds  of  information 
that  people  need  to  carry  on  their  daily  living. 

Freedom  of  the  press  means  the  citizen’s  right  to  be 


THE  WHITE  HOUSE 
WASHINGTON 

NATIONAL  NEWSPAPER  WEEK 
October  7-13,  1984 

The  theme  of  the  1984  observance  of  National  Newspaper 
Week,  "Newspapers:  Ligfhting'  Freedom's  Way,"  pro^des 
us  with  an  opportunity  to  reflect  on  the  importance  of 
this  institution  to  our  way  of  life.  As  Herbert  Hoover 
once  said,  "Freedom  of  the  press... is  a  foundation  stone 
of  American  Uberty." 

The  Statue  of  Liberty  stands  as  a  beacon  to  guide  our 
great  Republic  through  these  troubled  times  just  as  a 
strong,  independent,  and  free  press  illuminates  our 
country's  journey  with  the  light  of  freedom's  way. 

Never  in  history  have  a  people  enjoyed  the  fruits 
of  liberty  as  we  have.  Our  economic,  religious,  and 
political  freedom  is  dependent  upon  the  open  exchange 
of  ideas  and  varying  opinions  expressed  in  America's 
newspapers.  This  readily  available  source  of  infor¬ 
mation  helps  guarantee  a  knowledgeable  public  without 
whose  understanding  our  representative  form  of  govern¬ 
ment  would  crumble  into  ashes. 

As  that  great  monument  in  New  York  Harbor  is  now  being 
refurbished,  let  us  rededicate  ourselves  to  the  principles 
of  a  free  press  and  renew  our  commitment  to  support  and 
defend  it  against  all  enemies. 

informed,  to  know  what’s  happening  and  to  be  able  to  act 
on  that  knowledge.  True  press  freedom  as  we  know  it 
exists  nowhere  else,  certainly  not  in  totalitarian  states,  nor 
even  in  most  democracies. 

It  is  essential  to  our  free  way  of  life.  If  we  do  not  have 
access  to  true  and  accurate  information  upon  which  to 
make  judgments  and  decisions  we  lose  our  ability  to  gov¬ 
ern  ourselves  and  pave  the  way  for  someone  else  to  do  our 
thinking  for  us. 

(Johnson  is  president  of  the  Houston  Chronicle  and  chair¬ 
man  and  president  of  the  American  Newspaper  Publishers 
Association) 


AP/Guild  agree 
on  record  keeping 

The  Associated  Press  and  the  Wire 
Service  Guild  agreed  on  a  new  way  of 
recording  employee  work  time  after 
the  U.S.  Labor  Department  required 
the  news  service  to  pay  nearly 
$50,000  in  back  pay  for  uncompen¬ 
sated  overtime. 

Under  the  settlement,  AP  agreed  to 
pay  $49,89 1 . 1 8  in  back  overtime  pay 
to  employees  at  its  bureaus  in  Little 
Rock,  Newark,  Oklahoma  City  and 
New  York. 


the  most  experienced 
executive  recruiting  tirni  in 
newspaper,  broadcasting  and  cabie 

More  than  16  years  as  specialists  in  the  communications  industry. 

For  a  confidential  discussion,  call  312-991-6900. 
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Choice?  Talk  to  Xenotron 
They  can  give  you 
the  nnce/performance 
package  you  want  in 
layout  terminals.” 


If  you're  considering  ad  display  terminals,  our 
XVC2  may  well  be  your  best  choice.  It  delivers  re¬ 
markable  performance  at  surprisingly  affordable 
cost.  If  you're  ready  for  bigger  things,  check  out  our 
XVC3  PageMaster  System.  The  XVC3  handles  page 
(or  ad)  composition  up  to  broadsheet  size.  And,  it  can 
be  interfaced  to  your  front  end  to  provide  a  highly 
integrated  pagination  system.  Our  ArtMaster  Sys¬ 
tem  is  pretty  special,  too.  It  collects,  stores,  changes 
the  size,  and  otherwise  lets  you  modify  line  art  or 
continuous-tone  illustrations  right  at  the  keyboard. 
Then  there's  our  XTPS  7800  Newspaper  System 
with  common  hardware  and  software  for  edi¬ 
torial,  advertising  and  production.  Modular  design 
lets  you  choose  as  little  or  as  much  system  as 
you  need,  now  or  later.  Only 
Xenotron  gives  you  so  much 
choice.  And, 
when  you 
take  the 


Xenotron 
path,  what  you 
decide  on  to¬ 
day  you  can 
build  on  tomor¬ 
row.  You're 
never  out-dated  . . . 
never  at  a  dead  end. 

Ihlk  to  Xenotron.  We  give 
you  more  ways  to  go  than 
anybody. 


600  West  Cummings  Park,  Woburn,  Massachusetts  01801  •  Tfel:  (617)  933-7860 


HUMAN  INTEREST 
REPORTING  JUDGED  BV 
THE  ERNIE  l>VLE 
SIANDARDi 


Judges  of  The  Scripps-Howard 
Foundation's  Ernie  F^le  contest  share 
the  concern  for  people  that  typified  the 
writing  of  the  late  Ernie  Pyle. 

Dr.  Richard  Gray  dean  of  the 
School  of  Journalism  at  Pyle's  alma 
mater,  Indiana  University,  is  chairman 
of  the  panel. 

After  a  15-year  career  at  The 
Cincinnati  Enquirer,  Sheryl  Bills  left  to 
help  create  USA  TODAY.  She  is 
managing  editor  of  the  LIFE  section  of  that  newspaper. 

Andy  Viglucci  is  editor  of  The  San  Juan  Star, 
Puerto  Rico's  award-winning  English  language  daily, 
which  he  helped  establish  in  1959. 

The  contest  is  open  to  any  newspaperman  or 
newspaperwoman  in  the  U.S.  and  its  territories. 


The  winner  receives  a  plaque  and 
$2,000,  and  the  newspaper  receives 
an  engraved  citation.  Second  place 
award  is  $1,000  and  citations  for  the 
reporter  and  the  newspaper.  Entries 
must  have  been  published  in  a  news¬ 
paper  in  1984  and  must  be  received 
by  Jan.  15, 1985,  and  addressed  to: 
The  Ernie  Pyle  Memorial  Awards,  The 
Scripps-Howard  Foundation,  1100 
Central  Trust  Tower,  Cincinnati, 

Ohio  45202. 

Ernie  Pyle  was  a  distinguished  World  War  II 
columnist  and  human  interest  reporter.  This  contest 
is  intended  to  encourage  reporters  to  emulate  his 
style  and  skill,  and  share  his  compassionate  concern 
for  the  common  man. 


Richard  G.  Gray 


Sheiyi  J.  Bills 


Andrew  T.  Viglucci 


SCRIPPSyU  HOWARD 


